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First-graders  in  their  new  library  at 
Geneva  Kent  Elementary  School  in  Huntington,  W.  Va. 

IVewspaper  Leads 
to  Help  Kids  Read 
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A  year  ago,  kids  in  Huntington,  W.Va., 
elementary  schools  had  no  modern  libraries. 
In  fact,  there  was  only  a  single  aging  library 
at  one  county  school. 

Today  there’s  a  shiny  new  library  at 
Geneva  Kent  Elementary  School  and  the 
hope  of  more  to  come. 

Credit  the  Huntington  Herald-Dispatch. 

The  newspaper  believed  that  the  library 
could  greatly  help  elementary  school  children 
in  a  state  where  there  are  few  such  libraries 
and  where  the  literacy  rate  is  below  the 
national  average. 

The  Herald-Dispatch’s  editor  brought 
together  community  leaders,  contractors, 
labor-union  officers,  school  officials  and  the 


LEADERSHIP 


state’s  governor  to  make  the  library  happen. 

The  newspaper  and  the  Gannett 
Foundation  contributed  $40,000  toward  the 
library.  The  newspaper  also  wrote  of  the 
importance  of  library  systems  and  the  problems 
of  illiteracy  in  the  state.  All  prompted  action. 

In  January,  the  community-built  library 
had  its  first  full  month  of  operation.  It  serves 
students  by  day  and  doubles  as  an  adult 
learning  center  and  community  library  at 
night.  Officials  hope  this  marks  the  beginning 
of  cooperative  construction  programs  across 
the  state. 

That’s  community  journalism.  That’s 
community  action.  That’s  Gannett’s  NEWS 
2000  program  at  work. 
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Interactive  Newspapers  '96 

Feb.  2 1  -24,  1 996  •  Hyatt  Regency  Embarcadero  •  San  Francisco,  CA 

Look  Who’s  Speaking  at  Interactive  Newspapei^  ’96: 


Esther  Dyson,  President,  EDventure  Holdings,  Inc. 
Phillip  J.  Neek,  President  -  Puolishing  Group, 

Capital  Cities/ABC  Inc 

Greg  Riker,  Director  •  Advanced  Consumer  Technology, 
Microsoft  Corporation 


OTHER  FEATURED  SPEAKERS  AS  OF  1-19-96 
Blake  Barker.  Exec,  V.P.,  Gannett  Digital  Xpress,  Gannett  New  Media 
Judy  Black,  Senior  Partner.  Bozell.  Jacobs,  Kenyon  &  Eckhardt 
James  T.  Borelli.  Sr.  Claims  Counsel,  Media/Professional  Insurance 
Jay  Brodsky,  Technology  Development  Mgr.,  Tribune  Media  Services 
Diane  Burley,  Dir.,  N.J./ Neptune  Interactive  Design,  Asbury  Park  Press 
Jan  Calvert,  Dir.  Electronic  Information  Svc.,  Chronicle  Publishing 
Peter  Cooney,  Asst  Managing  Editor  (Systems),  Morrtreal  Gazette 
Philippe  F.  Courtot  Chairman  &  CEO,  Verity,  Inc. 

Kathleen  Criner.  Pnncipal,  Criner-Wilson 

Allison  Davis.  Executive  Producer,  News  Online,  NBC 

Bill  Densmore,  CEO,  Clickshare,  Newshare  Corp, 

John  Duhring  Senior  Consultant  AOL  Productions/Redgate 
Dan  Eldridge,  Vice  President  E-Cash  Development  DigiCash 
Howard  Finber^  Sr,  Editor/Info  Technology,  Phoenix  Newspapers 
Jack  Fishman,  Chairman,  NNA,  Editor  &  Publisher,  Cibzen  Tribune 
Mark  Fitzgerald,  Midwest  Editor,  Editor  &  Publisher 
Larry  Fleischman,  Executive  Director,  SNA 
Jim  Fouss,  President  Response  Analysis 

Roddy  de  la  Garza,  Director  of  Marketing  AD-One  Qassified  Network 
Evelyn  Hepner,  Director  of  Data  Bank  Marketing, 

Audit  Bureau  of  Circulation 

Lucia  Hicks- Williams.  General  Manager,  Telescript  General  Magic 
Shaun  O'L  Higgins,  Dir.,  Marketing  &  Sales.,  The  Spokesman-Review 
Dev  Horn,  Director  of  New  Media  Programs,  GTE  Info  Services 
Robin  Hunt  Managing  Editor,  The  New  Media  Lab,  The  Guardian 
Celia  Irvine.  Vice  President  Hearst  New  Media  &  Technology 
Chris  Jennewein,  Director  of  New  Media, 

Knight-Ridder  New  Media  Center 
Chris  Johnson.  Operations  Manager,  North  Shore  News 
Christy  J.  Jones,  Managing  Editor,  StarText 
Brewster  Kahle,  CEO,  WAIS 
John  F.  Kelsey,  III,  President  The  Kelsey  Group 
Timothy  Landon,  Vice  President  &  Director,  Marketing  &  Development 
Chicago  Tribune 

Hal  Logan.  Principal,  Third  Set  Partners 

Hunter  Madsen.  Sr.  Partner.  Director  -Interactive  Enterprise, 

J.  Walter  Thompson 


Terry  Maguire.  Int'l.  Media  Development  &  Counsel,  Int'l  Federation 
of  Newspaper  Publishers 

Hala  Makowska,  New  Media  Director,  People  Magazine 

David  Margulius,  Director  -  Electronic  Publishing  Dept,  Boston.com 

Shannon  McElyea,  Director  of  OEM.  CyberCash,  Inc. 

Tim  MePardin,  Sr,  Vice  President  Lieberman  Research  Worldwide 
John  Morgan,  V.P,  -  News  &  Photo  Services,  BPI  Communications 
Len  Muscarella,  Managing  Director.  Interactive  Media  Assoc. 

Jonathan  Nelson,  CEO,  Organic  Online 

Andrew  Nibley,  Editor  &  Executive  V.P.,  Reuters  New  Media,  Inc. 

Jakob  Nielsen,  Sun  Microsystems  Distinguished  Engineer 

Bob  Olinto,  Research  Director,  Orange  County  Register 

Steve  Outing  President  Planetary  News 

Wayne  Parker,  President  MP  Music  Previews 

Chip  Perry,  Vice  President  -  Strategic  Alliances,  Los  Angeles  Times 

Colin  Phillips,  Co-Publisher,  Editor  &  Publisher 

Ariel  Polar,  Founder  &  President  Internet  Profiles  Corp. 

Madan  Rao,  Dir.  Communications  &  Marketing,  Inter  Press  Services 
David  Richards,  President  InfiNet 
Tonda  Rush,  President  &  CEO,  NNA 

David  Sawyer,  Dir.,  Newspaper  Voice  Services,  Advanced  Telecom 
Jason  Seiken,  Vice  President  -  Content  Digital  Ink 
Ross  Settles,  Co-Founder/Principal,  Cannon  Consulting 
Jonathan  Sheer,  V.P.,  Electronic  Products,  Thomson  Newspapers 
Brett  Shockley,  Founder  &  CEO,  Spanlink  Communications 
Michael  J.  Silver,  V.P,  Editorial  &  Development  Tribune  Media  Services 
Sorell  Slaymaker,  Principal  Sales  Engineer, 

Global  Internet  Network  Services  Group 
Sharon  Smith,  Dir.  Sales  &  Marketing,  New  Horizons  Group., 

The  Pottsville  Republican 

Guy  Spriggs.  Partner,  The  Rosetta  Stone  Consultancy 

Marsha  A  Stoltman,  Vice  President  &  Gen.  Manager.,  The  Kelsey  Group 

Andy  Sutcliffe,  President  Tele-Publishing,  Inc. 

Wayne  Toske,  President  SNA,  President  &  Pub., 

Community  Newspapers  Inc. 

Chris  Tucher,  Business  Mgr.,  Publishing  Industry,  Netscape 

Gene  Tye,  President  &  CEO,  ClassiFacts 

Alien  Weiner,  Director-  Principal  Analyst,  DataQuest 

Earl  Wilkinson,  Executive  Director,  INMA 

Scott  Wilson,  Co-Publisher,  Port  Townsend-Jefferson  County  Leader 

Peter  M.  Winter,  Interim  CEO,  New  Century  Network 

William  L  Winter,  President  &  Executive  Dir.,  American  Press  Institute 

Lou  Zimmers,  President  Zimmers  Voice  Publishing 

Peter  Zollman,  Director-News,  Time  Warner  Cable  Full  Service  Network 


For  more  details  Call;  6O9-92 1  -7200  ext.  2 1 2  Fax:  609-92 1  -2 1 12 

or  to  register  -  Web  Site:  http://www.kelseygroup.com/kelsey  . 

Register  before  Feb.  /  5  and  pay  $  1 095.  Cost  is  $1 195  at  the  door. 

’(Optional  Technology  Overview  costs  $95.) 

NNA  MEMBERS:  For  a  special  rate  and  to  register  call  703-907-7900. 

SNA  MEMBERS:  For  a  special  rate  and  to  register  call  3 1 2-644-66 10.’ 
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Annapolis  Capital 
Atlanta  Journal-Constitution 
Augusta  Chronicle 
Austin  American-Statesman 
Bakersfield  Californian 
Baltimore  Sun 
Barbados  Daily  Nation 
Beaver  County  Times 
Biloxi  Sun  Herald 
Boston  Globe 

Boston  Herald  , 

Charleston  Post  and  Courier 

Colorado  Springs  Gazette  Telegraph 

Columbus  Dispatch 

Dayton  Daily  News 

Denver  Post 

Detroit  Free  Press 

Detroit  News 

Edmonton  Journal 

Evansville  Courier 

Evansville  Press 

Fairbanks  Daily  News-Miner 

Fort  Worth  Star-Telegram 

Gadsden  Times 

Gainesville  Sun 

Grand  Forks  Herald 

Honolulu  Advertiser 

Houston  Chronicle 

Kansas  City  Star 

Kokomo  Tribune 

Knoxville  News-Sentinel 

Lakeland  Ledger 

Lawrence  Journal-World 

Lexington  Herald-Leader 

Longmont  Daily  Times-Call 

Longview  News-Journal 

Laredo  Morning  News 

Louisville  Courier-Journal 

Los  Angeles  Daily  News 

Lufkin  Daily  News 

Macon  Telegraph 

Mesa  Tribune 

Miami  Herald 

Middletown  Times  Herald-Record 
Milwaukee  Journal 
Milwaukee  Sentinel 
Nacogdoches  Daily  Seniinel 
New  Orleans  Times-Picayune 
New  York  Daily  News 
Newark  Star-Ledger  ° 

Newsday 

Norfolk  Virginian-Pilot 

Ocala  Star-Banner 

Ogden  Standard-Examiner 

Ottawa  Citizen 

Parsippany  Daily  Record 

Peoria  Journal  Star 

Philadelphia  Inquirer 

Phoenix  Gazette/Arizona  Republic 

Redding  Record  Searchlight 

Sacramento  Bee 

San  Francisco  Chronicle 

Springfield  News  Sun 

Stockton  Record 

Sumter  Item 

Vancouver  Sun 

Ventura  Cbunty  Star 

Waco  Tribune-Herald 

Watertown  Daily  News 

Yuma  Sun 
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Cliches  To 
Live  By 


hen  George  Orwell 
created  his  six  rules 
for  good  writing,  his 
first  bit  of  advice  was 


metaphor,  simile  or  other  figure  of 
speech  that  you  are  used  to  seeing  in 
print.” 

If  we  followed  that  rule  religiously, 
newspapers  would  be  liveli¬ 
er  and  more  engaging. 

But  we  sometimes  seem 
determined  to  fill  our  pages 
with  tired  phrases  calculated 
to  drive  readers  away. 

Such  as  the  recent  obser¬ 
vation  by  one  editor,  in  a 
note  to  readers,  that,  “Hell 
hath  no  fury  like  a  reader 
scorned  on  the  comics  pages.” 

A  lot  of  cliches  originated  with 
Shakespeare,  and  “Hell  hath”  was  one  of 
them. 

They  weren’t  cliches  in  Shakes¬ 
peare’s  time,  of  course. 

On  the  other  hand,  that  was  400 
years  ago. 

We  don’t  always  reach  quite  so  far 
back  to  flout  Orwell’s  rule,  but  some  of 
our  hackneyed  metaphors  are  ancient 
enough. 

Among  them: 

•  “ . . .  Wood  said  after  his  unsung  but 
hungry  Broncos  pulled  a  rabbit  out  of 
their  hats  and  scored  a  63-58  win  over 
defending  state  champion  Grant . . . .  ” 

(You  have  to  suspect  that  most 
unsung  teams  are  hungry.) 

•  “The  study,  to  be  given  to  the 
Portland  City  Council  Friday  morning, 
predicts  the  city’s  revenue  shortfall  will 
be  $2.9  million  next  year,  a  drop  in  the 
bucket  compared  with  the  $17.7  mil¬ 
lion  estimated  by  the  Office  of  Finance 
and  Administration.” 

Hart  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian. 
He  welcomes  comments  and  pub¬ 
lished  examples  identified  by  publica¬ 
tion,  date  and  page  —  at  1320  S.  W. 
Broadway,  Portland,  Ore.  97201. 


(Surely  that  bucket  should  be  full  by 
now.) 

•  “Among  tbe  people  who  beat  a 
path  to  her  door  were  former  Interior 
Secretary  James  Watt . . . 

(She  must  have  invented  a  better 
mousetrap.) 

•  “Card-room  operators  here  say  they 
are  just  offering  folks  a  place  to  play  a 

friendly  hand  of  cards  and 
give  the  local  economy  a 
shot  in  the  arm? 

(That  IS  a  friendly  game  of 
cards.  Wild  Bill  Hickok  got  a 
shot  in  the  back.) 

•  “Those  who  gave  him 
the  cold  shoulder  at  the 
memorial  last  year  now  are 
the  same  people  who  cannot 
praise  him  enough.” 

(You’d  think  someone  would  have 
wrapped  that  old  cold  shoulder  in  a 
sweater  by  now.) 

•  “Currently,  this  much  only  is  cer¬ 
tain!’ 

(This  clause  is  a  variation  on  the  clas¬ 
sic  broadcast  news  cliche:  “One  thing  is 
for  sure  ...”  It’s  a  story-ending  cop-out 
designed  to  avoid  real  thinking.) 

“Andy  Warhol  was  ri^V.  Everybody’s 
famous  for  15  minutes! 

(Everybody  may  be  famous  for  only 
15  minutes,  but  Andy’s  observation 
never  dies.) 

•  “ . . .  even  though  the  immediate 
future  doesn’t  look  bright! 

(This  business  about  a  bright  future 
must  have  started  with  the  long,  bright 
tunnel  mentioned  by  those  who’ve  had 
near-death  experiences.) 

•  “Now,  thanks  to  the  racy  ‘Wild 
Thing,’  and  the  debut  of  his  album, 
‘Loc’d  After  Dark,’  stardom  may  be  Just 
around  the  comer! 

(A  lot  of  other  things  may  be  just 
around  the  comer,  too.  In  this  case  of 
this  writer,  the  most  likely  possibility  is 
another  cliche) 

•  “It  is  a  case  that  is  in  the  hearts  and 
minds  of  Wilsonville  residents  who 
were  shocked  by  Crawford’s  violent 
death.” 


(Robert  McNamara  and  William 
Westmoreland  may  not  have  been  the 
first  to  use  the  phrase  “hearts  and 
minds,”  but  they  should  have  been  the 
last.) 

•  “It’s  a  ‘pie  in  the  sky’  idea,  but 
Gaylen  Brannon  wants  tilings  to  be  dif¬ 
ferent  from  what  they  were  20  years 
ago  for  black  children  in  schools.” 

(Putting  a  cliche  in  quotes  doesn’t 
make  it  less  of  a  cliche.) 

“Talx  state  government,  Jbr 
instance.  Please.” 

(Doesn’t  this  have  something  to  do 
with  Henny  Youngman  and  his  wife?) 

•  “His  behavior  in  the  next  few  days 
and  weeks  will  have  a  significant  effect 
on  whether  that  becomes  a  viable 
option! 

(This  one  went  out  in  1971.) 

•  “That  was  the  tale  of  the  tape 
Sunday  night  in  the  Salt  Palace  for  the 
Portland  Trail  Blazers.” 

(If  tapes  could  talk,  sportswriters 
wouldn’t  have  to.) 

•  “China’s  leadership  aims  to  send  a 
message  to  the  country’s  pro-democra¬ 
cy  movement.” 

(Somebody  hasn’t  received  the  mes¬ 
sage.  “Send  a  message”  has  gone  the 
way  of  “viable  option.”) 

•  “Exactly  how  far  hasTobkin  come? 

A  long  way,  baby! 

(Which  says  a  whole  lot  about  the 
effectiveness  of  cigarette  advertising . . . . ) 

•  “Portland  fire  investigators  were  sift¬ 
ing  through  the  rubble  of  two  stub¬ 
born  fires  that  kept  115  firefighters 
busy  early  Tuesday.” 

(“Sifting  through  the  rubble”  is  appar¬ 
ently  an  official  fire  department  chore 
—  each  truck  must  carry  a  special  rub¬ 
ble  sifter.) 

“ . . .  inquiring  minds  like  ours  want 
to  know  why  in  tarnation  Officer 
Friendl>'’s  car  wasn’t  seized  when  the 
state  police  stopped  him  for  pickmg  up 
a  prostitute  on  82nd  Ave.” 

(If  the  slogan  has  any  truth  to  it, 
these  inquiring  minds  buy  their  news¬ 
papers  at  the  supermaiket  checkout 
counter.) 
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We  do  a  lot  to  bring  the  presidential  campaign 
to  our  readers.  This  year  we’re  even  bringing 
them  a  debate. 

On  OcL  9,  the  campai^  trail  vdnds  through 
St  Petersburg  for  Florida’s  first-ever 
presidential  debate.  As  the  lead  sponsor  for 
this  community  effort,  the  St.  Petersburg  Times 
guaranteed  die  $500,000  it  will  take  to  produce 
the  debate.  We’re  the  only  newspaper  in  the 
country  to  sponsor  one  of  the  debates  this 
year,  but  we  think  it  makes  great  sense. 

We’re  expecting  2,000  other  journalists  to 
come  here  to  cover  the  debate,  and  100-million 
people  to  watch  on  television. 

But  beyond  that  exposure  for  our  Tampa  Bay 
area,  we  think  landing  a  debate  for 
St  Petersburg  is  anodier  great  way  for 
Florida’s  Best  Newspaper  to  bring  the  news 
home  to  our  readers.  “Getting  information  to 
people  is  what  we  do,”  said  Times  Executive 
Editor  Paul  Tash. 

No  argument  there. 


Tunt-s  Executive  Editor  Paul  Tash  and 
University  cfSoutii  Florida  President 
Betty  Cakor  at  the  debate  press  conference. 


CALENDAR 


FEBRUARY 

11-13  Southern  Newspaper  Publishers  Association  Key 
Executives  Conference,  Ritz-Cariton  Downtown, 
Atlanta,  Ga. 

16-18  Great  Lakes/Midstates  Newspaper  Conference, 
Westin  Renaissance  Center,  Detroit,  Mich. 

21-24  Interactive  Newspapers  ’96  Conference,  Hyatt 
Embarcadero,  San  Francisco 

21- 24  National  Press  Photographers  Association  Digital 

Imaging  Conference,  Adams  Mark  Hotel,  Denver 

22- 24  Inland  Press  Association  'Weeklj'  Newspaper 

Publishers  Conference,  Holiday  Inn  Sun  Spree  Resort, 
Fort  Myers,  Fla. 

22- 23  Maryland-Delaware-D.C.  Press  Association  Annual 

Winter  Convention,  Sheraton  Baltimore  North  Hotel, 
Towson,  Md. 

23- 25  Alabama  Press  Association  125th  Annual  Winter 

Convention,  Embassy  Suites,  Montgomery,  Ala. 

25-27  Association  of  National  Advertisers 

Advertising  Management  Conference,  Westin 
LaPalma,T\icson,Ariz. 

25- 28  Inland  Press  Association  Key  Executives  Conference, 

Registry  Resort,  Naples,  Fla. 

29-3/3  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Winter  Meeting,  Crowne  Plaza  Resort, 
Hilton  Head  Island,  S.C. 

MARCH 

1- 3  Mississippi  VaUey  Classified  Advertising  Managers 

Association  Convention,  Drake  Hotel,  Chicago 

2- 6  Suburban  Newspapers  of  America  Publishers 

Conference,  Innisbrook  Hilton,Tarpon  Springs,  Fla. 

3- 6  Newspaper  Association  of  America  Co-op 

Conference,  J.W.  Marriott  Hotel,  Houston 
3-8  Newspaper  Association  of  America  Newspaper 
Operations  SuperConference,  Doral  Ocean  Beach 
Resort,  Miami  Beach,  Fla. 

10-12  Southern  Newspaper  Publishers  Association 

Newspaper  Operations  Conference  and  Trade  Show, 
Clarion  Plaza,  Orlando,  Fla. 

14-16  Independent  Free  Papers  of  America  Annual  Spring 
Conference,  Holiday  Inn,  San  Antonio,Texas 
16-19  Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Camino  Real,  San  Jose,  Costa  Rica 
20-22  National  Newspaper  Association  Government  Affairs 
Conference,  Hyatt  Regency  Washington  on  Capitol 
Hill,Waslungton,  D.C. 

24- 27  International  Press  Institute  World  Congress  and 

General  Assembly,  Jerusalem 

26- 28  America  East  Newspaper  Conference,  Hershey 

Lodge  and  Convention  Center,  Hershey,  Pa. 
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Excuse  me,  Mrs.  Coville,  THE  POPE  would  like  an  audience  with  you. 


When  Pope  John  Paul  II  granted  his  first  major  interview  exclusively  to  a  U.S. 
publication,  he  knew  just  where  to  turn.  Important  people.  With  important  things 
to  say.  You’ll  find  them  every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


Telecommunications 

Harmony 


The  harmony  among  all  media  in  welcoming  the  new  telecom¬ 
munications  bill  just  passed  by  Congress  is  in  sharp  contrast  to 
the  discord  and  in-iighting  that  took  place  14  years  ago  —  when  a 
court  decision  upset  the  antitrust  decision  in  the  AT&T  case  and  looked 
like  it  was  going  to  permit  the  Baby  Bells  to  go  into  the  information 
business  unimpeded  and  unrestricted. 

In  those  days,  newspaper  organizations  were  striving  to  get  the  atten¬ 
tion  of  Congress  and  the  Baby  Bells  were  spending  millions  lobbying  to 
get  their  way  —  even  buying  ad  space  in  newspapers  to  promote  their 
cause.Today,  both  national  newspaper  associations  seem  to  be  pleased 
with  the  basic  provisions  of  the  bill. 

The  only  discord,  which  may  be  taken  to  the  courts  and  end  up  in 
the  Supreme  Court,  is  in  connection  with  the  section  that  establishes 
criminal  penalties  for  broadcasting  obscene,  indecent  or  violent  material 
to  children.  Newspaper  organizations  believe  this  may  violate  the  First 
Amendment,  and  rightly  so. 

Civil  libertarians  have  already  announced  they  will  challenge  this  pro¬ 
vision  in  court  as  establishing  new  censorship  controls  on  television 
broadcasting,  and  on  Internet  users  endangering  free  speech  and 
privacy  rights.This  will  involve  a  whole  new  body  of  law  and  may  go  on 
for  years. 

We’ll  bet  that  the  people’s  right  of  free  choice  will  prevail  over  the 
efforts  of  a  minority  to  control  what  is  seen  or  read  by  the  majority. 
Efforts  to  cleanse  libraries  and  schools  of  questionable  books,  as  well  as 
art  galleries  of  supposedly  offensive  paintings,  have  not  been  successful. 
The  public’s  right  to  freedom  of  choice  is  too  deeply  established  in 
print  and  will  prevail  on  the  air. 
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LETTERS  TO  THE  EDITOR 


McGoff  was  not 
affiliated  with 
Observer 
papers 


Keith’s  columns  should  become  j  that  newspaper  editors  wish  they 
must  reading  for  every  journalist.  I  could  find  for  reporters  to  cover. 

In  a  group  for  people  who  live  in 
Charles  Klotzer  j  the  country  (misc.rural),  for  example, 

I  recent  discussions  included  fence 
Klotzer  is  editor  and  j  building,  wood  stoves  and  fuels,  and 
publisher  of  the  St.  j  things  to  do  with  the  season’s  bumper 
Louis  Journalism  I  nut  crops. 

Review  i  Movie  and  TV  fans  keep  at  least  a 

j  dozen  groups  hiunming  with  critiques 
and  celebrity  gossip.  Fans  of  sports 
cars,  photography,  music,  politics,  litera¬ 
ture,  travel  and  a  thousand  other  sub¬ 
jects  find  like-minded  friends  and 
debate  partners  in  Usenet,  and  in  these 
groups  even  the  arguments  are  calm, 
reasoned  and  quite  witty. 

Newspaper  editors  can  only  dream  of 
such  reader  participation,  such  rich 
copy,  as  appears  daily  in  Usenet  groups 
such  as  these.  Finding  conspiracy  theory, 
vituperation  and  babbling  invective  is 
also  possible  in  Usenet,  of  course.  It  will 
surprise  no  old  hands  that  one  of  the 
richest  troves  of  that  is  a  group  called 
alt.  journalism. 

In  cyberspace,  the  Worid  Wide  Web  is 
billboards  and  library  shelves.  Real  mass 
communication,  as  readers  want  it,  is 
over  in  Usenet. 


Newspaperdom* 


1  READ  WITH  inter¬ 
est  the  article  enti¬ 
tled  “McGoff  Files  For 
Bankruptcy 
Protection,”  written  by 
Mark  Fitzgerald  in  the 
Dec.  23, 1995,  edition 
of  Editor  &  Publisher. 

I  must  take  excep¬ 
tion  to  a  fact  stated  in 
the  article. The  article 
stated  that  John 
McGoff  sold  two 
Michigan  dailies,  the 
Macomb  Daily  of  Mt. 

Clemens  and  the 
Daily  Tribune  of 
Royal  Oak,  plus  15 
Observer  weeklies  in 
the  Detroit  suburbs. 

The  latter  fact,  selling 
fifteen  Observer  week- 
hes  in  the  Detroit  sub¬ 
urbs,  is  in  error. 

Mr.  McGoff  was 
never  affiliated  with 
the  Observer  &  Eccentric  Newspapers 
in  any  way,  manner  or  form.  In  fact,  the 
Observer  Newspapers  have  been 
owned  by  Mr.  Philip  Power  since  he 
founded  the  company  thirty  years  ago. 

What  I  believe  your  writer  intended 
to  indicate  was  that  Mr.  McGoff  sold 
Advisor  newspapers. 


50  YEARS  AGO  ...  The 
U.S.  Supreme  Court  unani¬ 
mously  ruled  that  supporting 
the  Postmaster  General’s  ban 
on  Esquire  magazine  would 
grant  that  official  “a  power  of 
censorship  abhorrent  to  our 
traditions.”  A  decision  written 
by  Associate  Justice  WiiUam  O 
Douglas  upheld  the  ruling  of 
the  U.S.  Cxyurt  of  Appeals 
T^iiich  repudiated  the  order  of 
former  Postmaster  General 
Frank  Walker  barring  the  mag¬ 
azine  from  second-class  mail¬ 
ing  privileges.  He  had  object¬ 
ed  to  some  of  its  content. 


In  defense 
of  Usenet 


JERRY  BERGER’S 
Shop  Talk  at  Thirty 
article  (Dec.  30, 1995) 
correctly  refers  to 
some  Usenet  news- 
groups  as  “chaos”  and 
“flame  wars”  but  it 
would  be  untrue  to 
label  all  of  the  more 
than  12,0(X)  special- 
interest  Usenet  groups 
thus.  I  cover  Usenet 
for  the  New  York 
Times  News  Service. 
Computer-equipped 
readers  can  find  useful 
groups  there  offering 
fast,  good  advice  on 
the  kinds  of  subjects 


The  pressmen’s  union  ends 
a  32-day  strike  against  three 
Cleveland  Newspapers. 


From  Editor  &  Publisher 

February  9,  1946 


Charles  Stough 

Dayton,  Ohio 


Richard  Aginian 


Aginian  is  president  of  Suburban 
Communications  Corp.,  parent 
company  of  the  Observer  & 
Eccentric  Newspapers 


STOP  THE  PRESSES!  by  Steve 
Outing  is  a  new  column  every  day 
with  news  about  and  thoughts  on 
newspaper  online  services.  It’s  just 
one  of  the  many  reasons  the  news¬ 
paper  industry  is  congregating  in 
greater  numbers  on  the  E&.P  Web 
Site.  Stop  by  and  browse  a  while! 


Must  reading 

Luther  keith’s  exploration  of 

“political  correctness”  (Shop  Talk  at 
Thirty,  Dec.  23, 1S>95)  is  a  superb  pre¬ 
sentation  of  the  ideological  garbage 
which  this  term  implies.  It  is  wittingly 
used  by  all  those  who  want  to  stifle,  if 
not  reverse,  the  meager  accomplish¬ 
ments  of  the  past  three  decades,  and 
unwittingly  by  everyone  else. 


http://www.mediainfo.coin/edpub 
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their  pages  after  reducing  web  widths. That  means 
a  somewhat  smaller  news  hole  and  a  little  less 
room  for  syndicated  features. 

Sun  deputy  managing  editor  Shelley  Fralic  said 
the  paper  didn’t  reduce  the  number  of  comics  — 
“there  would  have  been  lynchings,”  she  joked  — 
but  did  reduce  the  size  of  them  about  7%.  Now,  a 
typical  weekday  strip  runs  about  5J^2-inches  wide 
(33  picas)  in  the  Sun. 

Fralic  said  the  paper  has  received  virtually  no 
complaints  about  the  smaller  comics  since  the  nar¬ 
rower  pages  were  introduced  last  October.  In  con¬ 
trast,  many  readers  criticized  the  shrinkage  of 
classified  advertising  type,  which  the  Sun  subse¬ 
quently  adjusted. 

The  deputy  managing  editor  added  that  editori¬ 
al  cartoons  were  also  reduced  about  7%  but  the 
word  count  of  columns  generally  remains  the 
same. 

Of  course,  at  least  some  of  the  dailies  that  pared 
their  news  holes  because  of  high  newsprint  prices 
reduced  the  number  and/or  length  of  the  syndicat¬ 
ed  columns  that  they  buy. 

Sullivan  Graphics  offered 


EVERY  SATURDAY  SINCE  1884 


SYNDICATES/NEWS  SERVICES 

Syndicates  Are  On 
A  Web  -Width  Watch 


YmftCATES  THESE  DAYS  are 
not  only  thinking  about  Web 
sites  and  cyberspace,  but  also 
abqut  web  widths  and  fea¬ 
ture  space. 

As  newsprint  prices  re- 
main'at  record  levels,  news¬ 
papers  are  looking  to  cut  pa¬ 
per  costs.  More  than  a  half- 
dozen  North  American  dailies 
have  narrowed  their  pages 
from  13'/2  inches  or  more  to 


B&P 


IZ'/i  inches,  and  others  are 
considering  it. 

Also,  Sullivan  Graphics  introduced  a  Sunday 
comics  section  at  this  reduced  width  on  Feb.  4. 
Approximately  80%  of  Sullivan’s  more  than  300 
newspaper  clients  opted  to  go  with  a  smaller  sec¬ 
tion,  with  the  others  staying  at  13!4  inches. 

Syndicate  executives  have  varying  reactions  to 
these  developments.  Some  think  the  latest  narrow¬ 
ing  of  pages  will  only  worsen  the  damage  that 
shrinkage  has  inflicted  on  comics  and  other  fea¬ 
tures  over  the  years.  Others  feel  the  latest  web  re¬ 
ductions  are  relatively  minor.  Many  understand 
that  newspaper  editors  don’t  want  their  space  re¬ 
duced,  but  are  forced  to  by  publishers  trying  to 
keep  profits  high  and/or  lessen  cuts  in  other  areas. 

First,  some  information  about  the  recent  web 
reductions. 

The  dailies  that  have  narrowed  their  pages  are 
dealing  with  the  reduction  in  different  ways  (E&P, 
Dec.  2, 1995,  pp.  26-35).  Some,  like  the  North  Jersey’ 
Herald  &  News  and  Easton,  Express-Times,  use 
a  special  lens  to  compress  the  width  of  their  pages 
while  the  depth  remains  unchanged. The  result  is 
that  no  content  is  lost,  but  everything  is  a  little  nar¬ 
rower. 


iSHfi  Hiiiui 


Sullivan  Graphics  13V2-inch  and  12V2-inch  broadsheet  comics  sections 


V 

How  much  will 
comics  and  other 
features  be 
affected  by  the 
narrowing  of 
neu  'spapet'  pages? 


Other  papers,  such  as  the  the  option  of  a  narrower  Sun- 

V«ncoMi’er Smw, reformatted  BY  DAVID  ASTOR  day  comics  section 


8  Editor  &  Publisher  ■  February  10, 1996 


SYNDICATES/NEWS  SERVICES 


■IpB^ 


Jan.  13, 1996,  p.  27)  after  surveying  its 
newspaper  customers.  It  tried  to  mini¬ 
mize  the  impact  by  reconfiguring  pages 
and  using  less  white  space.  In  feet,  some 
clients  now  have  sections  with  more 
comics  or  with  certain  comics  printed 
larger  than  before.  But  many  comics  are 
running  smaller  in  the  slightly  narrower 
section. 

Sullivan  said  the  12 '/2-inch  pages 
could  save  customers  more  than  7%  a 
year  in  newsprint  costs.  And  Jim  Kraws 
feels  the  new  section  —  available  in 
broadsheet  or  tabloid  form  —  looks 
good. 

“A  lot  of  thought  went  into  it,”  said 
the  newspaper  operation  sales  manager 
for  American  Color,  Sullivan’s  digital 
imaging  and  prepress  arm.  “It  isn’t  just 
taking  features  down  in  size,  it’s  recon¬ 
figuring  them.  We  tried  to  turn  a  nega¬ 
tive  into  a  positive. There’s  less  dead 
space.” 

Kraws  concluded, “It  isn’t  a  major  But  if  content  starts  to  get  dropped,  [a  narrower  web  width].  It  reduces  the 
downsizing.  I  don’t  think  it  will  affect  she  continued,  “no  one’s  going  to  enjoy  space  for  comics,  features  or  anything 
readership.”  that  —  least  of  all  readers.”  else.  But  we  have  to  be  aware  of  the  feet 

King  Features  Syndicate  director  of  Tobias  and  several  other  syndicate  ex-  that  newspapers  are  struggling  to  make 
operations  Paul  Eberhart  agreed  that  ecutives  reported  only  a  few  complaints  ends  meet. The  cost  of  paper  is  still  es- 
Sullivan  and  American  Color,  by  such  from  readers  about  smaller  comics.They  calating. We’re  stuck  between  a  rock  and 
means  as  the  reduction  of  white  space,  did  note  that  size  complaints,  when  a  hard  place  ” 

did  a  good  job  with  the  narrower  they  are  made,  are  probably  directed  She  did  add,  “I  hope  newspapers  re¬ 
comics  section.  more  at  newspapers  than  syndicates.  alize  how  valuable  comics  are  and  what 

Creators  Syndicate  executive  vice  Washington  Post  Writers  Group  edi-  a  marketing  tool  they  can  be.”  Perhaps, 
president  Anita  Tobias  said  the  new  IZ'A-  torial  director/general  manager  Alan  Wilson  said,  newspapers  can  find  a  way 
inch  Sunday  section  has  its  positive  and  Shearer  said  the  latest  size  reduction  is  a  to  get  enough  advertising  support  in 

negative  aspects.  She  said  it  can  allow  “small  fraction”  but  the  overall  trend  in  comics  sections  to  make  them  self-sus- 

papers  to  run  more  comics,  but  the  recent  years  has  been  “the  big  squeeze.”  taining. 

strips  are  usually  smaller  than  before.  “Everyone  is  taking  extraordinary  The  United  executive  also  noted  that 

Speaking  more  generally  about  a  nar-  measures  to  save  on  newsprint,”  he  re-  her  “dream”  would  be  for  papers  to  re¬ 
rower  web  width,Tobias  added,“I  prefer  marked.  “We  understand  that.  But  it  re-  store  the  space  they’re  cutting  after  the 
that  it  not  happen,  but  if  newspapers  ally  is  too  bad.  You  have  to  be  a  stamp  current  newsprint  crisis  ends.  But  she 
can  save  significant  money  and  not  lose  collector  to  see  some  of  these  things.”  doubts  this  will  happen, 
content,  I  certainly  understand  why  United  Media  vice  president/sales  and  “The  trend  has  just  been  downward,” 

they  would  make  that  decision.  It’s  bet-  marketing,  Lisa  Klem  Wilson  said,“As  an  Wilson  stated. “Even  if  newsprint  be- 

ter  than  cutting  staff  or  features.”  industry,  we  have  to  be  alarmed  about  came  abundant  and  cheap,  few  newspa- 


Cartoonist  President  Deplores  Years  Of  Shrinkage 


Frank  springer  is  a  freelance  cartoonist/illustnttor, 
not  a  comic  strip  artist.  But  as  president  of  the  National 
Cartoonists  Society,  he  knows  comic  creators  don’t  find 
shrinkage  of  the  funnies  very  funny. 

“I  haven’t  run  into  anybody  in  the  Society  who  thinks 
the  size  of  the  comics  is  terrific,”  said  the  Maine  resident, 
who  does  some  work  for  newspapers. 

Springer  himself  called  the  decades-long  trend  toward 
smaller  strips  “horrendous.” And  he  said  comics  fare 
worse  than  other  features  when  newspapers  reduce  all 
their  content. 

“It’s  tougher  to  read  hand-lettering  than  newspaper 


print,”  explained  Springer,  who  noted  that  cartoonists 
compensate  by  leaving  less  room  for  their  art  —  which 
hurts  comics  visually.  He  likened  it  to  trying  to  put  on  a 
Broadway  play  with  a  bad  sound  system  and  a  stage  that 
fits  only  three  people. 

Springer,  who  said  comics  shrinkage  is  one  of  the  rea¬ 
sons  for  the  decline  of  story  strips,  acknowledged  that 
newsprint  prices  have  soared  for  newspapers. 

“But  they’re  still  killing  a  product  [comics]  that  not 
only  was  invented  to  sell  papers  but  sells  papers  still,”  he 
declared.  “It’s  like  starving  your  kids  to  save  money. That’s 
not  the  thing  to  do.” 
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pers  would  ever  go  back.” 

As  things  stand  now,  she  said,  car¬ 
toonists  just  don’t  have  enough  space 
anymore  to  do  their  best  work. 

Tribune  Media  Services  managing  ed¬ 
itor  Mark  Mathes  said  he  is  talking  to  his 
syndicate’s  comic  creators  to  get  their 
reactions  to  the  latest  shrinkage.  He  also 
mentioned  that  the  Digital  Features 
Consortium,  formed  last  fall  to  create  in¬ 
dustry  standards  and  services  for  the 
electronic  delivery  of  comics  and  other 
features,  could  serve  as  an  avenue  for 
syndicates  to  discuss  size  issues  with 
newspapers. 

Universal  Press  Syndicate  vice  presi¬ 
dent/editorial  director  Lee  Salem  said 
syndicates,  as  providers  of  features  to 
newspapers,  should  be  consulted  more 
when  size  reductions  are  considered. 
He  did  note  that  American  Color  talked 
with  syndicates  before  the  fact. 

Salem  made  Universal’s  qualms 
about  web  reductions  known  in  a  Nov. 
16  letter  to  then-Newspaper  Association 
of  America  president  Cathleen  Black. 
Black,  who  left  soon  after,  did  not  reply, 
so  Salem  recently  resent  the  letter  to 
new  NAA  head  John  Sturm.  Copies  of 
the  letter  (reprinted  m  the  box  on  the 
right)  were  also  mailed  to  the  National 
Cartoonists  Society  and  other  oiganizations. 

Salem  told  E&P  that  the  latest  shrink¬ 
age  is  relatively  small  by  itself,  but  big 
when  combined  with  previous  ones. 

Asked  about  alternatives  to  web  re¬ 
ductions  at  a  time  of  high  newsprint 
costs,  Salem  raised  the  possibility  of  gen¬ 
erating  more  revenue  by  slightly  raising 
the  low  price  of  many  papers. 

“Newspapers  are  a  terrific  financial 
bargain,”  observ’ed  the  Universal  execu¬ 
tive.  “Maybe  if  papers  gave  readers  the 
choice  between  a  smaller  news  hole 
and  paying  a  little  more,  people  would 
opt  for  the  latter  alternative.  I’d  be  will¬ 
ing  to  pay  more,  and  I  know  a  lot  of 
people  who  would  be  willing  to  pay  a 
modest  amount  more.” 

He  also  said  dailies  with  narrower 
web  widths  could  avoid  reducing  the 
size  of  comics  by  reconfiguring  pages. 
For  instance,  a  paper  might  offer  two 
comics  pages  that  each  have  a  row  of 
strips  next  to  other  features  rather  than 
one  comics  page  with  two  rows  of 
strips  crammed  in  side  by  side. 

All  in  all,  Salem  concluded,  newspa¬ 
pers  that  reduce  their  web  widths  to 
save  money  in  the  short  run  “have  to  be 
careful  that  they  don’t  alienate  readers” 
in  the  long  run. 


Comics  Getting  ‘Too  Hard  To  Read’? 


rhe  text  of  Universal  Press  Syndi¬ 
cate’s  letter  to  the  New^xip^  Asso¬ 
ciation  of  America: 

Reports  by  John  Morton  (American 
Journalism  Review)  and  others  suggest 
that  the  newspaper  industry  is  again 
contemplating  the  reduction  of  web 
widths  of  newspaper  pages.  We 
share  the  concerns  that  lead 
to  such  discusaons,  but 
we  think  the  proposed 
medicine  may  do  more 
harm  than  good. 

We  represent  only  a 
small  portion  of  the 
industry  —  syndicat¬ 
ed  features  —  but 
those  features,  from 
us  and  others  in 
the  syndicate  busi¬ 
ness,  provide  a 
wealth  of  talent  and  stated  reasons  for 
readers  to  buy  newspapers.  Since  the 
last  major  web-width  reduction  was  arv 
nounced  by  the  industry  in  the  early 
1980s,  we’ve  noticed  a  dramatic 
increase  in  complaints  from  readers  say¬ 
ing  that  comics  are  too  hard  to  read. 
When  Bill  Watterson,  the  creator  of 


“Calvin  and  Hobbes,”  announced  his  re¬ 
tirement,  he  cited  space  constraints  as  a 
key  reason  for  his  decision,  and  many 
newspaper  editors  will  attest  to  that 
comic  strip’s  ability  to  attract  readers. 

I’m  sure  I  needn’t  tell  you  what  other 
comic  artists  think  of  another  potential 
reduction. 

This  continuing  trend  will  lead 
inevitably  to  young  potential  com¬ 
ic  artists  seeking  outlets 
elsewhere  (the  Web?  CD- 
ROMs?),  to  current  artists  be¬ 
coming  resentful  of  a  medium 
that  cates  little  for  their 
contribution  and  to 
readers  having  yet  an¬ 
other  reason  to  not 
purchase  a  newspaper. 

We  hope  that  as  the 
NAA  examines  the  is¬ 
sue  of  reduced  web 
widths,  among  the  questions  asked  will 
be  the  impact  such  a  move  will  have  on 
comics,  which  have  historically'  repre¬ 
sented  an  important  ingredient  in  the 
product  publishers  put  before  tlieir 
readers.  We’d  be  happy  to  offer  you  car¬ 
toonists  who  can  speak  eloquently  on 
the  matter. 


"Calvin  and  Hobbes” 


Conservative  Cartoon  Duck 
Hits  The  Road,  ‘Quack’ 


is  coming  to 


A  RIGHT-WING  duck 
New  Hampshire. 

Cartoonist  Bruce  Tinsley  will  be  in 
that  state  the  week  before  the 
Feb.  20  presidential  primary 
to  create  four  bonus 
episodes  of  his  “Mallard 
Fillmore”  strip. 

The  satirical  comic, 
distributed  by  King 
Features  Syndicate  to 
more  than  400  pa¬ 
pers,  stars  a  conser¬ 
vative  journalist 
who  happens  to  be 
a  duck. 

Tinsley  will  set  up 
camp  at  the  offices  of 
the  Manchester  Union  Leader  and 
then  trail  the  candidates  and  journalists 
throughout  the  week.  He  said  the  bonus 


strips  will  comment  on  media  coverage 
and  other  aspects  of  the  primary. 

Each  comic  will  be  sent  electronical¬ 
ly  to  newspapers  to  publish  the  follow¬ 
ing  day  on  news  pages,  op-ed  pages  or 
elsewhere.  The  strips,  available  in  col¬ 
or  or  black  and  white,  can  also  be 
used  by  non-“Mallard” 
papers  in  noncompet¬ 
ing  territories. 

All  “Mallard”  clients  will 
continue  to  receive  Tinsley’s 
regular  strips,  which  are 
done  four  weeks  in  advance. 
Tinsley  (profiled  in  E&P, 
March  25, 1995,  p.  52)  is  a  for¬ 
mer  editorial  cartoonist  who 
now  resides  in  Indiana. 

Mallard  Fillmore  is  heading  north  for 
part  of  the  winter 
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Nussbaum  Blasts 
Media  Bosses 


LINTON  WHITE  House  counsel  Bernard 
•aum  launched  a  bitter  tirade  against  several 
ledia  companies  and  said  that  top  executives 
be  subjected  to  the  same  degree  of  scrutiny 
!  as  public  officials. 

Nussbaum,  speaking  on  a  media  ethics  panel  at 
{he  New  York  State  Bar  Association  annual  meeting, 
suggested  that  influential  editorial  writers  and  news¬ 
paper  publishers  publicly  disclose  the  details  of 
their  financial  portfolios  and 
personal  lives. 

“The  New  York  Times  is  an 
institution,  which  is  run  by 
Mr.  Sulzberger,  and  has  enor¬ 
mous  impact  in  our  society, 
even  if  you  don’t  buy  the  New 
York  Times"  Nussbaum  said. 

“I  think  those  people  who 
run  those  institutions  .  .  . 
should  be  as  accountable  as 
any  public  official  who  has 
enormous  impact  in  our  soci¬ 
ety.” 

In  particular,  Nussbaum  sin¬ 
gled  out  Times  editorial  page 
editor  Howell  Raines.  Nuss- 

— — baum  argued  that  Raines 

should  be  subjected  to  the 
rigor  of  public  scrutiny  which  is  routine  for  high 
office  holders  and  their  appointees. 

“I  would  like  to  know  Howell  Raines’  investment 
portfolio,  with  respect  to  some  of  the  editorials  that 
are  written  in  the  Neu’  York  Times"  Nussbaum  said. 


Former  White 
House  counsel 
says  news  execs 
should  reveal 
details  of  their 
financial 
portfolios  and 
personal  lives 


"I  think  those  people  who  run  those  institutions . . . 
should  he  as  accountable  as  any  public  official  who 
has  enormous  impact  in  our  society." 

—  Bernard  Nussbaum,  former  White  House  counsel 

“Is  it  influencing  liim,  is  it  not? 

“He’s  a  major  figure  in  our  society.  Why  shouldn’t 
I  know  what  Howell  Raines  is  investing  his  money 
in?  You  want  to  know  what  Bill  Clinton,  or  Dan 
Glickman,  the  Secretary’  of  Agriculture,  is  investing 
his  money  in,  why  can’t  I  know  what  portfolio  How- 


Following  Reporter  Cash  Flow  — 
The  Political  Bandwagon  Grows 


Bernard  nussbaum  ISNT  the  only  one  calling  for 
reporters  and  editors  to  disclose  details  of  their  finan¬ 
cial  activities  —  and  he  isn’t  the  first. 

In  the  spirit  of  similar  attempts  that  stretch  back  to  the 
beginning  of  the  century.  Sen.  Robert  Byrd  (D-WVa.)  last 
year  (E&P,  Aug.  12,  p.  9)  proposed  what  he  termed  a 
“truth  in  reponing  requirement.” 

Under  Byrd’s  proposal,  for  which  hearings  may  take 
place  this  year,  all  reporters  who  are  credentialed  in  the 
Senate  press  gallery  would  be  forced  to  annually  disclose 
all  outside  sources  of  income. 

The  intent,  according  to  the  senator,  “is  simply  to  apply’  a 


level  of  credibility  to  the  press  that  reflects  the  importance 
of  their  profession.” 

Jane  Kirtley,  executive  director  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press,  believes  the  Byrd  proposal 
is  a  thinly  veiled  attempt  to  censor  the  press. 

“This  kind  of  sanctimonious  moralizing  to  justify  censor¬ 
ship  is  classic  commg  from  countries  whose  [press]  condi¬ 
tions  we  deplore,"  Kirtley  said  last  August.  “It  is  uncon¬ 
scionable  for  someone  of  Senator  Byrd’s  standing  to  pre¬ 
tend  this  proposal  does  not  pose  a  significant  threat  to 
press  freedom  in  the  United  States.” 

—  Dorothy  Giobbe 
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ell  Raines  has?” 

When  contacted  hy  E&P,  Raines  said  he  did  not 
wish  to  comment  on  Nussbaum’s  statements. 

Responding  to  a  question  from  a  fellow  panelist, 
Nussbaum  argued  that  such  disclosure  in  the  private 
sector  would  not  conflict  with  First  Amendment 


“You’re  not  stopping  them  from  printing  any¬ 
thing  —  they  can  print  anything  they  want  in  the 

_ New  York  Times 

—  just  let  the  pub¬ 
lisher  and  the  edi¬ 
torial  editor 
release  the  same 
kind  of  informa¬ 
tion  that  public 
officials  release,” 
he  said. 

Nussbaum,  who 
served  as  White 
House  counsel 
from  January^  1993 
to  the  beginning 
of  April  1994,  also 
said  that  media 
executives  should 
be  forthcoming 
about  all  aspects 
of  their  personal 
lives. 

“People  like 
Rupert  Murdoch, 

In  particular,  Nussbaum  and  Howell 
singled  out  New  York  Times  Raines,  and  Arthur 
editorial  page  editor  Howell  Sulzberger  have 
Raines,  who,  he  argued,  should  much  more  power 
be  subjected  to  the  rigor  of  in  our  society  than 
public  scrutiny  which  is  the  Secretary  of 
routine  for  high  office  holders  Agriculture,  or  the 
and  their  appointees  counsel  to  the 
President,  or  any¬ 
body  like  that,” 

Nussbaum  said. 

“It  would  be  interesting  to  know  about  their  pri¬ 
vate  lives  —  what  affairs  they  had,  did  they  ever  lie 
to  their  draft  boards?  Did  they  ever  smoke  mari¬ 
juana?  Did  they  ever  cheat  on  their  wives?  But  you 
don’t  see  that.” 

Nussbaum,  now  in  private  practice  in  New  York 
City  at  Wachtell,  Upton,  Rosen  and  Katz,  sounded 
somewhat  resigned  when  asked  how  elected  offi¬ 
cials  should  respond  if  confronted  by  the  media 
with  potentially  embarrassing  personal  information. 

“TWo  years  ago,  1  would  have  said  don’t  talk,  keep 
quiet,”  Nussbaum  said.  “Today  I  would  say  you  damn 
well  better  talk  to  the  press  immediately  about  the 
issue. 

“You  must  try  to  get  out  front  of  any  issue  which 
the  press  thinks  is  relevant,  and  the  press  thinks  any 
issue  is  relevant  about  your  personal  life. 

“There  is  nothing  that  is  hidden;  there  is  nothing 
that  is  sacred.” 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

2/7/96 

1/31/96 

2/7/95 

A.H.  Belo  Corp.  (NY)* 

35.75 

35.00 

28.50 

American  Media  Inc.  (NY)** 

4.00 

4.50 

7.50 

Capital  Cities/ABC  Inc.  (NY) 

126.75 

127.75 

88.875 

Central  Newspapers  Inc.  (NY) 

32.75 

32.50 

25.125 

Dow  Jones  &  Co.  Inc.  (NY) 

39.25 

38.875 

34.00 

Gannett  Co.  Inc.  (NY) 

65.00 

62.875 

51.75 

Gray  Comm.  Sys.  (NY)*** 

18.125 

16.00 

12.333 

Harte-Hanks  Comm.  (NY) 

22.50 

22.50 

19.875 

Hollinger  International  (NDQ)# 

10.125 

10.25 

11.75 

Knight-Bidder  Inc.  (NY) 

68.375 

66.375 

51.875 

Lee  Enterprises  Inc.  (NY)**** 

20.625 

20.50 

16.8125 

McClatchy  Newspapers  Inc.  (NY) 

22.625 

22.125 

21.50 

Media  General  Inc.  (AM) 

34.375 

32.125 

29.75 

New  York  Times  Co.  (AM) 

28.625 

28.75 

21.125 

Pulitzer  Publishing  Co.  (NY) 

45.625 

44.875 

32.875 

E.W.  Scripps  Co.  (NY) 

42.875 

40.50 

29.50 

Times  Mirror  Co.  (NY)## 

35.125 

31.00 

19.00 

Tribune  Co.  (NY) 

64.50 

60.625 

54.00 

Washington  Post  Co.  (NY) 

291.625 

287.50 

243.00 

‘Adjusted  for  2  for  1  stock  split  as  of  6/14/95 
“Name  changed  from  Enquirer/Star  Group;  adjusted  for  $7  special  dividend 
payable  1/3/95 

‘“Adjusted  for  3  for  2  stock  split  as  of  10/3/95 
““Adjusted  for  2  for  1  stock  split  as  of  12/8/95 
# American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 
#  Adjusted  for  distribution  of  Cox  Communications  shares  on  2/1/95 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

2/7/96 

1/31/96 

2/7/95 

Hollinger  Inc.  (a) 

11.375 

11.25 

12.00 

News  Corp.  Ltd.  (c) 

21.00 

21.50 

16.375 

Pearson  Ltd.  (b) 

6.80 

6.59 

5.97 

Quebecor  Inc.  Class  A  (a) 

23.25 

22.875 

17.75 

Reuters  Holdings,  ADR  (c) 

58.125 

56.1875 

43.125 

Southam  Inc.  (a) 

14.75 

14.375 

12.75 

Thomson  Corp.  (a) 

20.25 

20.75 

17.25 

Toronto  Sun  Publishing  Corp.  (a) 

13.00 

13.25 

13.50 

Torstar  Corp.  (a) 

23.00 

22.875 

19.25 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 


Prepared  for  by  Schroder  Wertheim  &  Co.  Inc. 
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BY  MARK  FITZGERALD 


For  Sale  Or 
Not  For  Sale? 


■mSONS  ON  strike  ;^ainst  Detroit’s  two  dailies 
By  thq  newspapers’  joint  operating  ^ency  is  ptan- 
Big  to  sell  its  RiveiibtHit  productkm  j^ant  —  and 
Bey  want  the  U.S.  Justice  Department  to  block  any 
Ble  until  its  antitrust  investigation  of  the  JOA  is 
«npleted. 

Bun  a  supplemental  petitkMi  to  their  antitrust  cmn- 
plaint  against  Detroit  New^jopers,  the  JOA  for 
Knight-Ridder’s  Detroit  Free  Press  and  Gannett’s 
Detroit  News,  the  six  striking  unkxis,  {^us  the  AFL- 
OO,  are  asking  Attorney  General  Janet  Reno  that 
she  “require  the  new^npers  to  maintain  the  plant 
as  a  separate  and  competitive  productkMi  fiicility 
until  the  antitrust  issue  is 
resrfved” 

Last  August,  the  unions 
maintained  in  a  formal  cmn- 
I^aint  that  Detroit  New^xi- 
pers  violated  the  terms  of  its 
six-year-old,  government- 
approved  joint  operating 
i^reement  when,  in  1992,  it 
“secreUy”  amended  the  agree¬ 
ment  to  permit  daily  joint  edi- 
ticMis  oS  the  Free  Press  and 
News  in  the  event  of  a  labor 
dilute. 

The  Justice  Department 
has  not  ccmimented  on  the 
complaint,  except  to  say  it  is 
lookup  into  the  matter. 

“We  will  not  allow  Gannett 
and  Knight-Ridder  to  close  or  downsize  the  River- 
finont  plant  and  block  a  remedy  by  the  Justice 
Department,”  AFL-OO  preadent  John  Sweenty'  said 
in  a  prepared  statement. 

“The  Detroit  New^pers  abused  their  monopt^ 
for  the  purpose  of  union-busting  and  that  plant  is 
necessary  for  competitkMi.” 

For  its  part,  Detroit  New^xipers  says  the  River- 
hoot  plant  is  not  for  sale  —  at  least  not  yet. 

The  plant  has  operated  only  on  two  occasions 
rince  the  strike  began  last  July,  noted  the  Detrext 
New^npers  senior  vice  president  of  labor  relations, 
Timothy  Kelleher. 

“We  conscdklated  operations  as  a  result  of  the 
strike,  and  since  then,  we  have  fouiKl  we  are  oper¬ 
ating  at  £ar  greater  efBciency  and  we  dcMi’t  need  the 
plant,”  Kelleher  said. 

He  added  that  no  decision  has  been  made  (Hi  the 
fate  (rf^  the  Riverfront  facility. 

However,  Kelleher  did  ntxe,  pointedly,  that  since 


before  the  strike,  the  JOA  has  had  the  downtown 
Free  Press  building  and  scxne  surrounding  proper¬ 
ties  up  fcH’  sale,  and  that  for  years  various  developers 
have  inquired  alxMit  the  facility  (Mi  the  bonks  of  the 
Detroit  River. 

In  another  development  in  the  strike,  the  Natfonal 
LabcM'  RelatkMis  Board  in  the 
Seventh  Regfon  issued  a  con¬ 
solidated  unfair  latHH-  prac¬ 
tices  (ximplaint  against  the 
new^npers  that  sets  out  a 
schedule  for  hearings  on 
charges  filed  earlier  —  but 
that  also  adds  a  charge  that 
c^Bdals  at  the  papers  and  the 
JOA  improperly  threatened 
striking  employees  with  permanent  replacement. 

Specifically,  the  board’s  general  (XMmsel  alleged 
that  ftMrmer  Firee /Vess  puMidier  Neal  Shine,  its  bu» 
ness  editor  T(xn  Walsh,  News  editor  and  puMisher 
Robert  H.  Giles,  and  JOA  head  Frank  Vega  “since 
mid-Ai^ust  1995  and  (ontinuing  to  date,  (mi  many 
(xrcaskHis . . .  has  stated  that  (the  psqiers  and  JOA] 
w(Mild  hire  and/tMT  had  hired  permanent  (efriatre- 
ments  for  striking  employees.” 

Kelleher  said  the  consolidated  complaint 
anxMmted  to  “just  a  restatement  of  the  issues.” 

The  newspapers  and  JOA  have  con^ently 
denied  they  have  vkdated  latHH*  law  during  the  lalxM' 
diqxite. 

A1  Derey,  chairman  of  the  striking  unions’ 
umbrella  group,  the  Metropolitan  CtMincil  of  News- 
piqier  Unfons,  said  the  complaint  “c(Hifirmed  wrhat 
we  have  said  fiom  day  one.  This  strike  happened 
because  Detroit  New^iapers  IxtAe  the  law  and 
refused  to  bargain  in  g(X)d  fiiith.  They’ve  (rom- 
{XMinded  their  error  by  threatening  to  permanently 
replace  us,  even  though  they  have  no  right  to  do  so 
under  the  law.” 

The  striking  unions  themselves  settled  an  NLRB 
unfur  labor  crnni^aint  against  them  by  signify  an 
agreement  Jan.  12  not  to  engage  in  violence  or  any 
other  illegal  activity  (mi  picket  lines. 

NLRB  regional  director  William  Schaub  had  said 
he  was  prepared  to  file  a  finding  against  the  unions 
on  the  complaint,  which  was  brought  by  the  news¬ 
papers  and  their  JOA.  Without  admitting  violations, 
the  unions  said  they  would  not  threaten  replace¬ 
ments  or  former  union  members  who  had  crossed 
picket  lines,  would  not  bfock  the  gateways  at  pro- 
ductitMi  plants  or  engage  in  any  violence  or  van¬ 
dalism.  ■ 


Detroit 
Newspapers 
strikers  petition 
Justice  Dept,  to 
'save'  Detroit 
Riverfront 
Newspaper 
plant 


For  its  part,  Detroit 
Newspapers  says 
the  Riverfront 
plant  is  not  for 
sale  —  at  least 
not  yet 
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BY  TONY  CASE 

Guild’ s  New  Leader 
Speaks  Out 


UMORS  OF  ORGANIZED  labor's  demise  are  greatly 
exaggerated,  strikers  in  Detroit  are  getting  a  bad  rap 
and  *bean  counters’’  are  killing  the  great  American 
newspaper. 

If  you  don’t  want  Linda  Foley’s  (^jinions,  don’t 
ask  for  them. 

In  a  wide-ranging  interview  last  week,  Foley,  the 
out^xAen  new  president  of  the  New^per  Guild 
and  the  Grst  woman  to  head  the  63-year-old  oigani- 
zation,  sounded  off  (»i  an  array  of  issues  affecting 
the  union,  its  members  and  the  industry  as  a  whole 
—  among  them,  technology’s  sweeping  impact  on 
newspapers,  the  advancement  of  women  in  die 
field  and  the  Guild’s  historic 
meiger  with  the  Communica¬ 
tions  Workers  (rf America. 

But  without  question,  the 
topic  that  most  provoked 
Ftrfey  was  what  ^e  called 
“the  corporatization  of  jour¬ 
nalism.’’ 

The  way  she  sees  it,  corpo¬ 
rate  ownership  of  newspa¬ 
pers  and  the  resulting  preoc¬ 
cupation  with  profits  consti¬ 
tute  the  angle  biggest  threat 
to  the  business  and  those 
who  toil  in  it. 

One  liears  much  these  days 
about  “downsizmg,”  “reengi¬ 
neering”  and  “retrenchment.” 
To  this  union  boss,  these  are 
just  trendy  ways  of  saying, 
“You’re  fired.” 

Fole>'  40,  noted  that  when 
she  went  to  work  as  a 
reporter  for  the  Lexington 
Hetnld-Leader  in  the  1970s, 
the  new^i^ier  business  was  stiU,  by  and  laige,  run 
by  funilies. 

But  when  the  Hearsts,  Binghams  and  Chandlers 
ceded  power  to  Gannett,  Tribune  and  Cap  Cities,  a 
new  order  was  bom  that  “changed  not  only  the 
sqiproadi  to  labor,  but  the  way  people  do  dieir  jobs,” 
she  said.  “And  it  made  things  worse.” 

Foley’s  conqriaint  is  a  familiar  one:  When  faraway 
parent  companies  gobble  up  hometown  dailies, 
these  newspapers  ri^  losing  the  local  focus  that  is 
their  greatest  strength. 

“I  don’t  think  that  we  can  do  our  jobs  effective^ 
and  deliver  an  effective  product  if  there  iai’t  deci- 
»on-making  at  the  local  leveL”  Foley  said. 


Linda  Foley, 
the  outspoken 
president  of  the 
Newspaper 
Guild  and  the 
first  woman  to 
head  the 
63-year-old 
organization, 
sounds  off  on  an 
array  of  issues 


“If  you  look  at 
newspapers  — 
the  New  York 
Times,  the  Los 
Angeles  Times, 
even  the  Wall 
Street  Journal  — 
they  have  places 
in  their  names. 

That’s  not  by  acci¬ 
dent.  A  newspapier 
is  tied  to  its  ccrni- 
munity,  and  when 
those  ties  become 
more  distant  and 
decisions  are 
based  on  profit 
and  loss  state¬ 
ments  for  a  wIk^ 
variety  of  proper¬ 
ties,  then  I  think 
that  has  a  detri¬ 
mental  effect  on 
the  product  we 
produce  and  the 
morale  of  the  peo¬ 
ple  who  produce  it.”  *Tlie  bean  counters 

Foley  maintains  that  labor  is  locked  in  are  in  charge,  and 
a  showdown  with  the  newspaper  titans,  those  who  look 
and  the  victor  will  ultimately  decide  only  at  the  bottom 

whether  the  medium  thrives  or  falters  in  line  have  to  under- 
the  next  century.  stand  that  people 

“The  bean  counters  are  in  change,  and  are  part  of  the 

those  who  look  only  at  the  bottom  line  equation  in  this 
have  to  understand  that  people  are  part  business.  You  can't 
of  the  equaticMi  in  this  business,”  she  said.  treat  people  like 

“You  can’t  treat  people  like  beans.  What  beans.” 

are  we  selling?  We’re  selling  people:  the  —  Linda  Foley 

people  who  write  the  articles,  the  ad  salespeople, 
the  customer  service  people.  It’s  not  that  newspa¬ 
pers  are  so  attractive,  so  sexy  that  people  read  them 
—  they  read  them  because  of  the  people  who  pro¬ 
duce  them. 

“There’s  goii^  to  be  a  point  where  publishers  are 
going  to  have  to  realize  they  need  [the  Guild]  and 
the  people  we  represent.  You  have  to  provide  good 
jobs  and  secure  jobs  or  you’re  not  going  to  produce 
the  kind  of  product  people  are  going  to  want  to  buy 
in  the  community.” 

Nowhere  has  the  clash  between  the  executive 
suite  and  the  rank  and  file  been  more  explicit  than 
in  Detroit,  where  two  dailies  have  been  engaged  in 
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a  money-draining,  often  violent  strike  ^ce  last  July. 

Foley  believes  the  Detroit  standoff  will  go  down 
as  a  landmark  American  labor  strangle,  comparable 
to  the  monumental  Homestead  steel  workers’  strike 
of  1892. 

And  the  history  books,  she  conteiKis,  won’t  be 
kind  to  man^ement. 

“For  employers  to  take  the  kind  of  tactics  they 
have  in  Detroit,  to  so  totally  disregard  the  dignity 
and  respect  for  their  long-term  employees,  to  hire 
guards  who  actually  beat  up  on  strikers ...  1  never 
would  have  thought  two  years  ago  that  the  largest 
new^nper  companies  would  have  eng^d  in  that 
kind  of  bailing,”  she  said. 

MANAGEMENT  RESPONDS 

For  their  part,  top  executives  of  Gannett  Co., 
puMisher  of  the  Detroit  News,  and  Knight^lidder 
Inc.,  which  owns  the  Detroit  Free  Press,  have  served 
up  some  scathing  criticism  the  Newspaper  Guild 
leadership. 

Gary  L Watson,  president  of  Gannett’s  newspaper 
diviskm,  told  analysts  meeting 
in  New  York  last  December 
that  the  Detroit  strike  resulted 
because  union  leaders 
insisted  tm  outmoded  work 
rules  that  promoted  feather¬ 
bedding. 

P.  Anthony  Ridder,  chair¬ 
man  and  CEO  of  Knight-Rid- 
der,  boasted  that  the  unions 
were  losing  their  momentum. 

Just  last  riKMith.  in  a  letter 
to  the  editor  of  this  magazine,  Detroit  News  editor 
and  publisher  Robert  H.  Giles  wrote  that  the  strike 
was  “determinii^  who  is  going  to  contrerf  our  busi¬ 
ness,  the  unions  or  the  companies.” 

Giles  went  on  the  charge  that  press  coverage  of 
the  Detroit  situation  focused  on  picket-line  violence 
and  vandalism  without  examining  “what  the  issues 
are.” 

According  to  the  conventional  wisdom,  unions 
have  lost  much  of  their  influence  with  the  advent  of 
the  electronic 

The  £ict  is,  as  millions  of  American  industrial  jobs 
have  vanished,  the  percent;^  of  workers  who 
belong  to  uniotis  has  plummeted. 

Foley  suggested  that  those  who  doubt  the  power 
unions  wield  would  do  well  to  examine  Detroit. 

“It’s  pretty  hard  to  say  that  the  unions  aren’t  effec¬ 
tive  when  they’ve  forced  these  companies  into  a 
position  that  they’re  losing  $100  million,”  she  said. 
“They  continue  to  suffer  losses,  but  we’re  still  fight¬ 
ing  in  Detroit  and  aren’t  over  by  any  means. 

“We  haven’t  lost  $100  million  and  30%  of  our  sub¬ 
scribers,  those  companies  have,  and  I  think  there’s  a 
real  question  about  whether  Gannett  and  Knight- 
Ridder  can  continue  to  do  business  in  Detroit.” 

But,  the  Guild  president  suggested,  these  two 
newspaper  giants  would  like  to  have  union-ftee 
shops  in  Detroit,  but  she  is  convinced  that  throwing 
out  the  unions  will  never  play  in  the  Motor  City. 

“Detroit  is  not  about  jobs,  it’s  not  about  quality 
joumali^,  it’s  not  even  about  money  —  it’s  about 
greed  and  union-busting,”  she  said. 


OUT  OF  TOUCH? 

Another  newspaper  that  recently  went  to  the 
mat  with  the  Guild  is  the  Wasbingfon  Post,  which 
readied  an  s^reement  with  the  union  local  last 
November  after  seven  long  months  of  talks  that  at 
one  point  involved  a  federal  mediator. 

Franklin  J.  Havlicek,  vice  president  and  chief  labor 
negotiator  for  the  Po^,  doem’t  diare  the  new  Guild 
leader’s  take  on  the  labor-management  relationship. 

Havlicek  feels  that  the  Guild,  as  well  as  oth» 
newspaper  unions,  are  out  erf*  touch  widi  the  reali¬ 
ties  of  the  business,  “the  diangii^  economics,  tech¬ 
nology  and  competitive  faeuxs”  of  concern  to  all 
new^iapers. 

The  Guild’s  tactics  might  have  wotked  40  years 
back,  but  not  today,  he  aigued. 

“Collective  bargaining  is  about  both  labor  and 
management  putting  their  problems  on  the  table 
and  n^otiating  a  mutually  beneficial  i^reement,”  he 
said  in  an  interview.  “The  Guild  views  this  as  a  test 
of  strength,  which  is  crazy.  It’s  dysfunctional.  The 
union  should,  instead,  be  trying  to  understand  the 
real  problems  of  publishers. 

‘Publishers  need  total  operational 
flexibility  in  order  to  change  what  still 
looks  very  much  like  a  19th-century 
industry  and  to  compete  effectively.  We 
have  10  different  labor  unions.  That 
doe^’t  exist  anywhere  but  the  railroads 
and  the  state  and  local  governments.  No 
other  industry  is  organized  that  way.  That 
kind  of  structure  is  obviously  out  ot  date 
in  1996.” 

If  unions  have  few  allies  among  news¬ 
paper  executives,  they  haven’t  exactly  found  a 
champion  in  the  Republican-controlled  Congress, 
either. 

Foley  accused  conservatives  of  “slashing  and 
burning”  the  National  Labor  Relations  Board.  And 
the  law  the  land,  she  lamented,  provides  little 
punishment  for  those  employers  who  would  keep 
workers  from  trying  to  unionize. 

“We  talk  a  lot  about  the  First  Amendment  in  this 
business,  but  part  of  the  First  Amendment  is  about 
fieedom  ttf  association  and  of  assembly,”  she  said. 
“We  in  the  Guild  should  be  pushing  for  our  Hrst 
Amendment  rights  in  this  regard.” 

UPBEAT 

Despite  all  that  the  labor  movement  is  up  against, 
Foley  is  upbeat  about  the  future  her  organization 
and  of  unions  in  general,  noting  that  the  AFL-OO, 
the  federatkxi  of  which  the  Guild  and  Communica¬ 
tions  Workers  of  America  are  a  part,  also  is  under 
new  leadership. 

Although  membership  in  the  Guild,  which  pri¬ 
marily  represents  employees  in  the  newsroom  and 
on  the  business  side,  has  declined  over  the  last  cou¬ 
ple  trf  years,  it  reached  an  all-time  high  of  35,000 
two  years  ^o  and  has  exceeded  the  30,000  mark 
since  the  1950s,  Foley  pointed  out. 

The  appointment  of  the  first  woman  president  is 
another  promising  development  for  an  organization 
that  is  half  female. 

“The  number  of  women  in  the  work  force  is 
(See  Guild  on  page  28) 


Without  question, 
the  topic  that 
most  provoked 
Foley  was  what 
she  called  “the 
corporatization 
of  journalism” 
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DIRKS,  VAN  ESSEN  &  ASSiKIATES 


We  spedalize  in  assisting 
owners  in  exploring  and 
n^otiating  the  sale  oi 
tbdr  daify  new^Kpers  or 
non-daily  newsp^r 
groups. 


Newsp^jcrs.  She 
also  ^)efit  time  as 
an  assistant  tier's 
editor  at  the  Idaho 
Statesman,  Boise. 


MfOUG  BARNETT,  advertising  director 
at  the  Colorado  Springs,  Colo.,  Gazette 
Telegraph,  has  been  a{^x>inted  to  the 
position  display  advertisii^  director  at 
the  Demer  Past. 

Prior  to  working  at  the  Gazette 
Telegrafdj,  he  was  advertising  director  at 
the  Las  Vegas  Sun. 


ilAOXl  iSlWCM,  general  manager  at 
the  Brazo^xtrt  (Texas)  Facts  and  fiormer 
general  manner  at  the  Scottsboto.Ala., 
Daity  5^/wie/,  has  been  named  publish¬ 
er  in  Scottsboio. 

Both  papers  are  owned  by  Southern 
New^x^rers  Inc.,  Houston. 


KEN  iaNG,44,  puMi^ier  and  CEO  at 
the  Colony  Sun  in  Alberta,  has  been 
appointed  pre^dent  and  puMi^ier  at  the 
Calgary  Herald. 


BMMJCE  WFTWER,  55,  county  editor  at 
the  Tampa  Tribune,  has  been  appointed 
man^ii^  editor. 

Witwer  is  a  former  man^it^  editor  of 
the  Tampa  Times. 

He  succeeds  LAWRENCE  JL. 
McConnell,  who  in  October  became 
puhUsher  of  the  Charlottesville, Va.,  Daily 
Progress. 

Correction 

A  STORY  (JAN.  20,  p.  14)  about  a  pho¬ 
tographer  whose  work  was  credit¬ 
ed  to  another  was  —  due  to  a  produc¬ 
tion  error  —  accomfKuiied  by  a  photo 
bearing  an  erroneous  credit  line. 

As  the  correct  cutline  pointed  out, 
the  photo  of  Mother  Teresa  was  by  A1 
Schaben,  w'hose  now-familiar  picture  of 
O.J.  Simpson  leading  Los  Aisles  police 
on  a  low-^)eed  car  chase,  was  initially 
credited  to  another  photographer. 


BAVIDR.MEIS- 
IKK,  president  of 

TtaHmrrmaAM  _  .  , 

Entrepreneurial 
Planning  Services 
Inc.,  has  been  named  vice  president  and 
CFO  (rf  Latin  Communications  Grotq[> 
Inc.,  New  York.,  owner  ot  several  Spani^ 
lai:^;u^e  media  companies. 


BEiyAaaNJiMARStMSON,52,Z 

Cotumbus  bureau  reporter  covering  state 
government  at  the  Cleveland  Plain 
0»2fcr,has  been  named  Colundbus 
bureau  chief. 


mtczaAmn  w.  txsSNER.  president  of 
Richard  Lessner  Enterprises  oi  Phoenix, 
and  former  deputy  editor  of  the  editorial 
page  at  the  Arizona  Republic,  has  been 
named  editorial  p^  director  ot  the 
Union  Leader  Corp.,  Manchester;  NH. 


A4  VZD  HLPSCHBtAN,  former  interna¬ 
tional  editor  arxl  Internet  columnist  at 
the  San  Francisco  Ommide,  has  been 
appointed  editor  at  the  Ca^)er,Wyo., 
Star-Tribune. 

HUGH  JACMtSWI,  interim  editor, 
was  named  assistant  marx^it^  editor  for 
news. 


imOTHY RSAN,\^  president  of 
Pbiladelpbia  Inquirer  circulation,  has 
been  named  vice  president  of  subscriber 
services  for  both  the  Inquirer  and 
PbUadepbia  Daily  Neus. 

CHARLES  TRAMO,rice  president 
of  Daify  News  circulation,  was  appoirtted 
vice  president  of  single  copy  sales  for 
both  new^xipers. 


uxrgamm  HAMUtstm  rBrnnAaBONBa. 

JOSEPH  €3iANiHER,\iice  presi¬ 
dent  ci  trare^xrrtation,  was  named  to  the 
position  vice  president  adminstra- 
tion/citculation. 

PETER  W.ARMJNM^L,  35,  vice  presi¬ 
dent  of  sales  and  marketit^  at  Times 
Community  New^xqpers,  HenKlon,Vx, 
has  been  dected  president. 

He  succeeds  his  kither.<fX31fllR  IK 
(NMCK)ARVNMKEL,vit)o  continues  as 
chairman  and  puMisher. 

UAVID  JL  SMItH,\ice  preadent  of 
operations,  was  named  senior  vice  pte» 
dent. 

GEtHt&ANA  F.  KZNES,  deputy  man- 
editor  at  the  KnaxiiOe  News- 
Sentinel,  has  been  named  editor  at  the  £7 
Paso  (Texas)  Herald-R)St. 

^  succeeds  ItOISf  JODVe,  who  was 
recently  named  editor  the  Reddit^ 
Cialif.,  Record  SearebUgbt. 

Both  pE^iers  are  owned  by  the  EW 
Scr^JpsCo. 

CAwnttE  JA€t^StHI,caipY  chief 

at  the  Virginian-Pilot,  Nork*,Vi.,  has 
been  appointed  editor  (rf  the  Carroll 
County  Times,  Westminster,  Md. 

Earlier  in  her  career,  ^  served  as  state 
editor  of  the  Portland  (Maine) 


SE\\sri:oPLi:  is  riu:  si:\\s . . .  (  oytriLpil !P...!. 


BRiANCTHAY- 

EK,  former  presi- 
dertt  of  Central 
Maine  Newspapers 
in  Augusta  and 
Waterville,has 
been  qrpointed 
publisher  of  the 
Lynn,  Mass., 
Evenhtg  Item. 


Lee  Dirks 


Owen  Van  Essen 
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Here ... 

For  the  Best  Exposure 
.  of  Your  Advertising  Message 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 


Ads  On  Plastic 
Delivery  Bags 


Newspapers  ARE  now  using  the 
f)olyethylene  bags,  which  normally 
serve  as  protection  from  the  ele¬ 
ments,  in  another  way:  as  a  means 
to  sell  advertising. 


fits;  an  incremental  source  of  revenue  ft>r  the  com¬ 
pany,  another  dirert  marketing  opportunity  fix 
advertisers,  and  a  cost  offset  to  circulation. 

Betnis  also  supplies  poly  bags  to  the  Washington 
Post  —  specificsdly  when  the  paper  needs  printing 


The  Wall  Street  Joamal  is  iaserted  in  a  plastic  bag 
with  the  ad  printed  by  Bemis  Polyetbylene  Co.,  which 
can  print  a  process  image  np  to  eight-color.  A  com¬ 
pany  called  FnmtCover  takes  care  of  the  ad  sales  and 
the  distribetion  for  the  Joamal 


on  the  b^. 

Fred  Leftrict  Jr,  marketing  manager  in  the  adver¬ 
ting  department  at  the  Post,  explained  the  paper’s 
relationship  with  Bemis.  the  paper  sends  Bemis  the 
artwork,  Bemis  prints  the  artwork  on  the  b«^,  and 
then  Bemis  sends  the  bags  back  to  the  Post. 

Unlike  the  Joumai,  the  Post’s  own  sales  staff 
takes  care  selling  the  adverting  for  the  bags.  All 
sales  display  representatives  —  national  and  local 
—  can  sell  the  adverting  for  the  bags. 

The  bags  are  sent  by  ZIP  code  to  subscribers 
who  primarily  live  in  ngle-family  homes  and 
townhomes. 

Leftrict  said  the  Post  started  adverting  cm  pcdy 
bags  in  May  1995,and  the  first  advertiser  was 
regional.  Other  advertisers  noticed,  and  from  there, 
interest  increased. 

The  R)St  sells  poly  bag  adverting  to  regional 
advertisers  out  of  itsWanngton  (^fice;and  its 
New  York  Qty  crffice  sells  poly  bag  advertising  to 
national  advertisers,  who  are  primarily  interested  in 
inserting  samples.  Maureen  McTague,  New 
YcHk  sales  manager  for  the 
said 


Betnis  Polyethylene  Co.,Terre  Haute,  Ind., 
which  deals  in  packaging,  such  as  plastic  wrap¬ 
ping  and  candy  wrapping,  has  recently  added 
newspapers  to  its  list  of  clients. 

Chad  Miller,  specialty  markets  represenutive 
for  Bemis,  said  that  for  the  past  year  and  a  half, 

his  company  has  been  print¬ 
ing  (primarily  advertising) 
on  the  plastic  bags  that 
papers  use  for  insertion. 

Betnis  can  print  just 
about  anything  on  its  bags, 
and  with  “virtual  magazine 
quality,”  explained  Miller. 

“We  can  print  a  process 
image  up  to  eight-color,”  he  said. 

Among  Bemis’  clients  are  the  Wall  Street 
Journal,  Gannett,  arnl  the  Sunflower  Group.  Each 
paper  takes  care  erf  its  own  ad  sales  —  Bemis  sup- 
pli«  the  printed  bag. 

“We  are  a  poly  manufacturer,  not  in  ad  sales,  atKl 
we  stick  to  what  we  do  best,”  said  Miller. 

A  company  called  FrontCover  erf  Denver,  Cerfo., 
takes  care  of  the  ad  sales  exclusively  for  the  Wall 
Street  JoumaTs  perfy  bags,  as  well  as  the  distribu- 
tkm. 

Dick  Miller,  preadent  erf  FrontCover  explained 
his  company  sells  poly  bag  adverting  only. 
FrontCover  approsiches  national  advertisers  for  the 
Journal,  althoi^  the  ccmipany  will  accept  both 
national  and  regional  buys. 

Ad  bags  sold  by  FrontCcjver  reach  about  5(X),000 
of  the  Jourruds  1.8  million  subscribers,  predomi¬ 
nantly  suburban,  homeowner  readers. 

I^ul  Atkinson,  vice  president  <rf  advertising  for 
the  Journal,  said  that  althoi^  poly  bag  advertising 
is  not  a  part  erf  a  major  marketing  strategy  for  the 
Journal  (he  describe  it  more  as  a  vialrfe  market¬ 
ing  experiment),  it  does  provide  three  main  berte- 


.4  new  source 
of  revenue 
for  some  ^ 
newspapers 


18  Editor  &  PimisHER  ■  Fewuiary  10, 1996 


ADVERTISING/PROMOTION 


that  her  ofiBce  tracks  competitive 
media,  recognizes  who  has  needs 
sampling,  then  her  staff  directs  their 
efforts  that  way. 

ANOnERPtAYER 

Sometime  this  month,  Continental 
Products,  a  manufacturer  of  newspaper 
circulation  supplies,  is  scheduled  to 
launch  a  direct  mail  campaign  which 
will  inform  2,400  advertisers  and  adver¬ 
tising  agencies  about  AdBAGS,  its  pro¬ 
gram  which  will  offer  the  (^iportunity 
to  print  advertising  on  the  plastic  news¬ 
paper  delivery  bags  it  produces. 

AdBAGS  is  a  one-order/one-bill  ser¬ 
vice,  and  according  to  Carl  Fuemmeler, 
president  of  Continental,  the  AdBAGS 
sales  staff  will  take  cate  of  all  of  the 
selling  and  printing  airangements. 

Fuemmeler  said  he  wants  AdBAGS  to 
attract  national  advertisers  who  don’t 
normally  advertise  in  newspapers. 

“Our  objective  is  absolutely  not  to 
interfere  with  the  sales  efforts  of  news¬ 
papers,  themselves,’’  he  said.  “The  last 
thing  we  want  to  do  is  pull  ROP  out  of 
the  papers  and  (mi  to  the  bags. 

“We  wiD  provide  a  coordinative 
effort  between  the  advertiser  and  the 
newspaper,”  Fuemmeler  said.  “Our 
objective  is  within  five  days,  we  will 
have  all  papers  confirmed  and  will 
know  where  the  bags  will  go.” 

A  target  profit  for  newspapers  is  $30 
for  every  1,000  bags  used,  according  to 
Fuemmeler.  The  cost  to  the  advertiser 
will  vary  per  product,  but  Fuemmeler 
said  a  good,  approximate  price  range  is 
$65  to  $100  per  1,000  bags. 

Chicago  Tribune 
realigns  focus  of 
ad  department 

The  CHICAGO  TRIBUNES  advertise 
ing  department  is  (dianging  the  way 
it  will  conduct  bu»ness,followii^  a  reor¬ 
ganization  on  Jan.  1. 

According  to  the  newspaper’s 
employee  newsletter,  the  paper’s  ad 
department  will  be  creating  “communi¬ 
ties  of  customers,”  meanii^  sales  territo¬ 
ries  will  focus  more  on  categories 
buaness  and  less  on  geography. 

“We  are  aligning  our  organization  with 
the  way  our  customers  do  buaness  and 
trying  to  build  knowledge-based  relatkHi- 
ships  with  them,”  explained  Dermis 
Grant,  vice  president/director  of  adver¬ 


tising.  “Many  of  our  customers  buy 
media  in  similar  ways,  and  we’re  group¬ 
ing  them  by  the  way  they  buy  and  mar¬ 
ket  their  own  products.” 

Salespeople  will  be  required  to 
become  experts  in  ^lecific  areas  rather 
than  dealing  with  a  variety  of  different 
businesses. 

“They’ll  be  handling  only  food,  for 
example,  and  wiD  be  more  knowledge- 
aUe  about  their  category  of  business,” 
Grant  said.  These  changes  will  also 
require  salespeople  to  otkr  advertisers 
media  solutions  rather  than  just  the 
(S^x>rtunit>'  to  buy  ad  hi  the 

Tribune. 

“We’ve  always  aligned  ourselves 
gainst  print  media,”  said  Giant,“and  now 
there  are  so  many  more  captions,  whether 
it’s  electronic,  broadcast,  print.  We  have 
to  {Movide  custcuners  with  pack^es  to 
meet  their  needs.  If  that  involves  other 
Tribune  buaness,  we’re  in  the  poatkm 
to  do  that.” 

Dave  Murjrfiy,  director  of  sales,  sakl, 
“The  stdution,  in  fict,  might  not  be  an  ad. 
It  m^t  be  information,  it  might  be  a 
change  in  location ...  or  it  might  be 
using  more  radio  in  ccHijunctkm  with  a 
newsPS^  buy.”  Murphy  mentioned  his 
staff  will  identify  its  customers’  busness 
proUems,and  try  to  provide  information 
which  will  S(^e  those  proMems. 

Before,  the  advertising  department 
was  broken  down  into  three  areas;  retail, 
dasafied,  and  national/geneial.  These  cat- 
egmles  have  been  broken  down  even 
further.  For  examf^,  retail  is  now  divid¬ 
ed  into  two  parts:  key  accounts  and 
regional,  the  article  explained. 

The  sales  staff  will  also  be  compensat¬ 
ed  differently.  Previously,  employees 
were  paid  80%  salary  and  20%  commis- 
skm.  Now,  they’ll  be  paid  closer  to  an 
average  ttf  60%  salary  and  40%  commis- 
»on. 

Sunday  inserts 
are  largest 
coupon  source 

CONSUMERS  REPORTED  THAT 

Sunday  newspaper  color  inserts 
were  their  largest  source  cents<^ 
coupons,  according  to  a  recently 
released  study  by  Dtmnelley  Marketing, 
Inc. 

The  company’s  17th  aimual  survey  of 
pitMnotkpnal  practices  showed  that  the 
three  primary  sources  for  coupons  were 


Sunday  papers  (86%  of  consumer 
respondents),  mail  (73%),  and  fModuct 
package  (66%). 

“However,  Sunday  newspaper  color 
leaflets  (67%)  and  mail  (59%)  are  the 
coupon  sources  whkfa  consumers  pre¬ 
fer,”  the  report  stated. 

Targeted  dectrtxiic  retail  promotions 
were  among  the  least  (»eferred  means 
of  receiving  coupmis,  with  <Mily  9%  frf 
consumers  opting  ftPT  it. 

The  survey  covered  the  period  from 
Oct.  28, 1994,  to  Feb.  10, 1995.  A  total  trf 
1,125  questionnaires  were  sent  out  and 
847  (or  75%)  were  returned,  Donnelley 
said. 

The  study  found  that  “couptm  usage 
remains  h^,”  noting  that  88%  oi  aU  con¬ 
sumers  used  grocery  or  health  and  beau¬ 
ty  aid  products  in  the  last  six  months  trf' 
the  period  and  that  about  eight  in  10 
shoppers  used  the  same  number  of 
coupons  (54%)  or  more  coupons  (28%) 
in  1994  than  in  1993- 

“Coupons,”  the  report  said,  “continue 
to  influence  brand  choice  decisions 
with  ctmsumers”  repmling  that  they 
“usually  look  throt^  coupons  when 
planning  their  ^opjmg  trips  (52%)”  and 
“t^en  purchase  a  brand  name  for  which 
they  have  a  product  couprni  (38%).” 

Nearly  30%  of  respondents  used 
coupons  on  all  sho{^pii^  trips  and  near¬ 
ly  half  (45%)  used  three  to  seven 
coupons  weekly,  with  little  variation  in 
weekly  expenditure  amoi^  them. 
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CAMPUS  JOURNALISM 


BY  ALLAN  WOLPER 

Subpoenaing  The 
Campus  Press 


a 


Heads  UP,  HERE  comes  the 
Nazis” 

After  that  cuft  warning, 
two  dozen  people  walked 
across  a  darkened  Cofibian 
Plaza  toward  a  pedestrian  brk^  on  the  University 
of  Minnesota  can^Mis. 

The  group  approached  three  or  four  people,  one 
of  whom  was  wearing  a  facket  and  white-laced 
boots  associated  with  White  Supremacist  oiganiza- 


Jik^  jtfon  StatKxh,who  had  demarKled  they  turn 
over  its  unpublished  {footos  of  the  Cofifoian  Plaza 
altercation. 

“Thank  goodness  it’s  over;”  said  Mkheie  Ames, 
the  editor  in  chief  of  the  campus  new^uper. 

The  Daify’s  plight  won  the  suj^xirt  of  rank  and 
file  professional  journalists,  who  donated  $1,500  to 
help  their  younger  colleagues  pay  the  fines. 

COURTS  TAKE  OVER 


tions. 


Without  any  warning,  the 
two  sides  dashecLThe  man 
in  die  boots  and  jacket  tum¬ 
bled  down  the  stairs  ftom 
the  brid^,  in  a  tangle  of  bod¬ 
ies,  bleeding  ftom  a  cut  on 
his  head  he  said  he  got  ftom 
a  Maglite  flashli^L 
Meanwhile,  somemie 
unleashed  a  canister  of  Mace 
in  the  swirling  crowd  that 
injured  spectators  as  well  as  city  and  campus 
police  oflScers  who  had  swarmed  onto  the  plaza. 
Police  initially  diarged  David  M.  Simmer,  then  a  22- 
year-old  senior  at  Minnesota,  with  disorderly  con¬ 
duct 


Mainstream 
journalists  rally 
aroutul  I  'niiersity 
of  Minnesota 
student 
neuspaper 


But  after  a  month-lotig  investigation,  police 
dropped  the  charges  against  Simmer;  who  was  hit 
by  the  flashlight,  and  accused  Kieran  Knutson,  a 
nonstudent  spectator  at  the  tally,  of  two  counts  of 
fiefony  assault 

Knutson  admitted  hitting  Simmer,  but  said  he 
was  defending  himself  against  a  brass  knuckle 
attadcThose  ate  the  facts  aU  sides  s^ree  occurred 
just  before  8  p.nL,  Friday,  Oct  20, 1993  at  an  anti- 
racism  tally  ^xxisored  by  the  Progressive  Student 
Organization,  a  campus  socialist  organization. 

The  criminal  case,  which  ended  on  Sunday,  Jait 
28,  with  Knutson’s  acquittal  of  the  two  charges 
i^ainst  him,  received  intense  political  attentkm. 

The  verdict  came  after  the  trial  jud^  had 
ordered  a  hung  jury  to  renew  its  delibetations, 
bringing  a  monetary  sigh  of  relief  ftom  the 
Minnesota  Daify. 

The  university  newspaper  had  begun  paying 
$250  a  day  in  fines  for  ddying  Hennepin  County 


Wotper,  professor  of  Journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  for  E&R 


The  dispute  has 
impacted  on  the 
1996  Minnesota 
race  for  governor, 
renewed  a  debate 
on  the  free  speech 
rights  of  extremist 
groups,  and 
raised  questions 
about  the  role  of 
journalists  in 
American  society 


The  details  of  the  campus  brawl  were  muted  by 
the  two-year  l^al  conftonta- 
tion  between  tiie  Hennepin 
County  prosecutor’s  office 
and  the  Minnesota  Daily,  the 
independent  campus  news¬ 
paper. 

The  di^Nite  has  impacted 
on  die  1996  Minnesota  race 
fiM*  governor,  renewed  a 
debate  on  the  ftee  speech 
rights  of  extremist  groups, 
and  raised  questions  about 
the  role  of  journalists  in 
American  society. 

It  also  has  focused  atten¬ 
tion  on  the  growing  trend  of 
prosecutors  who  use  subpoe¬ 
nas  to  force  the  media  to 
cooperate  with  them. 

Hennepin  County  Prosecutor  Midiael  O. 

Freeman  subpoenaed  on  May  2, 1994,  the  unpub¬ 
lished  photos  the  Minnesota  Daily  took  at  the 
anti-racism  rally. 

Freeman  had  indicated  early  last  fall  that  he 
would  ask  the  Hennepin  District  Court  to  jail 
Michele  Ames,  the  Daily's  current  editor  in  chief, 
or  levy  heavy  fines  ;^aitist  the  paper,  if  the  photos 
were  not  turned  over  to  him.  But  while  he  presses 
fior  the  photographs,  he  is  now  saying  privately  that 
he  will  teconunend  that  Ames  receive  probation 
and  perform  community  service  if  court  holds  her 
in  contempt 

Reeman  backed  down  ftom  his  hard-line  posi¬ 
tion  when  he  received  a  visit  early  in  December 
ftom  Tim  J.  McGuire,  editor  of  the  Star  TYffrune, 
and  Kenneth  Doctor;  mana^it^  editor  of  the 
Paul  Pioneer  Press. 

“SHe  came  away  ftom  that  meeting  with  the  feel¬ 
ing  tiut  this  case  would  be  resolved  before  it  gets 
to  a  teal  place,”  McGuire  sakL  The  meeting  ibl- 
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lowed  an  editorial  the  5£ar  Tribune  had 
published  on  Sunday,  Dec.  3,  which  was 
entitled  “The  Daily:  Don’t  turn  a  news¬ 
paper  into  a  ^yi” 

The  Star  Tribune  noted  that  “the  cold 
gaze  of  prosecutods  could  inspire 
unhealthy  timidity  in  ioumalists  es^er  to 
avoid  subpoenas." 

The  editorial  also  included  a  salvo  at 
the  Hennepin  County  District  Jtx^, 
who  had  demanded  the  paper  turn  over 
the  photos  to  him  fiar  an  incameia 
iit^jection. 

“If  Fieeman  can’t  see  the  folly  —  and 
the  danger  in  squeezii^  evidence  from 
a  paper  in  such  a  routine  case  —  surdy 
the  jiKi^  can.” 

Two  weeks  latei;  Freeman  told 
Marshall  Tankk,  the  Minnesota  Daify's 
attorney,  that  Ames  and  the  paper  need 
not  fear  jail  time  or  heavy  fines.  And 
one  week  after  that  conversation, 
Stanoch  shocked  the  Twin  Qty  journal¬ 
istic  community  by  reversing  himself, 
and  quashii^  Freeman’s  sul^xiena. 

Jut^  Stanoch  noted  the  prosecutor’s 
office  had  plenty  of  resources  availaMe 
to  find  out  whether  a  crime  had  been 
committed,  and  ruled: 

“The  state  has  failed  to  establish  over¬ 
riding  and  compelling  reasons  why  pro¬ 
duction  of  the  unpublished  photos 
should  be  compelled  given  the  exis¬ 
tence  of  available  eyewitness  testimony." 

Sources  said  that  Stanoch  had  been 
looking  for  a  way  to  avoid  making  a 
decision  on  the  case  almost  as  soon  as 
it  reatiied  his  courtroom.  Freeman 
immediately  appealed,  and  was  waiting 
for  a  Court  of  Appeals  decision  that  he 
hoped  to  win  before  the  trial  began  on 
jafL  16. 

Freeman  appealed,  and 
won  a  state  Court  Aj^xails 
decision  just  as  the  Knutson 
trial  began  Jan.  16,  directing 
Statxxh  to  implement  the 
subpoena  for  the  Daify's 
unpublished  photos. 

While  he  was  waiting  for 
that  ruUng,  he  quietly  moved 
to  end  the  journalistic  drama 
by  offering  Kietan  Knutson  a 
series  of  plea  bargains,  aU  of 
which  were  turned  down. 

But  that  backfired  when 
the  Anti-Fascist  Defense 
Committee,  which  is  support¬ 
ing  Knutson,  issued  a  press 
release  announcing  the  offer. 

The  journalistic  power  play 
by  the  Star  Tribune  and  the 


SL  Paul  Pioneer  Press  silenced,  for  the 
time  being,  criticism  of  tiie  lack  of  sup¬ 
port  the  two  papers  had  given  the  stu¬ 
dent  journalists. 

THE  PUBUC  DEBATE 

Freeman  had  been  wiping  a  cam¬ 
paign  to  convince  the  state’s  residents 
that  journalists  invoke  the  First 
Amendment  as  a  way  of  flauntit^  tiie 
law.  It  included  a  Nov.  18  op«d  column 
in  the  Star  Tribune. 

“The  bottom  line  is  that  mily  the 
Daily  knows  what  the  unpunished 
ffootos  show,"  Freeman  wrote.  “Only  the 
Daify  knows  whether  ptoceedii^  to 
trial  without  the  photos  will  increase 
the  chances  that  an  innocent  person 
wiU  go  to  jail  or  increase  the  chances 
that  a  guilty  person  wiO  go  fiee.” 

Freeman  insist¬ 
ed  journalists  had 
no  constitutional 
right  to  withhold 
evidence  central 
to  a  prosecution. 

“A  reporter 
stands  in  the  same 
shoes  as  other  citi¬ 
zens,"  Freeman 
said  in  a  tele- 
pthone  interview. 
“We  are  not  trying 
to  make  reporters 
took  of  law 
enfotcement.They 
have  a  civic 
responsibility  to 
come  forward.” 

But  Ames,  the 


tins  photo  of  a 
fight  that  broke  oat 
dariag  aa  aati- 
racnaiially.  iwhich 
was  pobiisbed  ia 
the  Uawersity  of 
Miaaesote  stodeat 
aewspaper,  the 
Mhawsoto  Daily, 
did  eot  kfeetify  the 
partkipaats.  Bat 
the  Heiaiepia 
Coaaty  pmserelon 
office  ihea  sabpoe- 
aaed  all  aapab- 
lished  photos 
takes  ^  the  aews¬ 
paper  ia  aa  atteaqit 
to  idcatify  those 
Hwohred  in  the 
skinoish 

Daify  editor  in  chieL  said  Freeman  was 
trying  to  turn  journalists  into  adjuncts 
of  govemmenL 

“We  can’t  turn  our  presses  over  to 
the  county  atttwney,"  said  Ames,  a  26- 
year-old  senior  from  WaynesviOe,  Ohio. 
“When  a  journalist  goes  to  cover  an 
event,  he  does  not  go  there  as  an  aver- 
agjs:  citizen.  He  represents  tus  readers 
who  can’t  go  for  themselves." 

Ames  said  the  Daify  had  no  legal  pro¬ 
tection  because  die  state  Court  of 
Appeak  ruled  the  Minnesota  Fiee  Flow 
of  Information  Act  —  the  formal  name 
for  the  shield  law  —  only  protects 
anonymous  sources. 

“It  is  a  matter  of  princ4^,"Ames  said. 
“It  would  be  wrong  for  a  paper  to  coop¬ 
erate  with  the  courts,  especially  wdien 
diey  can  get  the  information  dse- 
whete.  More  than  100  people  were 
there  that  n^eWhy  do  they  need  us? 

“I  always  understood  that  I  might 
have  to  go  to  jail  for  this.  I  don’t  want  to 
believe,  but  this  is  an  issue  that  our 
whole  paper  believes  itL  And  you  can 
believe  me,  we  ate  never  going  to  turn 
over  those  photos."  Ames  was  the  sec¬ 
ond  Daify  editor  in  chief  to  take  that 
position. 

Run  Louwagie  was  the  editor  in  chief 
vihen  the  photos  were  first  subpoenaed 
on  May  2, 1994.The  two  editors  ttxdt 
their  stand  after  the  Daify's  editorial 
staff  voted  unanimously  to  fight  the 
Hennepin  County  sul^xiena. 

THE  RACE  FOB  GOVERNOR 

There  has  been  speculation  that 
Freeman  was  using  the  Daify  subpoena 


Freeman  backed 
doum  from  his 
harddine  position 
when  he  received 
a  visit  early  in 
December  from 
Tim  J.  McGuire, 
editor  of  the  Star 
Tribune,  and 
Kenneth  Doctor, 
managing  editor 
of  the  St.  Paul 
Pioneer  Press 
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couldn’t  because  it  would  violate  a 
basic  American  principle  that  separated 
the  press  and  the  government. 

“We  couldn’t  do  that,”  said  Ames.  “I 
didn’t  like  to  lump  the  jut^  together 
with  the  prosecutor.  But  in  this  case,  we 
had  to. 

“Allowii^  Juc^  Stanoch  to  view  the 
pictures  still  meant  we  would  become 
part  of  the  court.” 

But  Freeman  saw  hypocrites  as  those 
who  flouted  principle  cmly  when  it 
doeai’t  affect  them,  noting  that  some 
Minneapolis  televiami  stations  turned 
over  their  outtakes  to  help  pt^ce  catdi 
someone  who  had  assaulted  aTV 
reporter. 

“They  can’t  have  it  both  ways,”  said 
Freeman.  “They  can’t  stand  on  principle 
sometimes.” 

The  Da^  itself  was  caught  in  a 
dilemma.  Jesse  Rosen,  a  Daify  reporter 
who  covered  the  rally,  gave  an  unsigned 
statement  to  Minnesota  ptdice  about 
what  he  saw  at  the  1993  anti-racist  rally. 

And  Freeman  has  managed  to  win  a 
series  court  rulings  that  pointed  out  a 
fact  that  most  Minnesota  reporters 
knew,  but  managed  to  sidestep;  The 
Minnesota  Shield  Law  does  not  protect 
reporters  from  identifyif^  public 
sources.  Befcxe  the  ruling,  newspaper 


case  to  maintain  a  high  profile  throi^ 
this  year’s  race  ft>r  governor. 

“Most  third  degree  cases  are  pled,” 
said  Freeman.  “But  it  didn’t  happen  in 
this  incident.  And  we  are  talking  about 
an  alleged  felony.” 

But  sources  say  that  at  least  a  year 
Freeman  had  offered  Knutson  a 
plea  bargain  in  whidi  he  would  serve 
three  months  in  a  workhouse,  plus  pro¬ 
bation  and  community  service. 

Freeman’s  r^er  right  before  the  trial 
would  have  had  Knutson  pleading  guilty 
to  a  fifth  degree  misdemeantH-  that 
would  have  included  no  jail  time. 

“People  who  say  that  I  am  dmng  this 
because  I  am  running  for  govemcH’  are 
just  taking  cheap,  gratuitous  ^lots.The 
last  thing  in  the  world  I  want  to  get 
involved  in  is  a  fight  with  the  media.” 

Freeman  said  he  would  be  happy 
v^ien  the  case  finally  cranes  to  trial.“It’s 
definitely  gone  chi  a  long  time,”  he  crai- 
ceded. 


lawyers  simply  dunited  reporters’  privi¬ 
lege  and  managed  to  finesse  their  way 
out  of  testifying  in  trials. 

“I  was  a  new  reporter,”  said  Rosen, 
speaking  from  his  home  in  Mirmeapolis. 

“I  really  didn’t  know  what  to  do.  So  I 
went  to  see  my  editors  and  asked  them. 

“The  maturing  editor  was  kind  of  dis¬ 
tracted.  He  said  to  do  what  you  want  to. 
So  I  went  with  the  understanding  it  was 
either  the  right  thing  to  do  or  at  least 
not  the  wrong  thing  to  do.” 

Rosen  was  shown  six  photos  and 
asked  to  pick  out  the  person  he  though 
might  have  assaulted  Simmer,  who  he 
had  interviewed  that  night. 

“I  didn’t  positively  identify  anyone,” 
Rosen  recalled,  noting  he  had  never 
seen  a  copy  of  his  statement  or  had 
signed  it. 

“I  requested  to  see  it,  and  they  said 
they  would  forward  it  to  me,  but  they 
never  did.” 

In  his  police  statement,  Rosen  picked 
out  Knutson  as  sraneone  who  might 
have  assaulted  Simmer. 

“I  think  number  two,”  police  quote 
Rosen  as  saying.  “Or  somebody  who 
looks  very  similar  to  him. You  know,  it 
was  dark  and  I  really  waai’t  paying  too 
much  attention  to  him.” 

Rosen  said  he  found  it  strange  that  he 
was  the  only  rare  of  the  six  Daity 
reporters  and  photographers  who 
police  asked  to  give  a  statement. 

“I  also  was  the  only  Jewish  journalist 
there,”  he  said.  “And  I  wind  up  testifying 
for  a  Nazi,  a  white  Supremacist  group.” 

Simmer  has  said  repeatedly  that  he 
was  never  a  member  of  a  Neo-Nazi  orga¬ 
nization,  but  followed  Oditiism,  a  Nordic 
God  who  preached  white  superiority. 

The  Heruiepin  County  prosecutors 
eventually  produced  a  signed  document 
by  Rosen,  but  he  insisted  he  had  no  idea 
it  was  connected  to  his  police  state¬ 
ment. 

The  prosecutors  also  said  that  they 
had  sent  Rosen’s  statement  toTanick, 
the  Daity  attorney.  But  Tanick  did  not 
give  it  to  Rosen. 

“Mr. Tanick  told  me  he  didn’t  realize  I 
wanted  to  see  the  statement,”  Rosen 
said. 

Rosen  was  forced  to  testify,  but  he 
repeated  his  assertion  that  he  could  not 
tell  who  was  at  fault  in  the  fight  and  the 
prosecution  tried  unsucces^iilly  to  have 
him  declared  a  hostile  witness. 

Gary  Gilson,  the  executive  director  of 
the  nonprofit  Minnesota  News  Council 
(See  Campus  on  page  29) 


THE  DAILY  DILEMMA 

District  Jut^  Stanoch,  before  his 
recent  about-face,  first  quashed  the 
Freeman  subpoena  of  the  photographs, 
then  changed  his  mind  and  said  he 
wanted  to  view  them  in  his  chambers. 

But  the  Daity  kept  tdUng  him  he 


Mimesota  Daily  staffers  discass  the  case.  From  left  editor  ia  chief  Michele  Ames;  art 
director  Michael  Godfrey;  associate  editor  Ian  Morris;  amnagiog  editor  Kris  Heary;  aad 
photo  editor  Natasha  Frost 


Editor  &  Publisher  ■  February  10, 1996 


IX  BRIEF 


Switch  to  a.nL 

Two  GEORGIA  NEWSPAPERS  wiU 
switch  from  afternoon  to  morning 
publication  this  month. 

The  papers  are  the  10,343-circuiation 
TbomasviUe  Times-Enterprise  and  the 
9,431-circulation  Tifton  Gazette.Both  are 
part  of  the  Thomson  New^xipers  group. 


Circulation 
record  set 

For  the  SECOND  consecutive  year, 
the  University  of  Nebraska 
Cornhuskers’  bowl  victory  and  national 
football  championship  led  to  an  all-time 
circulation  record  for  the  Omaha  Worid- 
Herakt. 

On  jan.  4,  the  day  following  the  team’s 
Fiesta  Bowl  win,  the  new^iaper  strid  an 
unprecedented  404,803  copies.  On  Jan. 
2, 1995,  the  day  after  Nebraska’s  Orange 
Bowl  vkrttHy,  351,000  papers  were  sold, 
the  previous  rme-day  record. 


Texas  Fol 
officers  named 

The  freedom  of  information 
Foundation  of  Texas,  a  First 
Amendment-advocacy  organization,  has 
elected  its  1996  officers. 

Paul  Watler,  an  attorney  with  the  firm 
Jenkens  &  Gilchrist,  is  president;  Laura 
Peterson  Elkind,  an  attorney  with 
Thompson  &  Knight,  serves  as  vice  pres¬ 
ident;  Keith  Shehon,  journalist  in  re» 
dence  at  the  University  of  North  Texas, 
was  named  secretary;  and  Bob  Lott,  edi¬ 
tor  of  the  Waco  Tribune-Herald, 
becomes  treasurer. 

FOIndiana 

formed 

Eleven  groups  have  joined  forces 
to  protect  the  public’s  right  to  know 
in  Indkma. 

FOIndiana  —  a  coalition  of  the 
Hoo»er  State  Press  Association,  Society 
of  Pn^cssional  Journalists,  National  Press 
Photographers  Association  and  other 
organizations —  aims  to  educate  the  pub¬ 
lic  on  access  issues,  lobby  the  Indiana 
legislature  and  serve  as  a  resource  on 
Indiana  records  and  meetings  laws. 


Koeb^s  rules 
of  etiquette 

WHAT  IS  THE  appropriate  rejoitKler 
to  a  nosy  reporter  who  demands 
to  know  whether  or  not  a  public  ofBcial 
is  gay? 

“Fuck  off"  should  suffice  nicely, 
according  to  former  New  York  City 
Mayor  Ed  Koch. 

Koch,  who  has  guarded  the  details  of 
his  own  private  life  with  a  certain  degree 
of  tenacity,  offered  a  ^nattering  of  tips  to 
public  officials  at  the  recent  New  York 
State  Bar  Association  armual  meeting. 

Feel  you’ve  been  wronged  in  the 
press  and  are  thinking  about  suing  for 
libel?  If  you’re  a  public  official,  you  can 
just  forget  it,  Koch  said. 

“It’s  the  worst  thing  you  could  do . . .  ,* 
he  advised.  “Once  it’s  dead,  let  it  He 
there.  All  that  you  will  do  is  to  create  a 
situation  where  you  will  revive  it  in  larg¬ 
er  form.” 

PubUc  officials  should  always  be 
mindful  of  the  natural  friction  between  a 
vigorous  press  and  holders  of  pubHc 
office,  Koch  noted,  leading  to  his  most 
important  tip:  “Never  ask  a  reporter  fcM- 
a  favor.” 

Out  of  office  for  almost  seven  years, 
Koch  keeps  busy  these  days  by  writing  a 
weekly  colunm  for  the  New  York  Post 
and  hosting  a  radio  show  on  WABC. 

Always  eager  to  voice  his  opinions, 
Koch  said  his  new  status  as  a  member  oS 
the  media  suits  him  just  fine. 

“It’s  so  much  more  fun  to  be  a  critic 
than  a  victim,”  he  said  gleefully. 

—  Dmotfay  Giobbe 

Unemployment 
benefits  denied 
to  file  sn€H>per 

The  TEXAS  EMHXIYMENT  Commis¬ 
sion  (TEQ  denied  unemployment 
benefits  to  a  Houston  Chronicle  employ¬ 
ee  who  was  fired  for  snooping  into  a  co¬ 
worker’s  computer  file. 

The  emi^yee  admitted  that,  while 
seardiing  for  something  else,  she  hap¬ 
pened  upon  twm  perftxmance  files  of 
another  staffer  and  read  them  “out  of 
curiosity.” 

Because  the  information  was  a“poS' 
itive  nature,”  she  recalled,  die  t(M  the  co¬ 


worker  about  the  files  and  si^gested  that 
the  employee  copy  them. 

The  latter  af^ireciated  neither  the  rev¬ 
elation  tKxr  the  suggestion  and  com¬ 
plained  about  the  intrusion  to  her  siqier- 
visor. 

Cbronrcfe  attmuey  Mkhael  Zinser  said 
the  newspaper’s  Human  Resources 
Department  took  the  position  that  the 
woman’s  action  “was  no  different  than 
walkii^  into  the  department  and,  with¬ 
out  permisdon  or  authorization,  t^iening 
a  file  drawer  and  reading  the  fifes  etf  co- 
w«Mkers.” 

Added  Zinser.  “The  common  sense 
rule  says  that  an  employee  should  not  be 
readily  confidential  information.” 

The  T^  ruled  that  the  disdiarged 
emfrfoyeee  had  ei^aged  in  misctHKluct, 
disqualilfjrii^  her  for  unemployment 
benefits. 

“This  is  not  much  different  than  read¬ 
ily  hard  cx^iies  personnel  fifes  with¬ 
out  authorizatkm,”  the  commisdexi  said. 


Iowa  caucus 
handbook 


The  cedar  RAHDS,  lowa.  Gazette 
has  published  a  handbook  for 
reporters  covering  the  1996  lowa  [Hesi- 
dential  caucuses. 

“Caucuses  1996:  A  Guide  for 
Reporters”  is  availaUe  fnxn  the  Gazette, 
PO.  Box  51 1,  Cedar  Rapids  Iowa  52406- 
0511,  or  on  the  Internet  at 
http://www.fyiowa.com/fyiowra/ga/ette. 


Slain  carrier's 
car  found 


POLICE  IN  NEW  Orleans  have  found 
the  car  hekxiging  to  dain  Times- 
Picayune  carrier  Samuel  Winlxwn. 

The  car  was  found  on  a  little-used  road 


about  two  mifes  from  where  Winhom’s 
body  was  found. 

Attempts  to  lift  a  fingerprint  from  the 
car’s  gear  diift  were  unsuccessful,  police 
said.  They  are  seardiii^  the  car  for  addi¬ 
tional  evidence. 


Clarification 

IN  THE  JAN.  6  issue  of  E&P,  UH’s 
choice  ftxr  the  dxth  biggest  news  story 
of  the  year  inadvertently  wras  left  out.  It 
was  the  Middle  East  peace  process. 
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Pressroom  Orders 
And  Installations 


OCK¥Vm  GRAPHIC  SYSTEMS 

m  Westmont,  m. 

The  Five  Goss  Newsliner  presses 
m  (and  control  system  upgrade  for 

JL  existing  Metroliner  presses)  will 

print  the  Miami  Herald  and  £7  Suem  Herald 
with  keyless  inkers.  Chosen  in  part  because  they 
fit  into  the  existing  pressroom,  where  they 
replace  letterpress  equipment,  the  presses  meet 
the  papers’  need  for  greater  color  capacity, 
improved  product  quality  and  increased  section 
capability  arul  throi^put  (£6rP,June  24, 1995, 


sections  with  as  many  as  16  processcolor  and  12 
spot-color  pages. 

The  new  PC-based  Meridian  press  control  sys¬ 
tem  includes  Auto  Imposition  (to  generate  plate- 
up  and  web  configuration  options  for  a  given 
press  and  product),  remote  diagnostics,  two  press 
consoles,  supervisory  workstation  with  file  server 
and  a  maintenance  workstation.The  Metroliner 
retrofit  with  Meridian  has  begun.  Newsliners 
begin  going  in  next  summer. 

KBA-MOTTER  CORP. 


p.  10). 

The  decision  to  use  positive  feed  keyless  ink¬ 
ing  was  made  following  test  runs  on  a  lab  unit 
with  Herald  separations,  plates  and  pressmen.  In 
addition  to  product  improve¬ 
ments,  the  keyless  technology 
promises  reduced  v^^aste  and  easy 
operation. 

Each  press  consists  of  two  four- 
high  towers  with  four  couples, 
two  towers  with  six  couples,  one 
tower  with  five  couples,  one 
tower  with  eight  couples  (fiill 
four-over-four  printir^,  nine  Goss 
CT-50P  RTPs  and  a  folder.Two 
presses  wUl  have  single-delivery 
folders;  three  will  have  double- 
delivery  combination  3:2  rotary  and  2:3:3  jaw 
folders.  Three-wide  upper  and  lower  formers  pro¬ 
vide  up  to  six  sections  straight  and  12  sections 
collect.  The  Tfidegree  lower  former  has  48-ps^ 
section  capacity. 

The  arrangement  provides  for  expansion  to  a 
seventh  “footprint”  and  10th  web.  and  for  greater 
color  capacity  throi^  installation  of  additional 
printing  couples.  Each  press  will  be  able  to  print 
a  straight  72-page  broadsheet  paper  in  up  to  six 


York,  Pa. 

Now  running  three  Colormax  units,  the 
Reading  (Fa.)  Eagle  Co.  ordered  components  val¬ 
ued  at  $1.5  million  for  in-place  retrofitting  of  its 
18  letterpress  couples  to  flexo 
printing  by  the  end  of  1996. 

Work  will  include  changit^ 
inkers,  machining  plate  cylinders 
and  adding  registration  and  water 
treatment  systems.  Reading-KBA 
prototype  “Eagleflex”  conversions 
already  have  been  run. 

Four  more  Coformax  OC  five- 
impression  flexo  printing  units 
will  go  into  the  Louisville 
Courier-Journal  next  year,  dou¬ 
bling  the  paper’s  flexo  capacity 
and  adding  32  psges  of  process<x>lor  capability. 
The  $6.5  million  to  be  spent  on  press  improve¬ 
ments  will  allow  daily  printii^  of  color  pages  on 
the  metro  and  ^mrts  sections  and  additional 
color  positions  fi>r  advertisers. 

KOENIG  &  BAUBt-ALBERTAG 

Wurzburg,  Germany 

Following  an  order  from  £7  Progreso,  Li^, 
Spain,  for  a  shaftless  verson  of  the  bO.OOOcph 
Comet  single-width,  two- 
around  offset  press,  Diario 
Cordoba,  in  Andalusia, 

Spain,  put  the  first  shaftless 
Comet  into  operation. 
Individual  printing  units  in 
the  Comet  are  directly  dri¬ 
ven  by  electronically  syn¬ 
chronized  AC  servo  motors, 
with  no  mechanical  main  or 
vertical  shaft. 

In  addition  to  the  30,000- 


Goss  Newsliaerfor  the  Miani  Herald 


Mimfii  ifiks 
keyless  contract: 
Reaiiitig 
convetis  from 
lettetpress: 
shaftless  Comet 
ranuiiig  in 
Spain 
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KBA  aHtoMatic  reel  stripping  and  splice 
preparatioa  ia  Magdeberg 

circulation  Cordoba  daily,  the  press 
prints  parts  of  the  circulation  of  a 
regional  daily  and  national  sports  daily 
and  is  expected  to  also  produce  adver¬ 
tising  materials,  weekly  newspapers 
and  semi-comniercial  products. 

The  in-line  configuration  can  run  up 
to  four  webs  using  three  nonreversiMe 
arch-type  units  with  integrated 
autopasters,  a  five-couple  (four-over- 
one)  four-high  tower  extensible  to 
eight  couples  (four-over-four),  an  addi¬ 
tional  freestanding  reelstand  and  a  KF 
64c  2:3:2  folder  between  the  arch¬ 
type  units  and  tower. 

A  third  Spanish  daily  also  took  deliv¬ 
ery  of  a  Comet  with  “electronic  shaft.” 
The  press  ordered  by  Ideal,  in 
Granada,  consists  of  four  arch-type 
mono  units,  a  full  four-high  tower  (two 
H-Cype  units),  free-standing  reelstand 
and  a  KF  64  folder.  Comets  also  were 
sold  to  two  Dutch  printers  of  free  and 
student  newspapers,  magazines  and 
shoppers. 

The  Print  Works,  Staverton,  England, 
will  install  a  Comet  comprising  four 
four-high  (H-type  units)  and  three  two- 
high  (arch-type  units)  towers,  with  10 
two-arm  reelstands  and  two  KF  64  jaw 
folders,  each  with  one  former.  Angle- 
bar  superstructure  with  a  bay  window 
above  one  folder  will  permit  inserting 
two-page-wide  webs  into  the  newspa¬ 
per  at  any  position. 

Though  Staverton’s  units/towers 
will  be  mechanically  linked,  they  will 
be  electronically  operable  without 


connecting  the  main  and  vertical  shafts 
owing  to  the  decentralized  drive  sys¬ 
tem  with  PLCs  at  the  subassembly 
level  and  dedicated  main  motors  at 
each  printing  unit  and  folder. 

Towers  will  have  undershot  film  ink 
ducts  and  four-rcriler  (^uattro  ^ray 
dampening  units.  In  the  largest  Comet 
order  to  date,  the  unit  of  Northcliffe 
New^>apers  Group  has  provided  for 
future  addition  of  an  H-type  unit,  a 
four-high  tower  and  two  reelstands. 

The  sale  includes  four  Ergotronic  con¬ 
soles  for  presetting,  control  and  moni¬ 
toring  (including  reelstands),  PC-based 
diagnostics  system,  electric  infeed  at 
each  tower,  webbing-up  tapes  and  pho¬ 
toelectric  web  sensors. 

In  collect  run,  the  press  will  be  able 
to  print  tabloids  of  up  to  128  pages, 
with  four-color  on  48  pages  and  two 
colors  on  80  pages,  or  broadsheets  of 
up  to  64  pages,  with  four-color  on  24 
pages  and  two  colors  on  40  pages 
(30,(X)0  cph).  In  straight  production  to 
both  folders,  the  press  can  print  2x40 
tab  pages  comprising  16  four-color  and 
24  black  or  2x20  broadsheet  pKiges 
comprising  eight  four-color  and  12 
black  (60,000  cph). 

The  four  Anilox-Colota  tower  press¬ 
es  now  printing  Germany’s 
Magdeburg  Volksstimme  and  an  adver¬ 
tising  journal  are  KBA’s  biggest  keyless 
inking  installation.The  presses  can  be 
paired  to  print  papers  of  up  to  96 
pages.  Consisting  of  one  four-high  and 
two  two-high  towers,  each  press  can 
print  48  pages  with  16  in  ftiU  color 
and  32  with  ^)ot  color.  Equipment 
includes  12  automated  Pastostar  reel- 


stands,  two  KF  80  and  two  KF  96  jaw 
fcMers,  four  superstructures  with  two 
formers  apiece  and  four  angle-bar 
decks  with  a  total  of  18  bay  windows. 

Automation  at  the  330,000<:ircula- 
tion  Magdeburg  daily  includes  roll  han¬ 
dling,  from  truck  to  reelstand,  and 
direct-to-plate  imaging. 

Two  4^page  KBA  Cokna  offset 
tower  presses  were  part  of  a  $20  mil¬ 
lion  prepress,  printing  and  finishing 
equipment  investment  by  Madsack 
publishing  group  in  its  Gottinger 
Tagebiatt  and  Eicbsfelder  Tageblatt, 
Lower  Saxony,  Germany.  The  presses 
also  print  several  of  the  same  puMish- 
er’s  weeklies,  other  newspapers  (Hi 
contract  and  occasional  supplements 
and  ^)e(±il-interest  titles. 

Replacing  a  Koebau-Courier  letter- 
press,  each  press  has  two  four-high 
towers  and  features  automatic  web¬ 
bing,  angle  bars  and  bay  window 
rollers  for  various  cedin'  impioations 
and  two  KF  80  jaw  folders.  The  center 
towers  can  be  allocated  to  the  folders 
jointly  (H*  individually.  Maximum  (Hit- 
put  is  70,(KX>cph  for  straight  runs.  Six 
color  video  consoles  monitor  the 
equipment. 

A  douUe-width  KBA  Express  with 
three  control  consoles  was  sold  to 
Prague-based  Ceska  Typografie,  printer 
of  Rude  Pravo  and  other  papers  in  the 
Czech  Republic,  with  total  circulatkHi 
of  600,0(X)  weekdays,  750,000 
Saturdays. 

The  press  will  consist  of  three  four- 
high  towers  (H-type  units),  two  KF  80 
folders,  five  Pistostar  automatic  reel- 
stands,  KBA’s  new  Patras  reel-loading 
system  and  a  chain  web-up  unit  on  the 
drive  »de. 

The  drive  system  for  the  center 
tower  is  deigned  to  allow  the  upper 
and  lower  printing  units  to  output 
simultaneously,  each  via  one  of  the  two 
folders  (one  of  which  will  function  as 
a  double  folder).  Dedicated  main 
nuHors  are  to  drive  individual  units 
and  f(riders  (two  per  H  unit  and  dou¬ 
ble  folder,  one  for  the  single  folder). 
Main  drives  also  can  be  used  as  auxil¬ 
iary  drives  for  maketeadies. 

SOLNA  INTERNATIONAL 

St(H:khoim 

Two  press  lines,  each  consisting  of 
tliree  Distributor  300  2+\  units,  a 
Solna  folder  and  three  Enkel  zero- 
speed  splicers  (installed  on  the  floor 
under  the  pressroom),  for  China’s 
Fujian  Ribao,  the  largest  daily  in 
Fujian  province.The  sale  was  made  by 
Ekpac  Graphics  Dd.,  Solna’s  dealer  in 
China,  Hong  Kong  and  Taiwan. 
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INTERACTIVE  COMMUNICATIONS 


BY  DEBRA  GERSH  HERNANDEZ 

Telecommunications 
Bill  Draws  Praise 


At  long  last,  both  houses  of  Congress 
have  passed  a  tekcommunications  bill 
that  the  president  is  expected  to  sign. 

“The  1 4-year  Washingttm  lo^am  of 
telectHnmunications  reform  has  been 
broken.  Today,  America  enters  the  information 
commented  Rep.Thomas  J.  Bliley  Jr.  (R-Va.),  chair¬ 
man  the  House  Commerce  Committee. 

“For  far  too  long,  our  national  telecom  policy,  if 
it  can  be  called  that,  has  been  a  crazy  quilt  of  out- 

_ dated  laws,  conflicting  court 

decisions  and  contradictory 
regulatory  polices.  We  have 
had  a  de  facto  industrial  poli¬ 
cy  that  has  partitioned  mar¬ 
kets  and  has  hobbled  our 
industry  and  economy  for 
years,”  commented  Racific 
Telesis  chairman  and  CEO 
Phil  Quigley. 

With  this  bill,  he  added. 
Congress  has  “ended  the  grid¬ 
lock  and  articulated  a  practi¬ 
cal  telecommunications  policy  for  the  future.” 

The  Telecommunications  Act  of  1996  encom¬ 
passes  the  first  major  rewrite  of  the  Communica¬ 
tions  Act  of  1934,  addressing  the  new  \^’or1d  of 
information  technology  —  and  industry  advances 
since  the  breakup  of  AT&T  in  1984.  It  passed  the 
House  414-16  on  Feb.  1  and  the  Seiute  91-5  on  the 
same  day. 

“This  ^lould  be  used  as  a  model  for  how  to  do 
business  around  here.  This  is,  perhsqis,  the  finest 
example  of  bipartisan  work  I  have  seen  in  all  my 
years  in  Coi^ress,”  commented  Sen.  Larry  Fresher 
(R-S.D.),  chairman  of  the  Senate  Commerce, 

Science  andTran^XHtation  Committee. 

“This  historic  and  comprehensive  rewrite  opens 
the  information  superhighway.  If  you  watch  televi¬ 
sion,  use  conq>uters  or  use  the  phone,  your  options 
for  telecommunications  are  about  to  e}q>lode,”  said 
Sen.  Ernest  “Fritz”  HoUings  (I>S.C.),  former  chair¬ 
man  and  now  ranking  Democrat  of  the  Senate 
Commerce  Committee. 

Rep.  Edward  J.  Markey  (D-Mass.),  former  chair¬ 
man  and  now  ranking  Democrat  on  the  House 
Subcommittee  on  Telecommunications  and 
Rnance,  hailed  passage  of  the  tnll  and  pointed  out 
that  it  “breaks  down  the  last  remaining  monopolies 
in  the  telephone  and  t:able  industries.” 

Just  before  passage,  it  looked  as  though  the  bill 
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Both  majol' 
tieivspaper 
associations 
pleased  with  the 
provisions 
affecting  their 
industty 


might  die  yet  again,  when  Senate  Majority  Leader 
Robert  Dole  (R-Kan.)  raised  objections  about  a  sec¬ 
tion  of  the  bill  that  would  give  broadcasters  free 
licenses  for  digital  broadcast- 
ir^.  Dole  was  placated,  how-  jSCltlOTUll 
ever,  after  assurances  that  the  NcWSPdPCT 
Federal  Communications 

Commission  would  issue  no  ASSOCUltlOH 
such  licenses  until  further  chairman  R  JOCk 
congressional  hearings  on  »»  »  » 

the  matter  later  this  year.  FlShnUin  Calied  the 

Both  major  newspaper  pOSSUge  Of  the  bill 
associations  were  pleased  «  j  e 

with  the  proviMons  of  the  (tawn  Of  a 

bill  aflecting  their  industry,  neW  electronic  era 
but  some  free-speech  advo-  _  . 

cates  were  concerned  about  Community 

criminal  penalties  in  the  biU  newspapers  OCTOSS 
ftjT  transmitting  obscene  ^  n 

material  to  minors.  COUntry 

On  the  electronic  publish¬ 
ing  front,  regional  Bell 

Operating  Companies  (RBOCs)  can  enter  into  the 
field  only  throi^  a  separate  subsidiary  and  they 
are  required  to  provide  access  and  interconnection 
to  other  electronic  puUishers  at  rates  equal  to 
those  charged  its  sub»diary.  The  sunset  date  for 
the  provision  is  four  years  after  the  date  of  enact¬ 
ment. 

The  bill  also  would  ease  restrictions  on  tbe  num¬ 
ber  of  radio  and  television  stations  that  a  company 
can  own  and  increases  the  length  of  broadcast 
licenses  to  eight  years. 

“The  bill  achieves  a  ^ort-term  goal  for  newspa¬ 
pers  in  the  safeguards  for  electronic  publishing 
that  require  the  regional  Bell  operating  companies 
to  offer  their  electronic  publishing  services 
throi^  a  separate  subsidiary,  thereby  protecting 
<^ainst  anticompetitive  behavior  and  promoting 
diver^ty'  in  the  marketplace,”  stated  Newspaper 
Association  of  America  president  and  CEO  John  F. 

Sturm. 

In  addition,  Sturm  noted  that  while  the  NAA  is 
“disappointed  with  the  bill's  regulation  of  speech 
in  the  online  arena”  and  is  “concerned  that  it  may 
violate  the  First  Amendment,”  the  association  never¬ 
theless  supports  the  legislators’  motives  “to  protect 
children  from  obscene  and  indecent  material.” 

National  Newspaper  Association  chairman  R. 

Jack  Hshman,  president  of  Lakeway  Publishers, 

(See  Bill  on  page  28) 
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bound  to  be  reflected  in  union  leader- 
^p”  said  Foley,  who  was  also  the 
union’s  first  woman  secretary-tieasurer. 
“It’s  happening  in  the  Guild,  and  we’re 
proud  of  that.” 

Those  who  assert  that  labOT  is  dead, 
Fbky  feels,  couldn’t  be  more  Off  base. 

“When  you  kxA  around  the  conti¬ 
nent,  both  the  U.S.  and  Canada,  you  can 
point  to  a  hundred  instances  where  we 
have  been  effective,  where  the  union  is 
more  alive  than  it’s  ever  been,”  die  said. 

“When  the  putriishers  in  Pittsburgh 
and  San  Francisco  were  brought  to  their 
knees,  you  didn’t  hear  that  unions  were 
ineffective,”  Foley  added,  referring  to  two 
major  newspaper  labor  victories  in 
recent  years. 

And,  Foley  contends,  labor  has  the 
American  puMic  on  its  dde. 

“I  think  that  people  are  quickly  c(Mn- 
ing  to  realize  in  this  country  that  the 
only  organized  voice  of  everyday  people 
is  the  voice  of  organized  labor,”  die  said. 
“It’s  really  the  (hiIj'  cohedve  group  rep¬ 
resenting  pet^le  who  work  for  a  living.” 

Foley  is  enthudastic  about  the  Guild’s 
merger  with  the  600,000-tnember  Com- 
municatiotis  Workers  of  America,  whidi 
was  overwhelmingly  approved  by  U.S. 
and  Canadian  Guild  members  last  fiiU. 
This  is  the  first  time  the  Guild  has 
merged  with  another  union,  and  the 
Guild  is  the  largest  group  that  has  joined 
forces  with  the  CWA,  which  sfiatis  sev¬ 
eral  ccwnmunications  fields. 

FOley  said  the  time  was  right  for  this 
marriage. 

“We  now  have  resources  we  never 
could  have  provided  members,”  she 
explained.  “You  go  into  any  city  in  this 
country,  and  there  are  CWA  people 
there.” 

CWA  has  eight  district  offices  and  SO 
area  offices,  each  of  which  has  at  least 
one  staff  person.This  serves  Guild  mem¬ 
bers  better  than  the  union’s  10  field 
(^Bces. 

The  union  leader  is  particularly  proud 
of  the  “convergence  councils”  the  Guild 
and  CWA  are  setting  up  throughout 
North  America. 

The  groups  —  made  up  (rf  representa¬ 
tives  fiom  all  media,  includitig  newspa¬ 
pers,  broadcasting  and  cable  —  will 
organize  recruitment  efforts,  develop 
bargaining  tactics  and  determine  public 
policy  at  the  local  level,  making  deci¬ 
sions  that  will  affect  virtually  every 
stripe  of  communications  professional. 

So,  it  appears  that  as  newspapers 
broaden  their  focus  —  delving  into 
enterprises  as  diverse  as  alternate  deliv¬ 


ery  and  electronic  new^Mper  public 
ing  —  the  largest  newqnper  union  is 
doing  the  same. 

“We’re  trying  to  reach  out  to  come  up 
with  strategies  that  help  us  address 
issues  in  a  broad  way,  to  form  new  rela- 
tion^ps  much  more  along  the  lines  of 
the  employers  we’re  facing,”  Foley  said. 

As  for  all  the  hand-wringing  about 
online’s  threat  to  the  old-fa^oned  print 
product,  Fcriey  insisted  that  technok^ 
cal  advances  aren’t  the  enemy  and 
expressed  excitement  about  the  Guild’s 
role  in  the  changing  industry. 

“We  have  to  realize  we’re  not  in  the 
new^aaper  buatiess  anymore,”  ^le  said, 
sounding  a  popular  refiain.  “The  bu» 
ness  is  beir^  ccmvetged  into  other  indus¬ 
tries  and  becmning  mudi  more  of  an 
information  industry. 

“One  of  the  challenges  we  face  is  the 
opportunity  —  as  well  as  the  probletns 
—  of  the  new  information  technology 
that  rubies  at  us  every  day.  We  have  to 
deal  with  that,  and  its  effect  on  the  peo¬ 
ple  we  represent.” 

Bill 

Continued  from  page  26 

MotTistown,Tetm.,  called  the  passage 
the  1^  “the  dawn  of  a  new  electronic 
era  for  community  newq»pers  across 
the  country." 

The  NNA  had  bacdred  an  amendment 
itKhided  in  the  final  bill  to  ensure  fair 
access,  rates  and  ccnnpetition  (ARQ  for 
^nailer  electrmiic  puMMiers,  allowing 
them  to  acquire  (xily  the  services  they 
need  from  carriers  like  the  RBOCs,  rather 
than  expensive  packages  des^ned  for 
larger  customers,  explained  Reiman,  a 
member  of  the  U.S.  Advisory  Council  (Mi 
the  Natfonal  Information  Infrastrucmre. 

The  legi^titMi  also  includes  language 
establishing  criminal  penalties  for  trans¬ 
mitting  obscene  material  to  minors.  C(Mn- 
mon  carriers  with  no  knowlec^  of  the 
activity,  or  who  provide  measures  to 
restrict  access  to  such  material,  can 
employ  grxxl  futh  defenses  that  focus 
penalties  (mi  the  “bad  act(MS.” 

Carriers  wiio  ccMispire  with  <m‘  who 
are  aware  of  su(ji  act(MS  would  be  liaUe, 
however. 

The  conference  rep(Mt  also  adds  lan¬ 
guage  pwoviding  for  expedited  judicial 
review  of  civil  challenges  to  the  inde¬ 
cency,  obscenity  and  vkrfence  provi^ns. 

One  group  prepared  to  take  advantage 
of  that  review  is  the  American  Civil  Lib¬ 
erties  UnkMi,  whkh  plans  to  challenge  in 
court  the  (Miline  ccMitent  regulatfons,  the 
required  “V-chip”  in  televia(Mi  sets  to 
screen  out  violent  programming,  and 


provisfons  that  allow  for  greater  ccMicen- 
tratfon  (rf'  media  owner^p  in  a  market- 
{ilace. 

The  ACLU  planned  to  seek  a  tempo¬ 
rary  restraining  (Mder  against  enactment 
as  scxMi  as  the  preadent  agns  the  biU, 
which,  as  E&P  went  to  press,  was 
expected  (mi  Thursday,  Feb.  8. 

“This  law  restructures  the  entire 
telecmnmunicatkMis  industry  and  places 
the  free  speech  and  privacy  rights  of  all 
Internet  users  in  permanent  jet^iardy,” 
commented  ACLLJ  executive  directcM'  Ira 
Glasser. 

‘It  will  criminalize  otherwise  pro¬ 
tected  ^leech  in  cyber^MCC,  impose 
rKw  cens(Mship  controls  (mi  televiaon 
and  destroy  the  diversity  of  media  own¬ 
ership,”  he  added. 

Speaking  to  repcMters  after  voting  on 
the  bill.  Sen.  J.  james  Ex(xi  (CQ)  (I>Neb.), 
whose  amendment  forms  the  (tux  (ff  the 
(Miline  decency  regulatfons,  said  that  he 
eiqiected  the  provi»(Mi  to  be  challenged 
in  c(Hirt  and  he  believed  that  it  will  with¬ 
stand  judicial  scrutiny. 

Sen.  Dan  Coats  (R-lnd.),  a  co^xMiscHr 
of  the  amendment,  added  that  the  mea¬ 
sure  was  carefully  drafted  to  avoid 
exceedir^  U.S.  Supreme  Cfourt  guidelines 
regarding  indecency. 

“I  think  our  bill  will  withstand 
Supreme  Court  scrutiny,”  Coats  said. 

S(Mne  other  provisfons  in  the  exten¬ 
sive  bill  allow  focal  and  lor^-distance 
plMMie  c(Mnpanies  and  catrie  operattMS  to 
expand  —  with  certain  ciMnpetitive  safe¬ 
guards  —  into  each  others’  buatiesses; 
lift  many  of  the  caMe  regulati(Mis  pro¬ 
mulgated  in  earlier  legislatfon;  guarantee 
universal  service;  and  open  up  manufac¬ 
turing  to  RBOCs  under  certain  condi- 
tfons. 

Papers  stolen 
in  Utah 

Delivery  OFTHE Pyramid, a  Mount 
Pleasant,  Utah,  weekly,  was  faster 
than  the  puMiidier  w(Mild  have  liked. 

The  Utah  Press  Ass(Kiation  rep(Mted 
that  1,200  c(^|[Mes  of  the  psqier  were 
st(rien  fiom  a  loading  ckxk  at  the  M(nmt 
Pleasant  Post  Office. 

Postal  w(Mkers  found  seven  empty 
canvas  mail  bags  fitMn  which  the  co|Mes 
were  removed. 

Managing  edittM-  Penny  Hamilton  said 
she  had  no  idea  why  they  were  taken. 
There  was  nothing  (XMitroversial  in  the 
new^[)aper,  die  added. 

Pyramid  PubUdiing  Co.  notified  police 
of  the  theft  and  offered  a  $250  reward 
for  information  leading  to  the  culprit’s 
arrest. 
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Shop  Talk 

Continued  from  page  40 

not  central  to  the  speech  that  is  vital  to 
democracy. 

While  the  U.S.  Supreme  Court  worries 
about  beer  labels  and  attorney  ambu¬ 
lance  chasing,  the  states  will  continue  to 
wrestle  with  courtroom  cameras,  state 
government  records,  reporter  confiden¬ 
tiality  and  libel.  These  areas  of  media  law 
demonstrate  the  potential  of  the  states  as 
innovative  laboratories  for  experimenta¬ 
tion  with  a  core  liberty. 

Such  state  lawmaking  is  not  without 
its  problems.  In  1992,  the  Ohio  Supreme 
Court  granted  the  Toledo  Blade  access  to 
the  foundation  records  of  the  University 
of  Toledo.  Three  years  later,  the  assistant 
to  the  president  of  Ohio  State  University 
is  lobbying  the  legislature  to  exempt 
foundation  accounts  and  other  records 
from  public  access. 

But  U.S.  Supreme  Court  policy-making 
in  the  field  of  freedom  of  expression  also 
has  had  its  problems.  In  ISHSS,  in  a  Dallas 
case,  the  Supreme  Court  described  the 
“chaotic  state  of  affairs”  in  obscenity  law 
and  noted  that  the  court  had  published 
55  separate  opinions  for  130  obscenity 
cases  in  eleven  years. 

Campus 

Continued  from  page  22 

which  monitors  media  behavior,  says  that 
news  organizations  have  until  recently 
ignored  the  story  of  the  campus  newspa- 
p>er’s  struggles. 

“The  papers  say  that  all  this  is  inside 
baseball  and  nobody  cares,”  Gilson  said. 
“The  public  would  care  if  somebody 
would  explain  what  the  hell  this  was  all 
about.  The  truth  is  that  the  media  doesn’t 
want  the  public  to  know  how  it  works, 
so  it  doesn’t  want  to  tell  them  anything,” 
he  added. 

Doug  Grow,  a  writer  for  the  Star  Tri¬ 
bune,  said  much  the  same  thing  in  a  col¬ 
umn  he  wrote  for  the  paper. 

“Local  journalists  are  signing  a  petition 
in  support  of  Ames,”  Grow  said  in  a  Nov. 
9  column.  “But  despite  the  fact  that  .she’s 
defending  a  bread-and-butter  journalistic 
issue,  there  hasn’t  been  a  signal  of  sup¬ 
port  from  news  managers  of  the  Star  Tri¬ 
bune,  the  St  Paul  Pioneer  Press  or  local 
television  and  radio  stations.” 

That  petition  included  the  names  of 
Joel  Kramer,  the  Star  Tribune's  president 
and  publisher,  and  McGuire,  the  newspa¬ 
per  editor,  and  James  Knutson,  the  father 
of  Kieran  Knutson,  the  man  charged  in 
the  case,  and  a  computer  operator  at  the 
Star  Tribune. 


“1  signed  it  on  principle,”  said  Knutson. 
“There  were  100  people  who  could  tes¬ 
tify  to  that.  They  don’t  need  the  photos 
to  find  out  what  happened.” 

After  Grow’s  column  was  published, 
the  Star  Tribune  ran  its  “Don’t  turn  a 
newspaper  into  a  spy”  editorial  that  cas¬ 
tigated  Freeman’s  crusade  against  the 
Daily. 

Marshall  Tanick,  the  Daily  attorney 
who  represents  the  campus  newspaper, 
said  he  ai.so  had  been  disappointed  by 
the  lack  of  media  support  for  the  campus 
newspaper. 

“We  had  put  the  word  out  and  had 
hoped  that  some  news  organizations 
would  file  some  briefs  supporting  us,” 
said  Tanick.  “But  no  one  did.” 

McGuire,  editor  of  the  Star  Tribune, 
indicated  he  would  have  joined  the  legal 
battle  if  someone  had  formally  asked 
them. 

“We  would  deeply  have  considered  it 
if  someone  had  sent  us  a  letter  asking  for 
our  support,”  McGuire  said. 

Maxwell  brothers 
cleared 

Kevin  and  IAN  Maxwell  were 
acquitted  in  London  of  charges  they 
conspired  to  misuse  $35  million  in  stock 
belonging  to  pension  plans  controlled 
by  their  late  father,  publisher  Robert 
Maxwell. 

Larry  Trachtenberg,  an  American  fina- 
cial  adviser,  also  was  acquitted  Jan.  19  by 
the  jury,  which  began  its  deliberations 
Jan.  8. 

Defense  lawyers  blamed  the  alleged 
fraud  on  Robert  Maxwell,  who  died  mys¬ 
teriously  at  sea  in  November  1991,  por¬ 
traying  him  as  an  unscrupulous  busi¬ 
nessman  and  an  overbearing  father. 

Prosecutors  had  accused  the 
Maxwells  and  Trachtenberg  of  misusing 
stock  in  an  Israeli  company,  Teva  Phar¬ 
maceutical  Industries  Ltd. 

The  stock  was  taken  out  of  Maxwell 
pension  hinds  and  used  as  collateral  for 
a  National  Westminster  Bank  loan  to  pri¬ 
vate  Maxwell  companies.  In  June  1992, 
the  bank  said  it  would  return  the  shares, 
then  worth  $46.5  million. 

Kevin  Maxwell  also  was  accused  of 
conspiring  with  his  father  to  sell  about 
$160  million  wonh  of  pension  fund 
stock  in  an  Israeli  computer  imaging 
firm,  Scitex  Corp.  Ltd.,  to  prop  up  trou¬ 
bled  Maxwell  companies. 

Prosecutors  contended  the  defen¬ 
dants  knew  they  should  not  have  used 
the  pension  fund  assets  to  prop  up 
Maxwell’s  crumbling  empire. 

“They  were  gambling  with  other  peo¬ 


ple’s  money,”  prosecutor  Alan  Suckling 
said. 

About  $51  million  is  still  missing  from 
the  pension  funds  overseen  by 
Maxwell’s  Bishopsgate  Investment  Man¬ 
agement  Ltd.,  according  to  testimony  by 
a  court-appointed  liquidator. 

All  three  defendants  smiled  broadly  as 
they  exchanged  congratulations  with 
their  lawyers,  and  tears  ran  down  Ian 
Maxwell’s  cheeks.  Kevin  Maxwell  said 
his  lawyers  had  advised  him  to  say  little 
because  of  other  chaiges  still  pending. 

The  jury  heard  from  more  than  70  wit¬ 
nesses  in  the  trial,  which  began  in  late 
May.  The  charges  carried  maximum  penal¬ 
ties  of  10  years  in  prison,  or  fines,or  both. 

The  defense  sought  to  portray  Robert 
Maxwell  as  a  bullying  father  and  dictato¬ 
rial  boss  who  made  every  decision  him¬ 
self  and  would  not  tolerate  dissent.  After 
Maxwell  died,  the  defendants  said  they 
did  what  they  could  to  keep  his  various 
businesses  from  collapsing. 

Robert  Maxw’ell’s  publishing  empire 
included  the  Daily  Mirror,  Britain’s  sec¬ 
ond-largest  newspaper  in  circulation,  the 
Neu’  York  Daily  News,  Macmillan  Inc., 
and  Berlitz  language  schools. 

—  AP 


Newspaper  sues 
school  board 

The  ROCKFORD  (ILL.)  Registar  Star 
is  suing  the  Rockford  School  Board, 
accusing  it  of  illegally  closing  a  meeting 
to  the  public. 

The  board  went  into  closed  .session 
during  a  Jan.  11  meeting.  The  closed  ses¬ 
sion  was  needed  so  the  board  could  dis¬ 
cuss  legal  strategies  in  a  lawsuit  that  suc¬ 
cessfully  accused  the  school  district  of 
racial  segregation,  said  board  spokesman 
Jim  Jennings.  The  board  intends  to  publi¬ 
cize  its  student  assignment  plans,  just  not 
now,  he  said. 

Tliat  lawsuit  is  in  the  remedy  phase  in 
federal  court,  and  the  board  is  consider¬ 
ing  ways  to  assign  students  to  schools  to 
correct  the  segregation. 

The  Illinois  Open  Meetings  Act  allows 
a  public  agency  to  close  a  meeting  to  the 
public  to  discuss  pending  litigation.  In 
the  suit  filed  Jan.  16,  the  newspaper  con¬ 
tended  that  closing  the  meeting  was  ille¬ 
gal  because  the  board  did  not  provide 
advance  notice  of  it,  did  not  print  an 
agenda  and  refused  to  let  a  reporter 
object  to  the  closed  session  for  the 
record. 

The  paper  also  said  the  board  unlaw¬ 
fully  voted  during  the  closed  meeting  to 
hold  another  meeting. 

—  AP 
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industry.  Available  in  late  June.  Joe 
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Phone:  (212)  254-0890.  Fax;  (212) 
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CAR  FEATURES  are  our  business:  Col¬ 
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FRANCHISE 

THE  FRANCHISE  ADVISER:  This  advice 
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media  relatians  wire  service,  now 
offers  a  FREE  DIGITAL  PHOTO  SER¬ 
VICE  of  timely  business  and  industrial 
pictures  to  newspapers  via  AP  PhotoEx- 
press.  Newspapers  can  receive  this 
free  service  immediately,  withaut 
charge  nor  obligation,  by  advising  BW 
Electronic  Photo  Center,  via  FAX  (212) 
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AWARDWINNING  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  330^^^  Grass  Valley,  CA  95945 


WACKY  -  WIT  -  WEEKLY 
For  0  ‘SLIGHTLY  OFF*  Perspective 
Deb  Di  Sandro,  (847)  639-1232 

_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
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SYNDICATION  SERVICES 

MONTHLY  COLUMNS 
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Lepare  Features,  1  (800)  777-4909  for 
information  and  samples. 
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Brokerage  and  Appraisals 
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KAMEN  &  CO.  GROUP  SERVICES 
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NEWSPAPER  APPRAISERS 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
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1 23  NW  13th  St.,  Suite  21 4-8 

_ Boca  Roton,  FL  33432 _ 

625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N. England 
(617)  545-6175 

Wren  Barnett,  ^uth  (704)  698-0021 
Ran  Holla,  Canada  E.  (613)  525-1666 

SOUTHERN  NEWSPAPERS,  INC. 

Experienced  in  confidentiality  and 
accuracy  and  detail.  Reasonable  Prices. 
Contact  Dick  Smith,  president  1 08  Jane 
Cove,  Clarksdale,  MS  38614. 

Phone  (601)  627-7906 
Fax  (601)627-79063* 
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NEWSPAPER  BROKERS 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiatians 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

ar  write  Box  3364,  Clearwater  Beach, 
FL  34630. 

_ No  obligation  of  course. _ 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 

RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultonts-Investments 
Manogement- Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 

RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lone 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 

SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Clarksdale,  MS  3861 4 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601)  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

FLORIDA.  Two  profitable  coastal 
weeklies  grossing  $500,000.  Excellent 
expansion  potential.  Bax  07656, 
Editor  &  Publisher. 


GOLDEN  OPPORTUNITIES:  Newspapers 
for  sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950. 
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BOLITHO-CRIBB 
&  Associates 

Established  1923 


Please  call  to 
discuss  your 
options  in  a  sale 

Appraisal  for 
estate,  ESOP, 
partners,  bank, 
tax,  stock,  assets 


lohn  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-6621 
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NICHE  MEDIA  Opportunities:  top 
operating  team  seeks  investors  for 
acquisitions.  Superb  ROI  potential. 

(813)  273-1041 


Every  creator  painfully  experiences  the 
chasm  between  his  inner  vision  and  its 
ultimate  expression.  The  chasm  is  never 
completely  bridged.  We  all  have  the 
conviction,  perhaps  illusory,  that  we 
have  much  more  to  say  than  appears 
on  the  paper. 


NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 
KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  o  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 


EDITOR  &  PUBUSHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


Isaac  Bashevis  Singer 


EQUIPMENT  &  SUPPLIES  1 

CAMERA  &  DARKROOM 

MAILROOM 

DAYUGHTER  460  for  sale.  2  year  old, 
excellent  corKlition.  Call  Kim 
(407)  790-6506. 

MAIL  ROOM  j 

104  count-o-veyors  rebuilt  with  j 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpHcal  (310)  372-0372. 

alternator.  $  1 500  each.  | 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Idab  stream  j 
aligners  j 

COPIERS 

2  MINOLTA  EP  41 OZ  COPIERS 

BEST  OFFER 

CALL  BETH  (21 2)  675-4380,  EXT.  1 1 8 

Signode  MLN-2A  j 

Signode  MLEE 

Northeast  Industries  (800)  821 -6257 

MAILROOM 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 

Refurbished  odd  on  pockets  • 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE  j 

Call  MidAmerica  Graphics  at  j 

(800)  356-4886.  j 

1  HAVE  2  1979  McCain  660  Insert 
machines  7  into  1  with  refeed  heads 
plus  2  1979  Idab  440  stackers.  Make 

USED  MAILROOM  EQUIPMENT  j 

Standlee  and  Associates,  Inc.  j 

(407)273-5218  Fax  (407)  273-901 1  | 

offer.  Must  sell.  (810)  790-1600 

PREPRESS 

To  always  be  intending  to  live  a  new 
life,  but  never  find  time  to  set  about  it; 
this  is  as  if  a  man  should  put  off  eating 
and  drinking  and  sleeping  from  one 
day  and  night  to  another,  till  he  is 
starved  and  destroyed. 

Tillotson 

PARTS  •  PCB'S  •  IMAGESETTERS  | 

If  the  part  costs  more  than  the 
machine  is  worth  -  call  us!  j 

BWI  is  your  source  for  parts, 
imagesetters,  RIPs  and  film  processors.  1 
Call  Bob  Weber  @  (800)  399-4BWI  I 
or  fax  (800)  837-8973.  I 

E&P*$  Classified 


The  newspaper  industry's 
meeting  place.  (212)6754380 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International  Web  Press 
Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VISA  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE/Liquidocion: 

1992  8/u  Harris  VI 5D;  4/u  VISA  w/ 
JF7;  6/u  VISA  w/JF4  folder;  JF25B 
folder  w/double  parallel;  GOSS  Com¬ 
munity  8/u  1975  with  2  SC  folders; 
Harris  VI 5D  units. 

Tel(91 31  362-8888  Fax(91 3)362-8901 


GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4"  cut-off,  1  full  color  deck, 
2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  ploteroom  equipment. 
Available  Now.  Call  NewsTech  at 
(305)  688-1407. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 


Need  an  add-on  (or  your  Community 
Press? 

See  VENTURA,  a  high-quality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)  438-5800 


You  can  vitally  influence  your  life  from 
within  by  auto-suggestion.  The  first 
thing  each  morning,  and  the  last  thing 
each  night,  suggest  to  yourself  specific 
ideas  that  you  wish  to  embody  in 
character  and  personality.  Address 
such  suggestions  to  yourself,  silently  or 
loudly,  until  they  are  deeply  impressed 
on  your  mind. 

Greenville  Kleiser 


MAN-Roland  Folders 

160  page  ciouble  out  22  3/4"  with  3 
high  formers  and  angle  bars 

2  Urbanite  Folders.  22  3/4" 

2  Urbanite  Upper  Formers 

1  Custom  built  quarter  (older 

GOSS  R.T.P's  42"  with  Y  columns  orxJ 
wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

2 1  and  1  /2  c.o.  and  22  3/ 4  c.o. 

Press  drives  (or  24  units 
60  HP  G.E.  drives 

2  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

Northeast  Industries  (800)  821  -6257 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Konipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (8 16)  887-2762. 


NOW  ON  SALE 

1996 

Editor  &  Publisher 
Market  Guide 
To  order  your  copy 
contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 


INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

CIRCULATION  SERVICES 

KAMEN  &  CO.  GROUP  SERVICES 

Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 

HEADUNE  PROMOTIONS 
Door-to-Door  Selling  Professionals. 
Guaranteed  Collections  with  paid-in¬ 
advance  subscriptions.  Experienced 
Managers  Available  to  Relocate  to 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telenrarketing  Specialists 
(800)  247-2338 

your  market.  Contact  Dennis 
McQuillan  (800)  260-9823 

CIRCULATION  SERVICES 

CIRCULATION  DEVELOPMENT  SOUTH 
Comploint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


Cowardice,  as  distinguished  from 
panic,  is  almost  always  simply  a  lack  of 
ability  to  suspend  the  functioning  of  the 
imagination. 

Emesr  Hemingway 


ymfm 

CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


ORCUIATION  SERVICES 


METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
since  1 975 
(800)  950-8475 
Horace  Southward 


PRO  *>TAI}T<; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPEQRUM  MARKETING  Services 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOUG  REESE 
(800)  972-6778 


Be  pleasant  until  ten  o'clock  in  the 
morning  and  the  rest  of  the  day  will 
take  care  of  itself. 

Elbert  Hubbard 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (National) 


INCORPORATION  SERVICES 


INCORPORATE  WITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Call  Now!  (800)  345-2677 


MAILROOM  SERVICES 


HAS  YOUR  BUSINESS  outgrown  your 
Mailroom?  Let  us  handle  your  inserting 
work  on  our  high-speed  9  pocket 
Muller-Mortini  and  14  pocket  Harris 
equipment.  We  are  fast,  reliable,  and 
very  affordable.  Convenient  to  1-78  and 
1-287.  Millington,  NJ.  Coll  Pete  Con¬ 
over,  (908)647-1180. 


of  the  day  will  ■  FAX  YOUR  AD 

ElbertHubbod  i  I  TO  (212)  929-1259 
February  10,  1996  ■  Editor  &  Pijbusher 


INDUSTRY  SERVICES 


PRESSTIME  AVAILABLE 

TV  BOOKS  OR  FLEXIES,  trimmed  and 
glued  on  press.  Up  to  88  pages.  Over  88 
we  can  saddle  stitch.  Nationwide  trucking 
or  mailing. 

Mr.  Lesngr  (800)  843-6805 _ 

PRESSROOM  SERVICES 
HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Gjuntry-Ovemight.  C^EAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)  201-7500  M/C 


PRESSROOM  SERVICES 


VISUAL  GRAPHICS 

Brokering,  Installations,  Dismantles, 
Electrical  Upgrades,  State  of  the  Art 
Designs,  Rebuilding,  Recond¬ 
itioning,  (Our  Facility  Or  Yours) 
Factory  Trained  Personnel,  Harris, 
King,  Goss 

(904)  383-6615 
Fax:  (904)  735-4152 


HELP  WANTED 


ACADEMIC 


RICHARD  EATON  CHAIR  IN  BROAD¬ 
CAST  XXJRNAUSM:  The  University  of 
Maryland  College  of  Journalism  seeks 
a  distinguished  broadcast  ioumalist  for 
our  newly  endowed  Richard  Eaton 
Chair  in  Broadcast  Journalism.  The 
chairholder  will  have  a  national  lead¬ 
ership  role  in  advancing  broadcast 
journalism  through  teaching,  lectures, 
publications,  presentations  and  other 
research  and  activities.  The  Richard 
Eaton  chairholder  will  add  to  our  pre¬ 
mier  Public  Affairs  Journalism  Pro¬ 
gram,  whose  components  include  stu¬ 
dent  news  bureaus  in  Annapolis  and 
Washington  and  daily  cable  and  radio 
broadcasts.  A  candidate  should  hove  a 
strong  interest  in  development  of  new 
information  technology  based  on 
strong  journalistic  values.  Key  duties 
will  Tie  in  assessing  prevailing 
practices,  proposing  innovations  and 
helping  shape  the  future  of  electronic 

t'ournalism.  We  are  looking  for  a 
>roadcast  journalist  with  exertional 
professional  qualifications,  a  flair  for 
guiding  students  and  professionals, 
and  a  vision  that  will  add  to  the 
intellectual  life  of  our  college  and  the 
broadcasting  community.  The  Richard 
Eaton  Chair  in  Broadcast  Journalism 
includes  a  competitive  academic 
salary,  secretarial  sup^rt,  graduate 
assistance  and  travel  funds.  The  Col¬ 
lege  of  Journalism  at  Maryland, 
located  nine  miles  from  the  White 
House,  is  one  of  the  nation's  leading 
journalism  schools.  Send  nominations 
and  applications  to:  Richard  Eaton 
Chair  Srarch,  Dean's  Office,  College 
of  Journalism,  University  of  Maryland, 
College  Pork,  MD  20742-71 1 1 .  For 
best  consideration,  apply  by  March 
1 5,  1 996.  The  University  of  Maryland 
is  an  equal  opportunity,  affirmative 
action  employer.  Applications  from 
women  and  minority  persons  are 
encouraged. 


ADVERTISING 


ACADEMIC 


THE  UNIVERSITY  OF  RICHMOND 
journalism  program  seeks  1996-97 
academic  year  sabbatical  replacement 
with  professional  and  teaching  experi¬ 
ence  in  print  journalism  and  an  M.A., 
or  ^uivalent  experience.  Teach  news 
writing,  public  affairs  reporting,  ethics, 
law,  news  media  and  society,  and/or 
course  in  your  expertise.  Competitive 
salary.  Send  E-mail  address,  resume, 
writing  samples,  references  to  Steve 
Nash,  Journalism  Program,  P.O.  Box 
RC-36,  University  of  Richmond,  VA 
23173. 


ADMINISTRATIVE 


INVESTIGATIVE  REPORTERS  and 
EDITORS  is  searching  for  a  coordinator 
for  the  new  Institute  Mexicano  de 
Investigacion  Periodistica,  a  not-for- 
profit  educational  organization  for  Mex¬ 
ican  journalists  funded  with  a  three- 
year,  McCormick  Tribune  Foundation 
grant.  This  is  a  two-year  position  that 
reports  to  the  IRE  executive  director. 
Responsibilities  include  opening  an 
office,  managing  two  staff  members 
and  working  closely  with  Mexican 
journalists  to  recruit  members,  develop 
programs  and  oversee  transfer  of 
Instituto  control  to  Mexican  journalists 
within  two  years.  Applicants  should 
have  investigative  reporting  experi¬ 
ence,  familiarity  with  computer-assisted 
reporting  and  proven  organization 
skills.  Fluency  in  Spanish  is  preferred. 
The  chosen  applicant  should  be  avail¬ 
able  for  six  weeks  of  training  in  Col¬ 
umbia,  MO,  followed  by  frequent 
travel  and  relocation  to  an  office  in 
Mexico.  The  position  pays  $38,000.  A 
letter  and  references  should  be  directed 
to  IRE  Executive  Director  Rosemary 
Armao,  138  Neff  Annex,  Missouri 
School  of  Journalism,  Columbia,  MO 
65211.  Deadline  for  applications  is 
April  1,  1996. 


ADVERTISING 


Short  Term  Hired  Guns  Needed 
Advertising  &  Editorial 

We're  launching  a  small  daily  paper  in  zone  one  in  mid-year. 
We  need  your  expertise  to  get  us  up  and  running  and  then 
hand  off  to  our  staff.  We  are  fully  paginated.  Fax 
resume  &  brief  letter  explaining  how  you  can 
help  us,  along  with  salary  requirements: 
800-962-3862 

We  won't  contact  any  references  without^ou^ermissi^^ 
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PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
nKxJemization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908 
(505)  842-1357 
24-Hour  Line 
P.O.  Box  1952 
Albuquerque,  NM  87103 


ADMINISTRATIVE 

PUBLISHER/MARKETER  for  print  and 
on-line  publications.  High  salary, 
excellent  benefits  and  bonuses,  fascinat¬ 
ing  business  challenge,  live  in  Prague, 
travel.  Needed:  experienced  publisher 
or  related  executive  to  maximize 
revenues  from  publications;  strong 
strategic  thinker,  able  to  tailor  effective 
business  plan  to  unique  products  and 
audience.  Open  Media  Research 
Institute  is  a  non-profit  organization  pro¬ 
viding  comprehensive  coverage  of  the 
former  East  Bloc  to  leaders  in  gov¬ 
ernment,  business  and  academia. 
Cover  letter,  resume,  3  references  in  con¬ 
fidence  to:  OMRI,  Attn:  Mark  Schoofs, 
Motokov  Building,  Na  Strzi  63,  140 
62  Prague  4,  Czech  Republic.  Or  fox 
to  (42-2)  426-396.  Inquiries:  call  (42-21 
6114-2114  or  611 4-31  89;  e-mail 
schoofsm@omri.cz.  Equal  Opportunity 
Employer. 

ADVERTISING 

ADVERTISING  MANAGER 
West  Coast  Daily  Newspaper  is  seek¬ 
ing  a  dynamic,  results-oriented  advertis¬ 
ing  manager  to  direct  its'  local  advertis¬ 
ing  sales  group.  We  are  seeking  an 
individuol  who  has  the  innovative  and 
creative  skills  to  lead  our  soles  team  in 
building  a  strong  and  solid  local 
account  base  in  a  very  competitive 
market.  A  background  of  results 
oriented  achievement  ond  success  is  a 
necessity.  Strong  administrative  and 
coaching/training  skills  are  a  must. 
Our  company  is  growing.  We  need  the 
type  of  individual  who  can  meet  the 
challenge  and  enjoy  the  rewards  of  an 
uncapped  income  opportunity,  with 
opportunity  for  advancement  based  on 
results.  This  is  one  of  the  most  exciting 
opportunities  in  the  newspaper  industry 
today,  in  one  of  the  most  exciting 
markets  in  the  country.  Please  send 
resume,  sales  history,  references  and 
cover  letter  to  Box  07667,  Editor  & 
Publisher. 


ADVERTISING  SALES  MANAGER 

Can  you  sell?  Are  you  currently  in  a 
number  2  sales  position  and  looking  to 
take  the  next  step?  We  want  to  talk  to 
you!  Small  midwest  daily  with  shopper 
positioned  for  growth,  is  searching  for 
a  working  sales  manager.  The  right 
person  will  reap  large  rewards  in 
wide-open  market.  We  offer  an 
excellent  compensations  package. 
Send  resume  to  Box  07664,  Editor  & 
Publisher. 

Ev//  and  virtue  are  mere  chance  or 
caprice. 

Camus 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  wolls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 

The  Quincy  Herald-Whig,  a  dynamic 
30,000  daily  and  Sunday  located  in  a 
highly  desirable  Illinois  market,  is 
searching  (or  a  goal-oriented  manager 
to  motivate  our  growing  classified  sdes 
team.  Competitive  salary  with  great 
benefit  package  and  incentive  pro¬ 
gram.  Send  resume,  salary  history  and 
references,  with  cover  letter  to:  Bob 
Hiemenz,  advertising/marketing 
director,  Quincy  Herold-Whig,  P.O. 
Box  909,  Quincy,  IL  62306. 


CLASSIFIED  SUPERVISOR 

Take  charge  person  to  manage  our 
growing  sales  staff  of  20. 
Responsibilities  include  coaching,  work¬ 
ing  with  staff  to  develop  new  business, 
implementing  sales  contests  and  incen¬ 
tives,  evaluating  and  monitoring  staff 
productivity  and  responding  to 
customer  service  questions.  Other 
related  duties  will  be  assigned. 

We  are  seeking  an  individual  with  2  to 
3  years  of  supervisory  experience 
within  a  telemarketing  sales  environ¬ 
ment.  Qualified  candidates  should 
have  positive  sales  management  skills, 
strong  verbal  and  written  communica¬ 
tion  »ills.  Must  also  hove  the  ability  to 
interact  with  employees  in  a  positive 
manner  and  implement  new  sales  pro¬ 
grams.  Prior  Classified  Advertising 
experience  within  an  inbound/ 
outbound  telemarketing  environment 
and  computer  skills  are  preferred. 

We  offer  a  competitive  salary  and 
benefits  package. 

Reply  with  resume  and  cover  letter 
including  salary  requirements  to: 

Timothy  D.  Ruhl 

Classified  Advertising  Manager 
The  Patriot-News 
812  Market  Street 
Harrisburg,  PA  17105 

REAL  ESTATE  SALES  MANAGER 

The  Daily  News  is  seeking  an  experi¬ 
enced  Real  Estate  manager  to  help 
enhance  and  expand  it's  successful 
real  estate  marketshare.  Must  hove  pro¬ 
ven  track  record  of  performance  with 
strong  creative  and  motivational  skills. 
Fax  resume  with  salary  history  to: 

(818)  713-0048. 

PLACE  AN  AD  ON 
OUR  WEB  SITE 

CALL  (212)  675-4380,  ext.  170 


HELP  WANTED 


ADVERTISING 


RETAIL  MANAGER 


Employee-owned  25,000  circulation 
doily  newspaper  in  Southeast 
Michigan  searching  for  a  talented, 
motivated,  energetic  person  to  lead  a 
staff  of  twelve.  Minimum  three  years 
advertising  management  experience, 
good  communication  and  creative 
»ills,  the  ability  to  lead  and  motivate, 
and  the  drive  to  succeed  all  a  musti 
Send  resume  to:  Lonnie  L.  Peppier, 
sales  and  marketing  director,  Monroe 
Evening  News,  20  W.  First  Street, 
AAonroe,  Ml  48161. 


SALES  MANAGEMENT 
DISPLAY  ADVERTISING  SALES 


The  largest  weekly  newspaper  in  West 
Michigan  is  seeking  an  aggressive, 
innovative,  and  successful  sales  man¬ 
ager.  Applicants  will  coach  a  sales 
team  of  15  and  will  be  responsible  for 
training,  budgeting  and  developing 
marketing  plans  to  achieve  revenue 
goals.  If  you  have  proven  leadership 
»ills,  good  communication  skills,  both 
written  and  oral,  enjoy  "hands-on"  man¬ 
agement,  and  wish  to  join  a  successful 
team,  send  your  resume  and  cover  let¬ 
ter  to  Joel  Holland,  publisher.  The 
Advance  Newspapers,  P.O.  Box  9, 
Jenison,  Ml  48429. 


All  final  selections  must  pass  a  com¬ 
pany  pre-employment  drug  test. 


SALES  TRAINER 


Media  Marketing,  developer  of  Ad 
Director®  and  imMEDIAte  newspaper 
sales  automation  systems,  seeks  trainer 
for  sales  automation  and  presentation 
software.  Charismatic  stage  presence 
and  training  experience  necessary. 
Advertising  sales  experience  a  must. 
Join  the  industry  leader  and  teach  sales 
concepts  and  techniques  to  newspa¬ 
pers  in  the  US  and  Canada.  Extensive 
travel  required.  Attractive  salary  plus 
bonus  opportunity.  Excellent  benefits. 
Send  or  fax  resume  with  cover  letter  to 
Clifford  Fewel,  Media  Marketing,  Inc., 
5749  Araphoe  Ave.,  Boulder,  CO 
80303.  Fax  (303)  440-8035 


CIRCULATION 


CIRCULATION  MARKETING  INC.,  A 
door  to  door  end  in-store  selling  orga¬ 
nization  is  expanding  its  1 5-year  Col¬ 
orado  operation  on  behalf  of  The 
Denver  Post,  Sales  Crew  Managers 
and  Individual  Sales  Reps  are  needed. 
Excellent  immediate  earnings  with  an 
organization  you  can  grow  with.  Con¬ 
tact  Mike  Ogrodnick  at  (303)  348- 
6539  or  leave  a  message  with  Vern 
Mallinen  at  The  Post  (303)  820-1900. 
Ask  Mike  about  relocation  bonuses!! 


CIRCULATION  MANAGER 


Outstanding  opportunity  for  experi¬ 
enced  Circulator  to  advance  to  a 
metropolitan  Midwest  AM  daily  (Zone 
5)  now  to  learn  our  system  and  pre¬ 
pare  for  the  Circulation  Manager's 
position  available  within  two  years. 
Candidates  will  need  at  least  five  years 
circulation  management  experience, 
and  an  impressive  record  in  all  aspects 
of  circulation.  Must  have  excellent 
managerial  and  people  skills,  with 
ability  to  train  and  motivate  staff  to 
improve  customer  service,  home 
delivery,  and  single  copy  sales.  Know¬ 
ledge  of  circulation  systems,  budgeting, 
ABC  reports,  PC  skills  are  necessary. 
College  degree  desired.  Excellent 
salary,  bonus,  and  benefits  package. 
Send  resume  and  salary  history  to  Box 
07674,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
ALTERNATE  DEUVERY 


Zone  2  Philadelphia  area  newspaper  is 
seeking  a  results  oriented  person  to  set 
up  and  manage  an  alternate  delivery 
program.  Salary  range  of  $35K-$40K 
plus  benefits.  Send  resume  to  Box 
07671 ,  Editor  &  Publisher. 


CUSTOMER  SERVICE  MANAGER 


Sun-Sentinel  Company,  a  Tribune 
Company  newspaper  located  in  South 
Florida,  is  seeking  a  Customer  Service 
Manager  with  responsibilities  of 
managing  the  operation  of  a  36 


CIRCULATKDN 


DISTRICT  MANAGER  -  THE  TEN¬ 

NESSEAN,  a  Gannett  property,  seeks 
experienced  managers  to  motivate  and 

lead  employee  deliverers  in  reaching 
sales  and  service  goals.  Candidates 

must  possess  strong  interpersonal  and 

organizational  skills.  Exciting 

opportunity  for  those  interested  in 

advancing  with  a  leader  in  the  indus¬ 

try.  Excellent  benefits  package. 
Interested?  Submit  a  resume  and  cover 

letter  detailing  your  experience, 

strengths  and  salary  requirements  to: 
Caroll  Duckworth 
Fax:  (615)  726-5921 
No  phone  calls,  please 
Equal  Opportunity  Employer 


CIRCULATION/MARKETING  pro 
needed  for  unique  community  news¬ 
paper  of  35,000  paid.  What  makes  us 
unique?  The  community  we  serve  is 
Agriculture  in  four  NW  states.  Mailed 
weekly,  averaging  54  broadsheet 
pages,  this  honest  report  of  farm  news 
is  rare  in  a  field  saturated  by  freebies. 
Come  raise  our  market  penetration 
using  your  skills  in  direct  mail  and  tel¬ 
ephone  marketing,  support  our  overall 
marketing  plan  through  database  crea¬ 
tion  and  service  to  other  departments. 
Rapid  growth  curve  underway.  Great 
living  in  Salem,  Oregon.  Part  of  a 
small  group,  we  offer  benefits  includ¬ 
ing  health  plan,  401  (k)  and  profit  shar¬ 
ing.  Resume  and  salary  history  to  CK. 
Patterson,  East  Oregonian  Publishing 
Company,  P.O.  Box  2048,  Salem,  OR 
97308. 


HOME  DEUVERY  MANAGER 


Northern  New  England  AM  Daily/ 
Sunday  40,000-r-  is  looking  for  a 
Home  Delivery  Manager  with  extensive 
circulation  management  experience. 


The  ideal  candidate  will  have: 


•Excellent  problem  solving,  organiza¬ 
tional  and  people  skills. 

•High  energy  with  the  ability  to  handle 
multiple  projects  simultaneously,  with 
strong  follow  through  skills. 
•Revenue/Expense  forecasting  experi- 


CIRCULATKDN 


SEVEN-DAY  East  Coast  AM  seeks 

Circulation  Director.  Terrific 

opportunity  for  advancement  in 

respected  group.  $70,CXX).  Resume  to 

Box  07677,  Editor  &  Publisher. 


WEEKLY  CHAIN  (40,000)  converting 
to  paid.  Need  someone  who  has  been 
there  to  complete  change  and  maintain 
system.  Coll  (914)  297-3723  ext.  26. 


CONTROUER 


Family-owned  New  England  doily 
newspaper  seeks  a  qualified  individual 
to  step  into  a  turn  around  situation. 
Candidates  must  have  broad  know¬ 
ledge  in  all  phases  of  accounting,  staff 
supervision,  budgeting,  data  pro¬ 
cessing  and  benefit  administration. 


The  successful  candidate  will  work 
closely  with  the  publisher  in  the  plan¬ 
ning,  management,  and  operation  of 
the  newspaper.  Requirements  include  a 
B.S.  in  Accounting,  a  minimum  of  five 
years  of  accounting  and  supervisory 
experience,  and  a  strong  background 
in  PCs. 


Send  resume  and  salary  history  to 
Daily  Evening  Item,  Personnel  Office, 
P.O.  Box  951 ,  Lynn,  MA  01 903. 


DATA  PROGRAMMING 


Sll  SYSTEMS  COORDINATOR 
Assists  in  coordinating  and  overseeing 
daily  operation  of  an  Sll  editorial 
system  and  participates  in  planning  for 
changes  and  future  development. 
Desired  qualifications  include  four  year 
degree,  with  newsroom  and  systems 
coordinator  experience.  Pre- 
Employment  drug  screening.  Candi¬ 
dates  please  send  resume  and  salary 
requirements  to: 


The  Charlotte  Observer 
P.O.  Box  32723 
Charlotte,  NC  28232-2723 
EOE 


SYSTEMS/NETWORK  MANAGER 


An  exciting  opportunity  exists  for  a 
seasoned  professional  to  support, 
develop,  implement  and  maintain  our 
business  and  production  systems  and 
networks. 


TELESALES  SUPERVISOR 
Hands-on  position  available  for 
aggressive,  ambitious  person  who  is 
good  with  people,  able  to  implement 
your  own  innovative  sales  ideas  and 
love  a  competitive,  fast-paced  environ¬ 
ment.  If  you  have  a  proven  track 
record,  and  the  above  describes  you, 
then  we  want  to  hear  from  you. 
Excellent  compensation  package.  Call 
Heidi  Chiles-Wheeler,  advertising 
director.  The  Daily  Record,  (201)  428- 
6500. 

ART/GRAPHICS 

PAGE  DESIGNER  NEEDED  for  features 
section  of  the  Las  Vegas  Review- 
Journal.  Duties  include  designing  sec¬ 
tion  covers  for  daily  Living  sections, 
weekly  food  and  travel  sections  on 
Macintosh  system.  Pagination  skills 
required  as  well  as  knowledge  of  AP 
style.  Pre-employment  drug  screening 
required.  Send  resumes  and  samples 
of  layouts  to  Frank  Fertado,  features 
editor.  Las  Vegas  Review-Journal,  P.O. 
Box  70,  Las  Vegas,  NV  891 25-0070. 

An  Equal  Opportunity  Employer 


person  call  center  receiving  approxi¬ 
mately  4000  -  6000  calls  per  day. 
Candidates  must  be  able  to  optimize 
efficiency  and  customer  service  while 
exceeding  customer  objectives.  Must 
possess  strong  management  skills, 
excellent  written  and  verbal  communi¬ 
cation  skills  along  with  demonstrated 
ability  in  developing  and  motivating  sub- 
ordinates.  BA  or  BS  degree  or 
equivalent  work  experience  is  required. 
Proficient  computer  knowledge,  includ¬ 
ing  lotus  or  Excel  spreadsheets,  and 
have  the  ability  to  manage  the  main¬ 
tenance  of  operating  systems  and  VRU 
is  a  plus.  We  offer  a  competitive  salary 
and  excellent  benefits  package.  Send 
resume  with  salary  requirements  to:  S. 
Conway,  human  resources,  Sun- 
Sentinel  Company,  333  S.W.  12th 
Ave.,  Deerfield  Beach,  FL  33442. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 


•Previous  word-processing  and 
spreadsheet  skills. 

•Undergraduate  degree  or  equivalent 
management  experience. 

Position  offers  competitive  salary  incen¬ 
tive  and  benefit  package. 

Please  send  resume,  cover  letter  and 
salary  history  to: 

Robert  T.  Snyder 
Circulation  Director 
Sun-Journal/Sunday 
1 04  Park  St. 

Lewiston,  ME  04240 

SINGLE 

COPY  MANAGER 

Mid-sized  metro  in  northeast  is  seeking 
an  assertive,  organized  person  to 
direct  single  copy  operation  consisting 
of  store  accounts,  street  sales  and  vend¬ 
ing  routes.  The  right  person  will  have 
three  to  five  years  of  single  copy  man¬ 
agement  showing  success  in  achieving 
circulation  growth.  Forward  resume 
and  salary  requirements  to  Box  07670, 
Editor  &  Publisher. 

February  10, 


We  are  looking  for  someone  with  5  or 
more  years  of  experience  and  technical 
knowledge  of  ethernet,  TCP/IP  pro¬ 
tocol,  UNIX,  DOS,  WindowsNT,  Win- 
dows95,  MAC'S  and  Appleshare 
Networks  in  a  client/server  system. 
Knowledge  of  VAX  and  Open  VMS 
would  be  o  plus  as  would  pro¬ 
gramming  skill  in  VAX  Basic,  CCfeOL, 
and  C-t-+. 

The  successful  individual  will  have 
strong  interpersonal  abilities,  a  positive 
customer  service  attitude  and  good 
verbal  and  written  communication 
skills. 

We  offer  an  outstanding  benefit 
package  and  a  desirable  community. 
Send  resume  and  salary  requirements 
to: 

Lancaster  Newspapers,  Inc. 

Attn:  Steven  Weaver 
P.O  Box  1328 
Lancaster,  PA  1 7608 
EOE 

The  conclusions  of  passion  are  the  only 
reliable  ones. 

Kierkegaard 

1996  ■  Editor  6?  Pi  blisher  33 


EDITORIAL 


HELP  WANTED 


DATA  PROGRAMMING 

USER  SUPPORT  SPECIAUST 

Ttw  Columbus  Dispatch  currently  has  a 
Full-time  opening  in  our  data  pro¬ 
cessing  area.  Position  is  involved  with 
the  development,  maintenance  and 
user  support  of  computerized  prod¬ 
uction  systems.  Applicant  is  required  to 
know  Macintosh,  Unix  networks, 
QuarkXPress,  Phatoshop  and  have  a 
Flair  For  dealing  with  users  in  deadline 
situations.  Successful  applicants  will 
have  a  bachelor's  degree  in  journal¬ 
ism,  computer  science  or  an  equivalent 
combination  of  education  and  experi¬ 
ence.  Knowledge  of  Atex-based 
systems  is  a  plus.  Will  be  required  to 
work  primarily  night  hours.  Com¬ 
petitive  solary  and  company  paid 
benefits.  Interested  applicants  please  sub¬ 
mit  resume  or  apply  in  person  to: 

THE  COLUMBUS  DISPATCH 

Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  4321 5 
An  Equal  Employment 
Opportunity  Employer 

EDfTORIAL 

ASSISTANT  CITY  EDITOR;  2 
REPORTERS;  2  COPY  EDITOR/ 
PAGINATORS:  Great  recreation,  great 
scenery,  great  paper.  Utah's  1994 
general  excellence  winner  offers  com¬ 
petitive  salary,  benefits.  Send  resume, 
clips  to  Jon  Ferguson,  275  E.  St. 
George  Blvd.,  St  George,  UT  84770, 
fax  to  (801)  674-6265  or  e-mail: 
JSFont@aol.com 

ADVENTURES  IN  PARADISE 


_ EDlTORiAL _ 

ASSISTANT  EDITORS 

New  Times  is  looking  for  writer-editors 
to  fill  immediate  openings  at  aur 
award-winning  weekly  newspapers  in 
Phoenix,  Miami  and  Houston. 

The  assistant  editor  position  requires 
fine  writing  skills  and  the  ability  to  edit 
reviews,  news  and  feature  material. 
(Phoenix  applicants  need  a  solid  back¬ 
ground  in  the  arts;  Houston  applicants 
should  be  news-oriented.)  We  want 
editors  who  can  craft  a  compelling  nar¬ 
rative,  work  well  with  writers  and  help 
us  maintain  the  high  quality  of  our 
publications. 

Qualified  applicants  will  have  at  least 
two  years  of  post-college  editing  expe¬ 
rience;  those  with  liberal  arts  back¬ 
grounds  are  encouraged  to  apply.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

No  phone  calls,  please. 


EDfTORIAL 


ASIA  TIMES 
YOUR  ASIAN  INSIDER 

ASIA  TIMES  is  a  recently  launched 
regional  newspaper  based  in  Bangkok 
that  seeks  to  show  the  workings  of  busi¬ 
ness  and  politics  in  Asia.  It  has  a 
worldwide  network  of  correspondents. 

We  are  looking  for  SENIOR  EDITORS 
to  work  in  ASIA  with  a  good  understan¬ 
ding  of  business  and  finance  in  the 
region  and  who  are  interested  in 
articulating  how  business  and  finance 
is  conducted  in  Asia. 

We  offer  a  competitive  starting  salary, 
health  and  dental  coverage,  lire  insur¬ 
ance,  provident  fund  and  the  necessary 
wark  permit  and  visas.  Qualified  can¬ 
didates  should  send  a  resume  and 
copies  of  work  samples  to: 

BUSINESS  EDITOR 
ASIA  TIMES 
102/1  Phra  Arthit  Road 
Chanasongkhram,  Phranakorn 
Bangkok  10200 
THAILAND 

Fax:  (662)  288-4161 

COPY  EDITOR  (1)  and  REPORTER  (1) 
needed  for  award-winning  17,000 
daily. 

Send  resume  and  clips  to  Manag¬ 
ing  Editor,  P.O.  Box  429,  Elkton,  MD 
21922-0429. 


EDfTORIAL 


Hawaii's  largest  newspaper  is  looking 
for  talented  journalists  to  fill  the  follow¬ 
ing  positions: 

••  CITY  DESK  REPORTER  -  Experi¬ 
enced  reporter  who  can  juggle  both 
breaking  news  and  enterprise  report¬ 
ing.  Five  years  of  solid  daily  newspa¬ 
per  experience  preferred. 

•  •  BUSINESS  REPORTER  -  Experi¬ 
enced  reporter  who  can  handle  a  vari¬ 
ety  of  business  topics.  Five  years  of 
solid  doily  newspaper  experience  pre¬ 
ferred. 

•  •  PHOTOGRAPHER  —  Experienced 
shooter  who  can  handle  spot  news, 
sports,  and  features.  Must  also  be  able 
to  develop  photo  stories  and  experi¬ 
enced  with  color.  Minimum  of  three 
years  photo  experience  required. 

If  you  think  you're  right  for  any  of 
these  jobs,  contact: 

John  Hollon 
Executive  Editor 
The  Honolulu  Advertiser 
P.O.  Box  31 10 
Honolulu,  HI  96802 

The  Honolulu  Advertiser  is  a  Gannett 
newspaper,  and  an  Equal  Opportunity 
Employer  committed  to  diversity  in  the 
workplace. 

In  order  to  exist,  man  must  rebel. 

Albert  Camus 


THE 


SUN 


The  Baltimore  Sun  is  accepting  applications  for: 

GRAPHICS  DIRECTOR:  The  Sun  needs  a  talented, 
motivated  and  aggressive  editor  to  manage  a  staff  of  five 
information  graphic  artists,  attend  daily  planning  meetings  and 
initiate  graphics.  We  need  a  pro-active  editor  vtho  can  get  things 
done.  Candidates  must  have  three  to  five  years  managing  and 
editing  experience,  expertise  in  Freehand  and/or  Illustrator. 

FEATURES  ART  DIRECTOR:  The  Sun  has  launched  a  major 
redesign  of  the  paper  and  we  need  a  Features  Art  Director  to 
maintain  the  sophisticated  look  of  our  features  sections  and 
raise  the  standard  of  excellence.  Responsibilities  include 
managing  a  small  staff  of  page  designers,  maintaining  high 
standard  of  design  on  section  fronts  and  inside  pages, 
designing  section  fronts,  meetings  with  feature  and  photo 
editors.  Candidates  must  have  five  years  of  experience,  a 
strong  knowledge  of  QuarkXPress  and  the  ability  to  lead  others. 

NEWS  PAGE  DESIGNERS:  We  need  enterprising  designers 
with  strong  news  judgment.  Must  be  able  to  participate  in 
discussions  with  content/photo/graphics  editors  about  the 
news  value  of  stories  and  visual  elements  on  the  page. 
Candidates  must  have  three  to  five  years  experience.  Strong 
knowledge  of  QuarkXPress  is  required. 

Send  resume  and  samples  of  work  to:  Joseph  Hutchinson, 
AME/DesIgn  and  Graphics,  The  Baltimore  Sun,  501 N.  Calvert 
St.,  Baltimore,  MD  21278. 

An  Equal  Opportunity  Employer,  M/F/D/V 
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_ EDITORIAL _ 

BUSINESS  COLUMNIST 

The  Orlando  Sentinel  is  looking  for  a 
lead  business  columnist  to  analyze 
national  and  local  trends  and  issues  in 
a  reodable  style.  The  person  we  want 
will  write  several  columns  a  week  for  a 
newspaper  with  300,000  daily  and 
400,000  Sunday  circulation.  If  you 
have  extensive  experience  working  in 
business  news  for  a  daily  newspaper, 
and  would  like  to  join  one  of  the 
nation's  best  newspapers,  send  a 
resume  and  clips  of  your  work  to: 

Jim  Clark,  staff  development  editor. 
The  Orlando  Sentinel,  633  North 
Orange  Avenue,  Orlando,  FL  32801 . 

BUSINESS  REPORTING  AT  ITS  BEST: 
Immediate  opening  for  aggressive 
reporter  to  cover  the  DuPont  Co.  as 
hometown  employer  as  well  as  interna¬ 
tional  chemical  giant.  Beat  includes 
other  international  chemical/ 
pharmaceutical  companies  operating 
in  Wilmington  area.  Five  years  busi¬ 
ness  reporting  required,  with  emphasis 
on  coverage  of  public  companies  pre¬ 
ferred.  Clips  should  reflect  Financial 
reporting  experience,  command  of 
previous  beat  and  writing  ability.  The 
News  Journal  in  Wilmington,  DE  is  a 
Gannett  newspaper  (125,000  AM 
daily)  located  between  Philadelphia 
and  Baltimore.  The  News  Journal  is  com¬ 
mitted  to  Equal  Opportunity  Employer. 
Send  resume  and  samples  to  Business 
Editor  Peter  Frank,  P.O.  Box  1 5505, 
Wilmington,  DE  1 9850. 

BUSINESS  REPORTER 
We  lost  our  last  twa  business  writers  to 
Crain's  and  Forbes.  60,000-circulation 
daily  in  northern  New  Jersey  seeks 
experienced  business  reporter  to  help 
cover  region  teeming  with  Fortune  500 
companies,  service  industries  and  small 
businesses.  Candidates  shauld  have 
clips  that  demonstrate  an  ability  to 
report  with  depth  and  insight  on  local 
businesses  and  their  impact  on  the 
regional  economy.  Send  or  fax  letter, 
including  salary  requirements,  resume, 
and  clips  to  Bill  Donnellon,  editor. 
Daily  Record,  P.O.  Box  217,  Parsip- 
pany,  NJ  07054-0217.  Fox  (201) 
428-6666. 

CONTENT  MANAGER 

Wanted  for  on-line  legislative  informa¬ 
tion  service.  Zone  9.  Will  supervise 
staff  of  20+  full-  and  part-timers, 
gathering  official  state  documents  such 
as  bill  text,  plus  press  releases  and 
other  news  items  for  constant  on-line 
updates.  Must  have  ability  to  develop 
new  products,  train  staff  and  help  set 
business  strategy.  Minimum  3  years 
management  experience,  with  pre¬ 
ference  to  editors  who  have  cavered 
state  government.  P&L  background 
helpful.  Knowledge  of  computers, 
including  FTP,  web,  client-server  man¬ 
datary. 

Send  resume  to  Box  07620,  Editor  & 
Publisher. 

Perhaps  the  most  important  thing  we 
can  undertake  toward  the  reduction  of 
fear  is  to  make  it  easier  for  people  to 
accept  themselves,  to  like  themselves. 

Bonaro  Ovenireat 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

For  financial  daily.  Three  years  daily 
newspaper  copydesk  experience. 
Excellent  line  editing,  headlines, 
rewrite,  news  judgment.  Fast-paced, 
friendly  desk,  weekday  business  hours. 
Write  to  Marty  Barolsky,  AMERICAN 


EDITORIAL 


COPY  EDITOR 


EDITORIAL 


EDITORIAL  DEPARTMENT  OF  an 
Award-Winning  daily  newspaper  has 
the  following  openings: 

CITY  EDITOR 

We  seek  an  experienced,  hands-on 


BANKER,  1  State  Street  Plaza,  New  j  feature  pages.  We're  lookino  for 
w  I  kiw  yr\nr\A  r  o^-i  :  someone  who  con  write  CMsp  headlines 

York,  NY  10004.  Fax  (212)  843-  :  j  i  i  »  l  i  -  i  • 

p,„_  '  '  :  and  package  late-breaking  stories  on 

■  deadline.  Several  years  or  experience 


AMERICAN  BANKER 


COPY  EDITORS 

The  San  Francisco  Examirier  is  seeking 
dynamic  copy  editors  for  immediate 
and  future  openings.  Must  be  comforta¬ 
ble  with  the  technology  that  will  take  us 
into  the  21st  century.  Editors  must  be 
able  to  shepherd  pages  through  the 
back  shop  and  work  as  an  assistant 
news  editor  or  wire  editor  when 
necessary.  Requires  minimum  five 
years  experience  on  metropolitan  daily 
news/copy  desk;  expertise  in  LEAF 
Desk,  Adobe  Photoshop  and  Illustrator, 
and  QuarkXPress. 

Please  send  resumes  to: 

Michael  Munzell 
Executive  Production  Editor 
San  Francisco  Examiner 
1 1 0  Fifth  Street 
San  Francisco,  CA  94103 
e-mail  address:munzell@examiner.com 

The  Examiner  is  an  equal  opportu4ly 
employer. 


COPY 

EDITOR 

The  Lincoln  Journal-Star  is  seeking  a 
skilled,  enthusiastic  editor/page 
designer  to  join  our  news  desk  team. 
We  are  a  brand-new  80,000- 
circulation  (86,000  Sunday)  morning 
daily  created  by  the  merger  of  morning 
and  afternoon  newspapers  in 
Nebraska's  capital.  We  are  in  transi¬ 
tion  to  full  pagination  on  a  news  desk 
that  includes  editors,  page  designers 
and  artists. 

The  right  person  for  this  job  will  be  a 
cheerful  perfectionist  with  a  can-do  atti¬ 
tude.  Excellent  editing,  headline  writing 
and  page  design  skills  required.  Expe¬ 
rience  on  a  daily  newspaper  is  a  must; 
experience  with  electronic  pagination 
strongly  desired.  Journalism  degree 
preferred.  This  is  a  full-time  position 
that  includes  nights  and  weekends. 

Please  send  resume  and  tearsheets  by 
Feb.  20,  1 996  to  Human  Resources, 
Lincoln  Journal  Star,  P.O.  Box  81689, 
Lincoln,  NE  68501. 

Equal  Opportunity  Employer 

We  should  have  no  regrets.. .The  past  is 
finished.  There  is  nothing  to  be  gained 
by  gaing  over  it.  Whatever  it  gave  us  in 
the  experiences  it  brought  us  was 
something  we  had  to  know. 

Rebecca  Beard 


The  Ann  Arbor  News  one  of  j  3^^,^  „„  experienced,  hands-on 
Michigan  s  fastest  growing  doilies,  has  i  professional  to  take  charge  of 

an  opening  tor  an  experienced  copy  ;  j  -i  j  i  j  i  i 
editor  on  ite  news  desk  The  successful  j  «v- 

candidote  will  join  our  talented  desk  j  The  right  candidate  wil  be 

rotation  handling  a  variety  of  news  j  son'eone  who  can  (uggle  breaking 
and  feature  pages.  We're  looking  for  j  news  events  ^th  preplanned  stories 
someone  who  can  write  crisp  headlines  ;  features.  This  post  oversees  a  staff 
and  package  late-breaking  stories  on  ■  o'"  f  2-plus  reporters  and  three  assistant 
deadline.  Several  years  of  experience  •  city  editors.  Those  interested  should 
and  excellent  layout  and  design  skills  j  have  a  proven  track  record  at  handling 
are  required.  Pagination  experience  j  staff  assignments,  schedules  and  staff 
and  knowledge  or  QuarkXPress  are  a  j  development.  We  require  1 0  years 
plus.  Applicants  should  send  a^cover  \  daily  newspoper  experience,  four  of 
.......  ...........  ~  .  v/hic),  will  hove  been  in  a  management 

role. 


deadline.  Several  years  of  experience 
and  excellent  layout  and  design  skills 
are  required.  Pagination  experience 
and  knowledge  of  QuarkXPress  are  a 
plus.  Applicants  should  send  a  cover 
letter,  resume  and  samples  of  their 
work  to  News  Editor  Andy  Chapelle, 
340  E.  Huron  Street,  Ann  Arbor,  Ml 
48104-1147. 


EDITOR  -  The  Congressional  Quarterly 
Weekly  Report,  a  newsmagazine  on 
Congress,  legislation  and  politics, 
seeks  a  news  raitor  to  manage  section 
of  the  magazine  and  to  supervise  a 
staff  of  three  beat  reporters.  The  pre¬ 
ferred  candidate  will  have  Washington 
journalism  experience  and 
demonstrated  editing  and  supervisory 
skills.  The  job  involves  the  conception, 
development  and  packaging  of  stories 
and  graphics  (or  an  audience  of  public 
policy  experts,  journalists  and  academ¬ 
ics.  Apply  to  Ross  Gutfeld,  assistant 
managing  editor,  1414  22nd  Street, 
NW,  Washington,  (X!  20037. 


EDITORS 

The  Reporter,  Lebanon,  IN,  needs  an 
energetic  pro  with  managerial  skills  to 
run  a  modern  daily  newsroom.  Position 
available  immediately.  Managing 
Editor  candidate  must  have  people 
skills  and  managing  experience.  Send 
resume,  cover  letter  and  published  sam¬ 
ples  to  Michael  Mossman,  The 
Reporter,  P.O.  Box  1 1 00,  Lebanon,  IN 
46052. 


EDfTORIAL 


COPY  EDITOR 

We  seek  experienced  copy  editors  to 
work  nights  on  our  news  and  sports 
desks.  Individuals  must  have  excellent 
spelling,  grammar  and  copy  editing 
skills;  be  able  to  write  first-rate 
headlines  and  photo  captions;  design 
and  paginate  pages.  Previous  copy 
editing  experience  on  a  daily  newspa¬ 
per  is  required.  Candidate  must  be 
Mac-fluent,  preferably  with  Quark¬ 
XPress. 

We  offer  a  comprehensive  benefits 
package  and  competitive  salary. 
Interested  candidates  should  send  their 
resume  to  Box  07680,  Editor  &  Pub¬ 
lisher. 


FREELANCE  WRITERS  needed  in  Zones 


1-5.  Minimum  two  years  experience 
writing  business  Features.  Familiarity 
with  heavy  construction  a  plus. 

Send  letter,  resume,  clips  to  Beth  Baker, 
Construction  Equipment  Guide,  P.O.  Box 
156,  Glenside,  PA  19038-0156. 


EDfTORIAL 


Southern  Poverty  Law  Center 


Editor AVriter 

Experienced  journalist  needed  to  write  and  edit  quarterly  publi¬ 
cation  and  special  reports  for  Klanwatch,  a  project  of  the 
Southern  Poverty  Law  Center,  that  provides  police  and  human 
relations  agencies  with  information  on  hate  crime  and  white 
supremacist  activities.  Duties  include  writing  articles  and  special 
reports,  planning  publications,  making  story  assignments,  editing 
news  and  feature  articles,  and  managing  production  process.  This 
is  a  full-time,  permanent  position  that  would  require  relocating  to 
Montgomery,  Alabama.  Excellent  benefits  and  salary  commensu¬ 
rate  with  experience.  Strong  writing  and  editing  experience 
required.  Sead  writing  and  publication  samples  and  resume  to: 
Joe  Roy,  The  Southern  Poverty  Law  Center;  400  Washington 
Avenue;  Montgomery,  AL  36104. 

The  Southern  Poverty  Law  Center 
and  is  an  equal  opportunity  employer. 

February  10, 


EDfTORIAL 


GANNETT  NEWSPAPER  (35,000 
daily,  50,000  Sunday)  in  Finger  Lakes 
region  of  Upstate  New  York  seeks 
candidates  (or  the  following  positions: 

PRESENTATION  EDITOR.  Person  with 
experience  working  with  reporting, 
photos  and  araphics  staffs  to  plan  arid 
paginate  effectively,  eye-catching 
packages.  Hands-on,  fast-paced  job. 
QuarkXPress  experience  essential. 

COPY  EDITOR/REPORTER.  Swing  posi¬ 
tion,  mostly  doing  headlines,  design 
and  pagination  but  also  some  writing. 
Night  shift,  including  weekends.  QuarkX¬ 
Press  experience  preferred. 

To  apply,  send  o  letter,  resume,  sam¬ 
ples  of  best  work  and  a  week's  worth 
of  tearsheets  to:  Charles  W.  Nutt, 
editor,  Star-Gazette,  201  Baldwin  St., 
P.O.  Box  285,  Elmira,  NY  14902.  The 
Star-Gazette  is  an  equal  opportunity 
employer. 


The  Corvallis  Gazette-Times  (Oregon; 
7-day/ AM)  is  looking  for  an  individual 
with  solid  news  judgment  who  can 
work  with  us  oil  to  develop  a  clear 
vision  for  the  content  of  our  news 
products  and  to  develop  o  strong  rela¬ 
tionship  with  readers.  This  individual 
should  have  the  ability  and  commit¬ 
ment  to  "jump  in'  and  assist  editors  and 
staff  in  the  daily  operation  of  the 
newsroom  and  to  provide  overall  lead¬ 
ership.  We  want  someone  who  can 
motivate  and  help  create  a  climate  and 
structure  for  effective  team  work.  The 
editor  reports  directly  to  the  Publisher 
and  sits  on  the  editorial  board  and  will 
need  to  assist  the  editorial  writer  on 
occasion  in  writing  editoriols. 

The  editor's  position  is  a  critical 
member  of  the  eight  person  manage¬ 
ment  team  and  will  be  depended  upon 
greatly  in  strategic  planning  and  ongo¬ 
ing,  overall  operations.  Knowledge 
and  experience  in  on-line  publishing 
will  be  helpful  as  our  four-person  On- 
Line  department  becomes  integrated 
into  daily  newsroom  and  marketing 
operations. 

Corvallis  is  a  city  with  46,000  popula¬ 
tion  and  is  home  to  Oregon  State  Uni¬ 
versity  and  a  5,000  employee  Hewlett- 
Packard  operation.  We're  located  in 
the  beautiful  Willamette  Valley  only  an 
hour's  drive  from  the  ocean  and  two 
hours  from  the  Cascades. 

The  Corvallis  Gazette-Times  is  a  Lee 
Enterprises  Publication.  An  equal 
opportunity  employer. 

Please  send  your  cover  letter  of  applica¬ 
tion  and  resuiTie  by  Monday,  March  1 
to: 

Diana  Braught 

Human  Resource  Administrotor 
Corvallis  Gazette-Times 

P.O.  Box  368 
Corvallis,  OR  97339 

Poets  are  like  baseball  pitchers.  Both 
have  their  moments.  The  intervals  are 
the  tough  things. 

Robert  Frost 
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_ EDITORIAL _ 

FLORIDA  REPORTER 
One  of  the  fastest  growing  daily  news¬ 
papers  in  the  United  States,  located  on 
Florida's  beautiful  Gulf  Coast,  is  look¬ 
ing  for  an  experienced,  talented  writer. 
This  reporter  should  be  up  to  the 
challenge  of  turning  out  informative, 
accurate  and  entertaining  stories  on 
deadline  with  a  goal  of  being  the  best 
in  their  field  in  the  state  of  Florida.  If 
you're  interested  in  working  in  a  fast- 
paced  newsroom  with  chance  to  shine, 
send  a  resume  and  writing  samples  to: 
John  Hackworth,  city  editor.  The  Sun 
Herald,  P.O.  Box  2390,  Port  Charlotte, 

FL  33949.  Phone;  (941)  629-2855. 
Fax:  (941)  629-2085.  e-mail:  Sun- 
Newsl@aol.com. 

MANAGING  EDITOR 
Rapidly  growing  9,000  circ.  paid 
weekly  newspaper  on  central  New 
Jersey  coast  seeks  an  experienced  local 
news  professional.  Immediate  opening 
for  the  right  person  to  lead  our 
excellent  staff  and  write  as  well.  Con¬ 
tact  Jim  Manser,  publisher.  The  Coast 
Star,  (908)  223-0076. 

MAGAZINE  EDITOR  -  The  University  of 
Michigan  Business  School  is  seeking  a 
talented  magazine  editor  to  manage 
all  phases  of  a  four-color,  40-page 
publication  that  is  published  three 
times  a  year  and  goes  to  32,000 
alumni  and  friends  of  the  Business 
School.  The  job  requires  excellent 
reporting  and  writing  skills;  good 
editorial  judgment;  comprehensive 
knowledge  of  printing  technology  and 
layout  and  design  principles;  proven 
ability  to  manage  freelance  writers  and 
photographers;  and  strong 
interpersonal  skills.  The  University  of 
Michigan  offers  excellent  benefits  and 
a  competitive  salary  package. 

Send  all  applications  to: 

Keith  Decie 

Director  of  Communications 

University  of  Michigan 
Business  School 

Ann  Arbor,  Ml  48109-1234 

Include  a  cover  letter,  a  resume,  three 
of  your  best  clips,  and  samples  of  any 
magazines  for  which  you  have  had 
major  editorial  responsibility,  either  as 
editor-in-chief  or  as  a  senior  editor. 
Deadline  for  applications  is  March  1 , 
and  the  School  expects  to  fill  the  posi¬ 
tion  by  July  1 ,  1 996. 

MANAGING  EDITOR  for  two  Northern 
Florida  weekly  newspapers.  Candidate 
must  have  all  around  background  in 
writing,  editing,  photography,  layout  & 
design.  Competitive  salary  &  benefits. 
Community  offers  an  abundance  of 
year-round  outdoor  activities;  river  & 
lake  fishing,  hunting,  hiking  or  biking; 
a  solid  public  school  system;  a  friendly, 
safe  and  wholesome  environment  to 
live  and  raise  children,  no  snow.  Send 
resume  and  work  samples  to  Roc 
Roberts,  P.O.  Box  756,  Live  Oak,  FL 
32060-0756. 

The  lucky  fellow  is  the  plucky  fellow 
who  has  been  burning  midnight  oil  and 
taking  defeat  after  defeat  with  a  smile. 

Jomes  B.  Hill 


NEW  INTERNATIONAL  Sunday  launch 
seeks  professional  designer.  Call  Lew 
Serviss,  editor.  The  American,  phone: 
(516)  288-4620/fax:  (516)  288-4622 
or  write  1 1 0  Mill  Road,  Westhampton 
Beach,  NY  1 1978.  This  may  be  your 
chance  to  create  an  award-winning 
newspaper. 


NEWS  DESIGN-COPY  EDITOR 

Expanding,  design-conscious  New 
England  daily  seeks  copy  editor  with 
strong  design  and  work  skills. 
Opportunities:  Innovate  with  Big  Macs 
and  hard-hitting  reporters  to  produce 
inviting  pages;  Be  among  the  first  to 
paginate  with  a  "fourth  wave"  computer 
network.  Quality  reproduction.  Mail 
resume  and  samples  to  Bob  Veillette, 
Waterbury  Republican-American,  389 
Meadow  St.,  Waterbury,  CT  06722. 


NEWS  SYSTEMS  EDITOR 

The  Register-Guard,  an  80,000- 
circulation  AM  daily  in  Eugene,  OR, 
needs  a  News  Systems  Editor.  The  suc¬ 
cessful  applicant  for  this  new  position 
will  oversee  a  state-of-the-art  Macin¬ 
tosh  computer  network  running  the 
latest  version  of  Digital  Technology 
Inc.'s  pagination  software.  The  position 
calls  for  expert-level  skills  in  Macintosh 
computer  management,  the  ability  to 
coach  a  talented  staff  of  journalists, 
and  the  temperament  to  deal  confi¬ 
dently  with  the  transition  from  a  20- 
year-old  computer  system  to  full 
editorial  pagination.  Excellent  writing 
and  verbal  communication  skills  are 
required.  The  News  Systems  Editor  will 
be  a  key  player  in  the  development  of 
alternative  forms  of  information  pres¬ 
entation  and  digital  news  content. 
Applicants  must  have  a  degree  from  a 
four-year  college  or  university  and  a 
minimum  of  three  years  experience 
working  with  Macintosh  computer 
systems.  Qualified  applicants  must  sub¬ 
mit  a  cover  letter  and  resume  no  later 
than  February  26,  1 996,  to:  NEWS 
SYSTEMS  EDITOR,  The  Register-Guard, 
Human  Resources,  P.O.  Box  10188, 
Eugene,  OR  97440-2188. 

NEWS-ORIENTED  Reporter  needed  for 
aggressive  afternoon  newspaper  in  a 
competitive  market.  Accuracy  and  a 
knack  for  meeting  deadlines  required. 
Experience  preferred.  Send  resume 
and  five  best  examples  of  your 
deadline  news  work  to  Bob  Gustin, 
managing  editor.  The  Evansville  Press, 
P.O.  Box  454,  Evansville,  IN  4771 3. 


_ EDflORiAL _ 

NEWSWIRE  REPORTERS 
COPY  READERS 

The  Dow  Jones  News  Service  is  seek¬ 
ing  reporters  and  copy  readers  with 
varied  levels  of  experience,  preferably 
but  not  essentially,  in  business  journal¬ 
ism.  Recent  college  graduates  will  also 
be  considered.  Qualified  candidates 
for  this  business  newswire  must  hove 
strong  journalism  skills.  Speed  and 
accuracy  a  must.  We  offer  responsible 
positions  with  a  prestigious  publication 
that  is  expanding  its  staff,  career 
advancement  opportunities,  a  com¬ 
petitive  salary  and  excellent  benefits. 
Send  resume  with  salary  history  and 
requirements,  in  strict  confidence  to: 

Dow  Jones  &  Company,  Inc. 

Employee  Relations  Dept  RS 
200  Liberty  Street 
New  York,  NY  10281 

(Please,  Do  Not  Call) 

Equal  Opportunity  Employer 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http;//www. sportsjobs.com,  4 
issues  for  $39,  1 3  issues  for  $89. 


PRIZE-WINNING  REPORTER 
Reporter,  capable  of  sound,  award¬ 
winning  writing,  needed  for  NC's 
largest,  and  one  of  its  best,  weeklies. 
Prefer  strong  emphasis  on  investigative 
and  hard  news,  but  versatility  helpful. 
Starting  $1 3,000-$  1 5,000,  oased  on 
experience.  One  hour  from  every¬ 
where.  Send  resume,  references,  best 
clips,  and  several  local  story  ideas  to: 
The  Alamance  News,  P.O.  Box  431, 
Graham,  NC  27253. 


REPORTERS  -■  Do  you  believe 
thoughtful,  thorough,  objective  journal¬ 
ism  makes  a  difference?  Come  practice 
it  with  us  here.  Bright,  energetic, 
educated  individuals  needed  by  quality 
34,000  daily.  Write  Reporter  Search, 
The  Republican,  Box  209,  Pottsville,  PA 
17901. 


I  REPORTER 

•  The  Mail  Tribune,  a  30,000  Ottaway/ 

•  Dow  Jones  daily  newspaper  in  Med- 
i  ford,  Oregon,  is  seeking  a  reporter 
:  with  strong  writing  skills  and  proven 
I  ability  to  get  the  tough  story  to  join  an 
;  award  winning  reporting  staff  in  this 
i  Pacific  Northwest  community.  Daily 
i  newspaper  experience  preferred.  Send 
i  resume  and  writing  samples  by  Mon- 
:  day,  February  1 9  to  Gina  Meyer,  HR 
:  manager.  Mail  Tribune,  P.O.  Box 
I  11 08,  Medford,  OR  97501. 


E£fP*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675*4380 
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_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  In  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Denver,  Houston  and  San  Francisco. 
We  also  need  another  Spanish¬ 
speaking  reporter  (news  or  feature)  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SPORTS  COLUMNIST, 

SPORTS  REPORTER 
SPORTS  COPY  EDITOR 

The  News  &  Observer,  a  200,000- 
Sunday  circulation  paper  in  the  capital 
of  ACC  territory,  is  recruiting  for  its 
sports  department. 

You  know  what  we  want:  experience, 
talent,  energy.  You  know  if  you've  got 
what  it  takes. 

For  the  columnist,  we  require  a  win¬ 
ning  record  in  storytelling,  commentary 
and  reader  reaction. 

The  copy  editor  must  have  rim  and 
layout  experience. 

The  reporter  has  covered  a  major  beat 
and  has  the  enterprise  stories  to  prove 
it. 

Send  resume  and  clips  to  George 
Lawrence,  The  News  &  Observer,  215 
S.  McDowell  Street,  Raleigh,  NC 
27601  by  March  1 . 

Morality  is  stronger  than  tyrants. 

SainFJust 


HELP  WANTED 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  8c  Publisher  Is  NOT 
a  monthly  journalism 

review. 

•  Editor  8c  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  Independent  weekly 
NEWS  magazine  covering 

the  newspaper  industry. 


NEWS  makes  the  difference 


Editor! 

PUBLISHER 


1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


_ EDITORiAL _ 

SPORTS  EDITOR 

Family-owned  (12,000  circ.)  daily 
newspaper  seeks  an  outstanding  can¬ 
didate  (or  Sports  Editor.  Applicant 
must  be  a  team  player,  very  strong  in 
covering  local  sports,  a  solid  writer, 
willing  to  work  with  other  newspaper 
departments,  involved  in  community 
activities.  Layout,  design  and  pagina¬ 
tion  experience  helpful.  Applicant 
should  be  an  excellent  motivator, 
teacher,  and  possess  excellent  people 
skills.  Send  cover  letter,  resume,  salary 
and  samples  of  sports  section  to  Box 
07678^_Editor_&_Pubjisher^______ 

SPORTS  WRITER  -  The  Journal- 
Standard,  an  award-winning  18,000 
circ.  PM  6-day  newspaper  in  Freeport, 
IL,  seeks  a  reporter  to  join  our 
innovative  sports  department.  OuarkX- 
Press  experience  a  plus.  Send  cover  let¬ 
ter,  resume  and  your  five  best  clips  to 
Jeff  Rogers,  managing  editor.  The 
Journal-Standard,  27  South  State  Ave¬ 
nue,  Freeport,  IL  61032. 

THE  DETROIT  FREE  PRESS  is  looking 
tar  a  slot  editor  on  our  features  and 
business  copy  desk.  This  editor  would 
supervise  the  work  of  other  copy 
editors  on  the  desk,  work  with  assign¬ 
ment  editors,  page  designers  and 
picture  editors  in  determining  story 
play  an  section  fronts  and  inside  sec¬ 
tions;  participate  in  brainstorming  for 
their  sections  and  the  larger  newspa¬ 
per;  make  sure  all  the  pieces  fit 
together  before  a  section  goes  to  bed, 
including,  display  type,  ort  and  stories. 
The  slot  must  constantly  ask,  "Does  this 
work  for  readers?"  and  offer  solutions  if 
it  doesn't.  This  person  should  be  an 
aggressive  capy  editar  wha  is  nat 
afraid  to  ask  questions  -  any  questions 
-  about  a  story.  This  person  also  must 
be  a  teaching  editor,  able  to  help 
newer,  less  experienced  editors  learn 
to  be  good  slots.  Finally,  this  persan 
should  be  a  good  headline  virriter  who 
can  lead  athers  to  become  good 
headline  writers. 

We  are  looking  for  at  least  six  years  of 
experience  on  a  copy  desk,  news  desk 
ond/o'  wire  desk,  including  slotting 
experience.  Experience  as  an  assign¬ 
ment  editar  would  also  be  helpful.  Mac 
experience  alsa  helpful,  though  not 
essential. 

Joe  Grimm 

Recruiting/ 

Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

:  Detrait,  Ml  48226 

i  (800)  678-6400  ext.  6490 
I  Fax:(313)222-5981 

I  e-mail:  grimm@deifreepress.com 

I  Securify  can  only  be  achieved  through 

I  constant  change,  through  discarding 
i  old  ideas  that  have  outlived  their 
j  usefulness  and  adapting  others  to 
I  current  facts. 

William  O.  Douglas 


_ EDfTORIAL _ 

THE  COLORADO  SPRINGS  Gazette 
Telegraph  is  looking  for  a  top-notch 
religion  viriter  to  vtark  in  a  community 
that  has  emerged  as  a  center  for 
national  and  international  religious 
organizations.  Must  hove  strong  news 
and  feature  skills,  and  a  brood  know¬ 
ledge  of  religious  denominations  and 
trends.  Job  involves  news  component, 
but  above  all,  it  requires  the  ability  to 
capture  the  experience  of  religion  and 
spirituality  in  our  readers'  lives.  Send 
resume  and  salary  expectations  to 
Todd  Ftegert,  executive  features  editor. 
Gazette  Telegraph,  P.O.  Box  1 779,  Col¬ 
orado  Springs,  CO  80901 .  Applica¬ 
tions  will  be  accepted  through  March 
15,  1996. 

THE  SAN  JOSE  (CA)  MERCURY  NEWS 
is  seeking  an  experienced  sports  writer 
to  cover  one  of  the  paper's  key  beats, 
the  San  Jose  Sharks.  Top  candidates 
will  hove  clips  that  show  relentless  beat 
work  and  the  ability  to  write  enterpris¬ 
ing  stories  that  stem  from  the  beat.  At 
least  five  years  experience  in  sports 
and/or  news  writing  is  required. 

Experience  on  an  NHL  beat  is  strongly 
preferred. 

Send  clips  and  a  resume  to  Executive 
Sports  Editor  David  Tepps,  750  Ridder 
Park  Dr.,  San  Jose,  CA  95190. 

No  phone  calls,  please. 

WE'RE  LOOKING  FOR  a  feature  writer 
to  focus  heavily  on  coverage  and 
reviews  of  television  and  movies. 
We're  a  65,000-circulation  daily  with 
an  admirable  track  record  in  entertain¬ 
ment  writing. 

Send  resume  and  clips  to: 

Vanessa  Zimmer 
Features  Editor 
Standard-Examiner 
P.O.  Box  951 
Ogden,  UT  84402. 


It’s  A  Classified 
Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

If  you  doni  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard 
your  reply. 


HELP  WANTED 


EDITORIAL 


WEEKEND  EDITOR 

Rocky  Mountain  doily  needs  a  top- 
notch  poginotor  and  copy  editor  to 
take  charge  of  our  weekend  operations 
and  join  design  desk.  Must  hove 
supervisory  experience,  great  design 
skills  and  a  sharp  editing  eye.  We 
offer  competitive  benefits  and  a  rank¬ 
ing  quolity-of-lile  city. 

REPORTER/PHOTOGRAPHER 
Seeking  a  general  assignment  reporter 
who  can  write  well,  but  also  someone 
who  con  handle  o  camera  and 
darkroom  when  needed. 

SPORTS  DESIGNER/REPORTER 
Seeking  a  sports  poginotor  with  good 
design  skills  and  sportswriting  ability. 

Send  resume  and  clips  to:  Troy  Turner, 
assistant  managing  editor,  Reporter- 
Herald,  201  E.  Fifth  St.,  Loveland,  CO 


WOODSHOP  NEWS,  a  90,000- 
circulation  monthly  news  and  feature 
publication  for  professional  and 
amateur  woodworkers,  is  interviewing 
for  two  positions: 

COPY  EDITOR:  Responsible  individual 
able  to  manage  editorial  production 
and  copy  flow  for  multiple  editions  on 
a  Macintosh/QuarkXPress  system. 
Must  have  a  flair  for  design  and  write 
sharp  heads;  2-3  years  of  layout  expe¬ 
rience  necessary.  QuarkXPress  experi¬ 
ence  a  must;  4-colar  knowledge, 
woodworking  experience  are  pluses. 
Submit  resume  and  samples  of  layout 
work. 

STAFF  WRITER:  Enterprising  reporter 
with  2-3  years  of  experience.  Beat- 
oriented  reporting,  developing  sources, 
covering  trade  shows,  interviewing  in 
person  and  by  phone.  Should  be  adept 
at  hard  news,  company  profiles, 
personality  features,  and  in-depth 
issue-oriented  features.  Some  regional 
and  national  travel  required;  35mm 
camera  ability  necessary.  Woodwork¬ 
ing  knowledge  helpful.  Send  resume 
and  several  of  your  best  clips. 

Both  positions  offer  competitive  salary, 
benefits,  and  a  waterfront  office  in  the 
community  ranked  Number  One  in  "The 
100  Best  Small  Towns  in  America," 
Macmillan,  1995.  Apply  to:  Ion  C. 
Bowen,  editor,  Woodshop  News,  35 
Pratt  Street,  Essex,  CT  06426. 


E&FiClasiifie4 


Tlie  newspaper 
indiittiy*t  meeting 
place. 

(2U)  675*4380 


EDITORIAL 


YOU  KNOW  AND  ENJOY  THE 
TENSIONS  among  resource  managers, 
users  and  preservationists.  Your 
balanced  and  thoughtful  editorial  voice 
is  independent,  fair  and  objective. 
You'd  like  to  edit  a  weekly  in  a  NW 
jewel  of  a  community  where  feedback 
is  immediate,  work  is  abundant,  staff  is 
limited  and  the  wilderness  starts  at  the 
edge  of  town.  We  know  quality  jour¬ 
nalism  and  how  to  let  it  flourish  while 
providing  the  pay  and  benefits 
package  of  a  small  daily:  401  (k),  profit 
sharing,  health  plan,  paid  vacations. 
Part  of  o  small  NW  group.  Fully  com¬ 
puterized,  paginated,  e-mailed  and 
wired  into  today's  technology.  Resume 
and  cover  letter  detailing  current  salary 
to  Box  07660,  Editor  &  Publisher. 

EMPLOYMENT  OPPORTUNlfj^ 

$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-51 89  for  details. 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


INFORMATION  SYSTEMS 


MANAGER  INFORMATION  SYSTEMS 
FOR  LEADING  CENTRAL  PA 
NEWSPAPER  COMPANY 

A  leading  Central  Pennsylvania  news¬ 
paper  company  with  500  full  and  part- 
time  employees  has  an  excellent 
opportunity  for  a  Manager  of  Informa¬ 
tion  Systems.  Several  exciting  projects 
on  near  horizon. 

The  individual  will  report  to  senior 
management  and  be  responsible  for  all 
publishing  and  production  information 
systems.  Experience  with  networking; 
DEC;  SUN;  Macintosh;  PC's; 
telephony;  database  building;  etc.  are 
desirable.  Appreciation  of  critical 
deadlines  and  full  redundancy  is  a 
necessity. 

The  individual  will  be  responsible  for 
leading  a  staff  of  programmers,  ana¬ 
lysts  and  technicians.  Must  have  out¬ 
standing  interpersonal  skills  for  project 
planning  and  problem  solving  with  all 
other  departments  on  our  team.  Verbal 
and  written  communication  skills 
important. 

Qualified  candidates  should  have  col¬ 
lege  degree  and  experience  in  news¬ 
paper  industry.  Salary  will  be  based 
on  experience  with  an  outstanding 
benefit  package  included. 

This  is  a  vibrant,  progressive  newspa¬ 
per  company,  with  longstanding  com¬ 
mitment  and  dedication  to  its  employee 
workforce.  Equol  Opportunity 
Employer.  For  consideration  please 
send  resume  to:  Box  07669,  Editor  & 
Publisher. 


GRADUATE  PROGRAMS 


SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Statehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
one-year  MA  Public  Affairs  Reporting 
program.  Excellent  placement  record. 
Tuition  waivers,  $3,000  stipends  dur¬ 
ing  internship.  Applications  due  April 
1.  Contact  Cnarles  Wheeler,  PAC  418, 
UlS,  Springfield,  IL  62794-9243.  (217) 
786-7494. 


MARKETING 


SILICON  VALLEY'S  Premier  information 
source  has  an  opening  in  our  new 
MarCom  department  for  a  Communi¬ 
cations  Specialist  to  handle  media  rela¬ 
tions,  communications  planning, 
employee  newsletter  and  speechwriting 
for  Publisher.  Requires  outstanding 
writer  with  3+  years  PR/journalism 
experience.  Send  resume  and  salary 
history  to  Human  Resources,  San  Jose 
Mercury  News/Mercury  Center,  750 
Ridder  Park,  San  Jose,  CA  95190. 
Fax:  (408)  271  -3689.  Equal 
Opportunity  Employer. 


MARKET  RESEARCH 


RESEARCH:  Tired  pumping  out  sales 
presentations  all  day?  It  you're  a 
strategic  thinker,  familiar  with  all 
phases  of  newspaper  operations  and 
anxious  to  grow,  an  exciting  job  as  a 
project  manager/analyst  may  be  yours 
at  our  fast-growing  research  company. 
But  you  must  be  statistically-oriented 
and  willing  to  work  hard.  Salary 
requirements  to  American  Opinion 
Research,  707  State  Road,  Suite  102, 
Princeton,  NJ  08540. 


PRESSROOM 


PRESS  FOREMAN 

35,000-k  circulation.  Zone  2  daily  is 
seeking  an  experienced  pressroom 
foreman.  The  successful  applicant  must 
be  able  to  meet  our  quality  standards, 
performance  criteria,  expand  our  main¬ 
tenance  program,  and  be  well-versed 
in  safety,  and  training.  This  is  a  hands 
on  position  running  and  maintaining  a 
Goss  Urbanite.  Urbanite  experience 
and  3  years  pressroom  management  a 
must.  Interested  candidates  must  submit 
resume  and  salary  requirements  to  Box 
07679,  Editor  &  Publisher.  EOE 


PRESSMAN--Experienced  urbanite 
pressman  needed.  Mechanical  back¬ 
ground  is  a  plus.  Competitive  wage 
and  benefit  package.  Pre-employment 
drug  testing  required.  Move  to  the 
SOUTH.  Send  resume  to  The  Albany 
Herald,  P.O.  Box  48,  Albany,  GA 
31702-0048.  ATTN:  Perry  Griggs  or 
call  (912)  888-9331. 


PURCHASE  THE 

1996 

Editor  &  Publisher 
Market  Guide 
To  order  your  copy 
contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 


PRESSROOM 


PRESSROOM  ASSISTANT  MANAGER 

The  Seattle  Times  is  seeking  aualified 
candidates  for  an  additional  press¬ 
room  manager  position.  We  are 
adding  a  fourth  colorliner  press  to  our 
state-of-the-art  North  Creek  production 
facility. 

Position  will  assist  in  the  management 
of  daily  operations  for  morning  and 
evening  newspapers;  supervise,  train 
and  develop  press  employees;  assist  in 
management  of  preventive  main¬ 
tenance  program;  and  assist  in  long 
term  planning,  quality  assurance  and 
continuous  process  improvement. 

Qualified  candidates  will  have  proven 
ability  to  work  on  a  team  with  other 
departments,  fellow  managers  and 
press  employees  and  train  and 
motivate  a  diverse  workforce;  working 
knowledge  of  offset  presses;  excellent 
problem  solving  skills;  and  excellent 
written  and  verbal  communication 
skills. 

The  Seattle  Times  offers  an  extremely 
competitive  salary  and  benefits 
package,  including  401(k)  and 
pension  plans.  Resumes  and  letters  of 
application  should  be  sent  to: 

The  Seattle  Times 
Human  Resources 
Manager  for  Operations 
P.O.  Box  70,  Seattle,  WA  981 1 1 
No  later  than  March  5,  1 996 

No  phone  calls,  please 


PRODUaiON/TECH 


ASSISTANT  ASSEMBLY  AND 
DISTRIBUTION  MANAGER 
The  Assembly  and  Distribution 
Department  is  looking  for  a  creative 
and  flexible  person  -  a  leading  change 
agent  in  our  operation  -  responsible  for 
the  daily  supervision  of  department 
operations;  planning  and  organization 


internal  customer  service.  Other  duties 
include  assisting  department  manager 
in  staff  development,  diversity  aware¬ 
ness,  project  management  related  to 
new  technologies,  and  implementation 
of  plans.  Big  picture  thinking  and 
results-oriented  attitude  are  a  must.  A 
college  degree,  one  year  of 
supervisory  experience,  and  one  year 
of  experience  with  significant  accoun¬ 
tability  for  successful  line  operations 
ore  required.  Equivalent  combinations 
of  experience  and  education  will  be  con¬ 
sidered.  To  apply  send  resume  and 
salary  history  to:  The  Wichita  Eagle, 
Human  Resources  Department,  P.O. 
Box  820,  Wichita,  KS  67201-0820, 
fax:  (316)  268-6672. 


PRODUCTION  MANAGER  for  Kansas 
daily.  Supervises  Goss  Community 
press,  pre-press  and  composing.  Will 
consider  experienced  nnanager  or 
production  employee  desiring  to  move 
into  management.  Hands-on  press 
experience  needed.  Salary,  bonus, 
profit-sharing  in  quiet,  low-cost-of- 
living  community  near  large  city.  Reply 
to  Box  07672,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 


UNE  ADS 

1  week-S8.60  pet  line 

2  weeks-$7.60  per  line,  per  issue. 

3  weeks-S6.65  per  line,  per  issue. 

4  weeks-$5.75  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S4.30  per  line 

2  weeks-S3.60  per  line,  per  issue. 

3  weeks-S3.00  per  line,  per  issue. 

4  weeks-  S2.75  per  line,  per  issue. 


Add  $10.00  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  SlOO;  2  to  5  times,  S95 
6  to  13  times.  $90;  14  to  26  times  $86;  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8iP. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company - 


Classification - 

Authorized  Signature - 


Credit  Card  # 


No.  of  Insertions: 


Amount  Enclosed:  $ 


Editor^ 

PUBLISHER 

1 1  West  19th  street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259, 


POSITIONS  WANTED 


ADMINISTRATIVE 


PRIME  SALES  MOVER:  Publisher/GM  | 
with  multi-media  experience  will  grow 
your  weekly/shopper  group  or  daily 
operation. 

(770)  473-8944 

PROVEN  LEADER  with  20  years  of  : 
broad-based  newspaper  experience  : 
seeks  the  right  challenge.  Success  : 
managing  and  directing  all  aspects  of  : 
a  major  area  newspaper.  Capable 
entrepreneur  with  excellent 
administrative  and  business  skills.  Bill 
Newbegin,  25  Delaware  Ave, 
Danvers,  MA  01923  Tel  (508)  774- 
6139. 


CIRCULATION 


CIRCULATION  DIRECTOR  of  Medium 
dailies  works  with  humane  publishers. 
Call  Garry  (41 5)  487-0829. 


CIRCULATION  PROFESSIONAL  seeks 
Director  position.  14  years  experience 
in  all  areas.  Strong  administration, 
problem  solving,  and  people  skills. 
Impressive  track  record.  Call  (815) 
625-7213. 


PROFESSIONAL  CIRCULATOR  - 
Versatile  and  Experienced.  Seeks  short 
or  long  term  opportunity  with  daily  or 
strong  weekly  in  Eastern  Zone  2.  Fax 
or  Call  (516)  588-2735. 


EDITORIAL 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  os  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 


GAY  ISSUES  Columnist  seeks  post  on 
mainstream  paper.  Will  relocate.  For 
samples/resume  call 

(305)  759-4029 


INTERNET  PROJEaS  EDITOR 
Veteran  newspaper  journalist  with 
World-Wide-Web  skills  seeking  posi¬ 
tion  with  print  news  organization 
expanding  into  Internet  publishing.  Cur¬ 
rently  building  both  news  feature  and 
business  feature  web  sites  for  web  site 
development  firm.  Unusual  mix  of  tra¬ 
ditional  editorial  experience  and 
practical  Internet  savvy.  Zone  2. 

(609)  354-0742 


EDITORIAL 


IS  ANYBODY  OUT  THERE?  Reporter 
with  over  a  year's  experience  working 
(or  a  small  daily  is  looking  to  move  to 
a  paper  of  15-30,000  circulation. 
Experienced  covering  local  politics/ 
business,  along  with  feature  writing, 
assisted  in  copy  editing.  Wish  to  con¬ 
tinue  covering  local  government  along 
with  g.a.  stories.  Call  Mike  (41 9)  683- 
4744  for  clips/ resume. 


ITALIAN  FREELANCE  living  near  the 
border  with  former  Yugoslavia,  avail¬ 
able  for  correspondence  on  North-East 
Italy  (Venice's  area),  Slovenia,  Croatia 
and  Central  Europe.  Alessandro 
Marzo  Magno,  Via  delle  Zudecche,  1, 
341 31  Trieste,  Italy. 

Tel  &  Fox  (01 1 )  39-40-773327. 


JOURNALISTIC  TEMP.  Will  fill-in  as 
needed  (independent  contractor).  5 
years  reporting/fectures  Zone  5  doilies 
(120K  circ.)  Excellent  references.  Have 
laptops  and  cameras.  Will  travel. 
Energetic,  Self-Starter.  Phil  Jacobs 
(500)  437-1937  or  (217)  421-5809. 


POSITION  SOUGHT  AS  Entertoinment 
Writer  in  Zones  3  or  4.  Excellent  clips 
and  1 1  years  experience.  Greg  (205) 
534-7429. 


WINNER  OF  1 1  Washington  Press 
Association  collegiate  awards  (for  writ¬ 
ing,  cartooning  and  layout)  wants  to 
heTp  newspaper  or  magazine  tap  into 
a  ''20-something'’  readership  base. 
Editorial  columns  and  cartoons,  A&E 
reviews,  features,  caricatures  etc. 
Freelance  or  staff.  Call  for  clips 
Andrew  Wahl,  (206)  742-9338,  Fax: 
(206)  334-6000. 


FREELANCE 


FREELANCE  COPY  EDITOR 
Ret.  reporter/desk  jockey,  30-year  vet 
of  AP,  UPl,  Reuters,  Pnila.  Bulletin, 
Sydney  Morning  Herald  et  al.,  will  yit- 
polish  your  copy  to  gleaming  perfec¬ 
tion  via  modem.  Meticulous,  rapid, 
reliable. 

Tel  /Fax  Alexis,  (215)  884-5218 


Editor  &  PiiBUSHER  ■  February  10,  1996  39 


SHOP  TALK  AT  THIRTY 


BY  F.  DKNNIS  HALF 


Media  Rights  Prosper 
Under  Influence  Of  States 


PERSONS  WHO  STUDIED 
constitutional  law  during 
the  liberal  and  activist  years 
of  the  Warren  Court  believe 
that  state  governments  can¬ 
not  be  trusted  to  uphold  basic  liberties. 
But  experience  with  freedom  of  the 
press  demonstrates  otherwise. 

American  media  enjoy  more  freedom 
than  the  press  in  any  other  country, 
thanks  in  part  to  the  laws  of  the  50 
states.  Look  at  the  O.J.  Simpson  trial. 

First  television  covered  the  lengthy,  pre¬ 
trial  hearing.  Then  TV  covered  the 
entire  criminal  trial, 
including  testimony 
that  was  presented 
when  the  jury  was 
absent. 

This  television  access 
was  not  mandated  by 
Congress  or  the  U.S. 

Supreme  Court;  it  was 
created  by  the 
California  Supreme 
Court  which  is  an  elect¬ 
ed  judiciary.  State 
courts  in  46  other  states  have  created  a 
similar  right.  If  Simpson  had  been 
charged  with  federal  and  not  state  mur¬ 
der,  none  of  the  court  activity  would 
have  been  accessible  to  TV  cameras. 

TV  court  coverage  is  just  one  provi¬ 
sion  of  media  law  that  has  been  defined 
expansively  by  states: 

•  All  50  states  today  have  open  meet¬ 
ing  laws  and  open  record  laws.  In  1956, 
only  20  states  had  open  record  statutes 
and  10  had  op>en  meeting  laws.  As  more 
federal  programs  are  transferred  to  the 
states,  these  laws  will  grow  in  impor¬ 
tance. 

These  state  statutes  provide  the  only 
leverage  for  access  to  state  and  local 
government;  neither  the  First 
Amendment  nor  the  federal  Freedom  of 
Information  Act  provide  for  access  to 
state  agencies. 

•  Most  of  the  legal  defenses  which 
protect  the  news  media  from  frivolous 


Hale,  a  professor  of  journalism  at 
Bowling  Cjreen  State  University,  has 
taught  mass  media  law  for  20  years. 


libel  suits  come  from  state  supreme 
courts.  The  U.S.  Supreme  Court’s  actual 
malice  rule  limits  libel  suits  by  govern¬ 
ment  leaders,  celebrities  and  a  narrow 
category  of  public  figures.  However,  pri¬ 
vate  individuals  initiate  most  libel  suits 
—  not  public  officials  or  public  figures. 
And  the  major  media  defenses  to  these 
private  libel  suits  —  retraction,  fair  com¬ 
ment  and  qualified  privilege  —  come 
from  state  courts. 

•  The  states  and  public  opinion  — 
not  the  federal  government  —  have 
made  it  difficult  to  prosecute  obscenity. 

A  few  states  such  as 
Oregon  and  Hawaii 
have  decriminalized 
obscenity;  their  courts 
ruled  that  state  consti¬ 
tutional  provisions  on 
privacy  and  free 
speech  protect  the 
right  of  adults  to  pur¬ 
chase  erotica. 

In  states  with  more 
restrictive  obscenity 
laws,  public  opinion 
has  stymied  prosecutions.  It  is  difficult 
to  convince  a  jury  that  includes 
Penthouse  readers  and  X-rated  video 
renters  to  prosecute  for  obscenity.  In 
1973,  the  U.S.  Supreme  Court  in  Miller 
vs.  California  crafted  a  legal  definition 
that,  theoretically,  made  it  easier  to  pros¬ 
ecute  obscenity. 

The  court  abolished  the  liberal  rule 
that  obscene  works  must  be  utterly 
without  redeeming  social  value.  But 
public  opinion  tolerant  of  erotica  pre¬ 
vented  Miller  from  increasing  obscenity 
convictions. 

•  Journalists  in  six-sevenths  of  the 
states  may  refuse  to  divulge  confidential 
information  to  courts  thanks  to  state 
shield  statutes  and  state  supreme  court 
decisions.  In  28  states,  the  legislature 
created  the  right.  In  California,  it  was 
created  by  an  overwhelming  vote  of 
the  public  on  a  state  constitutional 
amendment. 

Journalists’  rights  to  shield  confiden¬ 
tial  news  sources  are  part  of  the  right 
of  the  media  to  gather  information.  It  is 
in  this  field  that  the  states  have  been 
most  active. 


This  occurred  in  the  1970s,  when 
the  U.S.  Supreme  Court  headed  by  a 
more  restrained  chief  justice,  Warren 
Burger,  balked  at  expanding  First 
Amendment  rights  into  news  gathering. 

In  1972,  the  court  ruled  that  the  First 
Amendment  did  not  protect  LouisvUle 
reporter  Paul  Branzburg  from  testifying 
before  a  local  grand  jury  about  confi¬ 
dential  information.  Branzburg  had  per¬ 
sonally  observed,  and  written  about, 
two  people  synthesizing  hashish  from 
marijuana. 

The  Branzburg  decision  spurred 
states  to  create  or  expand  shield 
statutes  to  protect  journalists  from  testi¬ 
fying  to  courts. 

In  1974,  the  Supreme  Court  again 
refused  to  expand  the  First 
Amendment.  The  court  ruled  that  the 
First  Amendment  afforded  California 
journalists  no  greater  access  than  the 
general  public  to  San  Quinten  Prison 
inmates.  Tlte  decision  made  it  clear  that 
the  First  Amendment  did  not  mandate 
public  access  to  government;  access 
was  the  province  of  the  legislative  and 
executive  branches  of  government. 

Also  in  1974,  the  Supreme  Court 
refused  to  further  expand  its  actual  mal¬ 
ice  rule.The  court  determined  that 
Chicago  attorney  Elmer  Gertz  was  a  pri¬ 
vate  person  who  would  not  have  to 
prove  actual  malice  in  his  libel  suit 
against  the  president  of  the  John  Birch 
Society. 

As  the  result  of  cases  involving  Elmer 
Gertz,  access  to  prisons  and  confiden¬ 
tial  news  sources,  advocates  of  free 
expression  began  to  view  the  U.S. 
Supreme  Court  as  an  unsympathetic 
forum.They  avoided  federal  courts  and 
took  their  cases  to  state  policy-makers. 

The  1994-95  Supreme  Court  term 
reflected  this  trend.  Free  expression 
cases  included:  the  right  of  Coors  to  dis¬ 
close  the  percentage  of  alcohol  on  the 
label  of  its  malt  beverages;  whether 
Florida  attorneys  may  be  prohibited 
from  contacting  victims  until  30  days 
after  accidents;  and  whether  an  Amtrak 
station  can  reject  a  political  mural. 

These  challenges  may  involve  the 
First  Amendment,  but  they  certainly  are 
(See  Shop  Talk  on  page  29) 


American  media 
enjoy  more 
freedom  than  the 
press  in  any 
other  conntty, 
thanks  in  pat't  to 
the  latvs  of  the 
fifty  states 
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OUR  MEDIA  KITS 


MARKET  GUIDE  TODAY! 


-  Exclusive  Market  Ranking  Tables  ‘ 

U.S.  Newspaper  Markets  '  • 

Canadian  Newspaper  Markets 
Comprehensive  Maps 

Exclusive  Popuijvtion,  Income,  Households  and  Farm 
Products  Tables 

Exclusive  Retail  Sales  Census  and  Estimates 

O  Includes  data  far  all  1,694  daily  newspaper  market  cities  in  the  U.S., 
^nd  Canada,  all  3,141  counties  in  the  U.S.  •  ' 

O  The  latest  census  fi^res'and  exclusive  .1996  E&P  projections  f()i-  demo¬ 
graphics  and  retail  sales. 

O  Quantitative  and  qualitative  data. 

Reliable  Foreeasts  Give  You  The  Edge! 

The  E&P  Market  Guide  forecasts  demogi-aphic  composition  and  retail 
sales  with  proven  accuracy.  The  I(;)recasting  model  developed  by  Editor 
&  Publisher  is  based  on  an  airay  of  economic  indicatoi’s  provided  by  the 
Department  of  Commerce,  the  Bureau  of  Economic  Analysis,  state  data 
centers  and  chambers  of  amimerce.  Our  econometnc  model 'uses  91 
variables  to  project  the  yeiir’s  retail  sales,  income  levels  and  demo- 
gr’aphic  composition  of  the  United  States.  The  accuracy  of  forecasting 
in  past  yeais  .shown  that  projections  do  not  deviate  more  than  3 
percentiige  points  of  the  actual  figures' 
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ORDER  TODAY 

Only  $100.  (  AKso  available  on  CD-ROM  f()r  $395.  )  To 
order  l(M)k  for  the  convenient  i)i  der  card  hound  in  this 
issue  of  Editor  &  Publisher.  Or  call  (212.)  675-4380. 
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AMERICANIST 

Newspaper  Operations  and  Technology  Conference 


MARCH  25-28, 1996 

ATTHE  HERSHEY  LODGE 

&  CXINVENTION  CENTER 

IN  HERSHEY,  PA 

.  \  MERICA  EAST,  the  premiere  newspaper 
j  \  trade  show  of  the  Eastern  United  States 
_L  _Lwill  prove  that  the  technology  for  the 
generation  is  already  here. 

Whether  your  paper  is  a  daily  or  a  w'eekly  — 
with  a  lai^  circulation  size  or  not  so  lai^e  — 
AMERICA  EAST  provides  plenty  of  reasons  to 


You  can  bank  on  AMERICA  EAST’S  three- 
decade  strong  reputation. 

•  Four  power-packed  days  of  education, 
information,  contacts  and  networking 

•  1 1 5  vendors  of  newspaper  products/services 

•  NEW  MEDIA  WORLD  Symposium 

•  General  Sessions  hosted  by  industry  leaders 

Registration  packages  beg^n  at  $15. 

VISIT  OUR  WEB  SITE: 
http://www.pnpa.com/ameas.htm 
E-mail:  heatherp@stafF.pnpa.com 


come  to  Hershey. 


Phone:  (717)  234-4067  ext.  229 


AMERICANS 
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